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Pain In My Heart 

Piracy Is Exacting A Heavy Toll On Independent Artists Around The World 



BY GERALD SELIGMAN 

"The music industry." These days the 
term is almost spat out, muttered with 
dismissal, disdain. "Good riddance," 
they say. "Piracy is just desserts to a cor- 
porate industry ripping off artists and 
fans. The industry's demise is a good 
thing. Death to the gatekeepers! Long 
live democracy!" 

Watching the major labels flounder 
and litigate, it is indeed hard to be sym- 
pathetic. Slapping 14-year-olds with six- 
digit fines wasn't designed lo win the 
public relations battle: it was designed to 
intimidate. Yet all it did was lend one more 
rationalization to those who justify theft 
with the whiff of good deeds. We're Robin 
Hoods all, stealing from therich and giv- 
ing to the. . .well, to ourselves. And why 
not? The artists don't ever see any of die 
money, anyway. 

At a recent arts conference in Maputo. 
Mozambique, a young European pup 
from the Observatoire Culturel ACP 
(Africa Caribbean Pacific) in Brussels, 
did the yeah-sayers one better. "Piracy 
is a form of cultural diversity." he de- 
clared, erring on the side of cool. Then 
spoke Abdoul Aziz Dieng. chairman of 
the Senegalese musician's union, his 
voice cracking as he told of the loss of 
income to already impoverished artists. 
"We need help." he pleaded. Not clever 
turns of phrase. 

But wait. Artists pained by piracy, hurl 
by the accelerating collapse of the music 
industry? Yes. indeed, along with all the 
honest players who have dedicated their 
lives and livelihoods to music and the 
artists who make it. 

For the music industry isn't just the 
ever-shrinking group of major multina- 
tionals with stone-age business plans and 
lawyers' writs where their strategies 
should be. It's any artist who wants to 
earn a living from his or her work — just 
asallof us do in our own professions. It's 
any small-label owner who takes huge 
risks to bring the music to the world. 

Look at the past 75 years. So often it 
was the independent labels and operators 
who supported, then sustained the best 
of what has come down to us. It was the 
indie sector where the commitment was, 
the willingness to fund unlikely choices, 
that first risky step in a possible career 
for tens of thousands of artists. Sure, there 
were major-label saints like John Ham- 
mond who signed everyone from Count 




It is time to 
express solidarity 
with all those 
who have 
brought! us new 
artists and new 
music and who 
have helped 
sustain the 
careers of (he 
ones who have 
broken through. 

Basie and Billie 1 loliday to Bob Dylan and 
Bruce Springsteen. But they were the ex- 
ceptions, not the rule. Tor every Ahmet 
Ertegun, there were a dozen Moses As- 
ches. Chris Strachwitzes. Chris Black- 
wells, Russell Simmonses. For it was the 
independent label network that broke 
strangleholds and nurtured new artists 
long before the bean counters could count 
them out. 

After more than 25 years in the music 
business, I'm still striving to support 
music I want to go home and listen to — 



wherever it may be. wherever it comes 
from. In the process. I've met thousands 
of people dedicated to working honestly 
and well, some of the best people I know 
who have dedicated their lives to — here 
it comes — culture. 

Sure, some indies have earned re- 
proach, haven't paid royalties, have robbed 
artisLsin the age-old style. But many oth- 
ers have bestowed us with music we never 
would have known and can no longer 
quite live without. 

These labels — and the artists they sup- 
port — are the ones being hurt by piracy. 
Royalties are disappearing faster than 
sympathy for the RIAA. There's just no 
way to rationalize that for every song 
downloaded illegally, swapped or sim- 
ply given away without authorization, 
artists and honest operators lose out. Yes. 
some in affluent societies write it off to 
marketing and publicity. But others — 
many, most — cannot. And as that win- 
dow shuts on labels hoping to recoup 
risky investments to break new artists, 
they tan hardly afford to open it up for 
a new musical treasure lo climb through. 
Where does that leave us? Like any host 
that's had its blood sucked dry by a par- 
asite. No more Grateful Dead, just stone 
cold dead. 

It is time to distinguish between those 
who exploit artists and those who support 
them. And it is time lo express solidarity 
with all those who have brought us new 
artists and new music and who have 
helped sustain the careers of the ones who 
have broken through. Yes. time to slop 
turning away from those like Abdoul Aziz 
Dieng as he tells of artists who can no 
longer afford to make music. 

The accelerating demise of the music 
industry is no cause for celebration. Thai 
would be to dance on (he graves of all 
those who have dedicated their lives to 
making the kind of records they — and we 
— wanted to go home to listen to. 

Gerald Seligman has worked in the music 
industry for more than 25 years. Until 
recently he was general director of 
WOMEX. the World Music Expo, based 
in Berlin. 
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RIDDLE ME THIS 

Questions about who 
owns Tower.com 



BREAKING AWAY 

Owl City's grass-roots 
climb to the top 
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OFF THE FENCE 

Piracy worries color 
Net neutrality debate 




HEAD EAST 

Converse's China indie 
tour lessons 




RECORD MAN 

Rob Cavallo on his 
return to Warner 



»>WMG 
POSTS 
QUARTERLY 
LOSS 

Warner Music Group 
reported a quarterly 
loss due to higher 
interest expense and 
charges for job cuts. 
The company noted 
that the shrinking 
demand for CDs and 
the weak economy 
hurt its revenue and 
is likely to affect 
future results. The 
New York-based 
WMG posted a net 
loss of $18 million, or 
12 cents per share, in 
the fiscal fourth 
quarter that ended 
Sept. 30, compared 
with a year-earlier 
profit of $6 million, 
or 4 cents per share. 
Revenue rose 1% to 
$861 million, ahead 
of analyst forecasts. 

>>>LIVE 
NATION, 
ITUNES TEAM 
FOR VIDEOS 

Live Nation and 
iTunes are teaming 
to sell downloadable 
concert footage. 
Under the deal, Live 
Nation will provide 
iTunes with 
exclusive 
downloadable 
videos of select 
concerts performed 
at more than 80 
venues. In support 
of the launch, Apple 
created a special 
iTunes page 
dedicated solely to 
the live recordings. 

>>>CBS 
HOSTS 
LAMBERT ON 
'EARLY SHOW' 

Adam Lambert 
appeared on CBS' 
"The Early Show" 
Nov. 25 after ABC 
canceled the singer's 
scheduled 
appearance on that 
day's "Good Morning 
America" in the 
wake of his 
controversial 
performance at the 
Nov. 22 American 
Music Awards. 
Lambert performed 
"Whataya Want 
From Me" and 
"Music Again" from 
his new album, "For 
Your Entertainment." 





BRICK BY BRICK 

MySpace Music Maneuvers To Reinforce 
Position In On-Demancl Streaming 



As 2009 winds to a close, My- 
Space Music is celebrating its 
first year of existence by attempt- 
ing to strengthen its position in 
the U.S. digital music market. 

The company is in the process 
of acquiring rival on-demand 
music streaming service imeem . 
according to sources familiar 
with the deal (Billboard. biz. 
Nov. 17). If completed, it would 
mark the second major acqui- 
sition for MySpace Music, fol- 
lowing its purchase in August 
of music social network iLike. 

What's more, MySpace Mu- 
sic, a joint venture between 
News Corp. and the major la- 
bels, has settled its long-running 
standoff with independent 



music group Merlin in a deal 
that restructures its partner- 
ships with independent labels 
(Billboard.biz. Nov. 20). 

Both developments come at 
a crucial time for MySpace 
Music, which is facing ques- 
tions over whether it can con- 
tinue offering free on-demand 
streaming music supple- 
mented by advertising or 
whether a paid monthly sub- 
scription tier is inevitable. Ad- 
ditionally, it will face a new 
competitor sometime next year 
when Furopean sensation Spo- 
tify is expected to go live in the 
United States. 

On the acquisition front, My- 
Space is benefiting from the in- 



evitable contraction of the digi- 
tal music market. By acquiring 
imeem , MySpace would emerge 
as the only significant on- 
demand, ad-supported music 
streaming service in the States. 
As such, MySpace could poten- 
tially serve as the sole outlet for 
advertisers interested in run- 
ning online music campaigns, 
which could allow r the company 
to charge higher rates than if it 
had to compete with other serv- 
ices for the same dollar. 

Beyond that, MySpace will 
gain much-needed innovation 
by acquiring imeem's technol- 
ogy and services, as well as the 
minds behind their creation. 
MySpace's acquisition of 



imeem will bring another so- 
cial recommendation service 
under its roof with built-in 
links to concert ticket sales as 
well as a team of i Phone app 
developers, among other 
things. Like iLike. imeem is 
one of the digital music serv- 
ices that recently partnered 
with Google as part of its en- 
hanced music search service. 

Imeem boasts a battle- 
starred advertising sales team 
that increased the number of 
custom ad campaigns it ran 
from 30 in 2007 to more than 
175 so far this year. It also ac- 
quires imeem's Snocap tech- 
nology, which in addition to its 
content ID and filtering capa- 
bility adds a download music 
service that MySpace could use 
to sell music directly rather 
than linking to iTunes or Ama- 
zon as it does now. 

While all this looks great on 
paper, neither iLike nor 
imeem has been able to con- 
vert its user base into a solid 
revenue stream. And a part- 
nership that MySpace entered 
v. -|i Snot .i p mi 2006 to enable 
artists to sell music from their 
MySpace pages never gained 
traction. MySpace is gambling 
that the integration of these 
companies into its music serv- 
ice — backed by the deep pock- 
ets of News Corp. — will allow 
them to thrive. 

"The consolidation of all 
the players inside a single 
house that has the backing of 
a large organization that can 
make big bets will make 



things easier," a former exec- 
utive of a rival ad-supported 
music service says. 

As for its deal with Merlin, 
MySpace didn't disclose the 
specific terms of the deal. But 
the two sides said in a state- 
ment that indie labels will have 
"an opportunity to participate 
in and benefit from the 
financial growth of MySpace 
Music." even though they 
aren't part of the joint venture 
between MySpace proper and 
the four major labels. Under 
their restructured partnership 
with MySpace. Merlin and 
indie label representatives will 
also be allowed to attend some 
M\ Spate Musk board meet- 
ings. Merlin-affiliated labels 
include Domino. Epitaph and 
Beggars Group, which release 
music by such acts as Animal 
Collective. Tom Waits and 
Vampire Weekend. 

"1 wanted to make sure My- 
Space didn't lose track of what 
its core was." MySpace Music 
president Courtney Holt says. 
"This is an opening up of an 
opportunity to everybody that 
I wish had been there at the 
beginning, and I'm glad it s 
there now." 

The deals wrap up a busy 
year for MySpace, during which 
the company added Holt as 
president, expanded into Aus- 
tralia and New Zealand and 
launched a music video hub, a 
data analytics tool for partici- 
pating artists, a streaming 
music search deal with Google 
and other initiatives. 

Still unclear is whether these 
efforts will lift MySpace Music 
to the levels of profitability the 
labels are seeking from the 
joint venture or merely serve 
to add ballast to an already 
struggling model. 
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>>>FEIST, RUSH 
WIN ATSOCAN 
AWARDS 

The Society of 
Composers, Authors and 
Music Publishers of 
Canada (SOCAN) held 
its annual awards gala 
Nov. 23, handing out 
prizes to Rush, Feist, 
Stompin' Tom Connors, 
Gordon Lightfoot, 
Finger Eleven and Rita 
MacNeil. Feist received 
an award for airplay of 
her song "1234." Rush 
took home the 
international 
achievement award, and 
singer MacNeil was 
given the national 
achievement award. For 
a complete roundup of 
winners, go to 
billboard. biz. 

»>NEW, 
BEYONCE ALBUM 
IN 2010? 

During the last U.K. stop 
of her I Am . . . tour at 
the Trent FM Arena in 
Nottingham, England, 
Beyonce announced 
that she plans to release 
a new album next year. 
"This is my last show for 
this tour in the U.K., so 
hopefully, I'll see you all 
in a year with a new 
album," a raspy-voiced 
Beyonce told the crowd 
at the end of the set. 
Producer Rodney 
"Darkchild" Jerkins also 
confirmed the news on 
Twitter, recently posting 
that he's working on 
some tracks for the 
upcoming album. 

>»SONYTO 
LAUNCH NEW 
ONLINE SERVICE 

Sony Corp. says that its 
planned entertainment 
content distribution 
service for network- 
compatible TVs and 
other devices will launch 
next year. Sony plans to 
launch a new online 
service to distribute 
movies, music, books 
and other content to 
network-capable TVs, 
Blu-ray players, e-books 
and other devices in a 
bid to add value to its 
hardware. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Mariel 
Concepcion, Andre Paine, 
Robert Thompson and 
Reuters. 



Building A Mystery 

Caiman Holdings, '07 Acquirer Of Tower.com, 
Says It No Longer Owns The Site. So Who Does? 



Caiman Moldings' Oct. 29 filing of 
Chapter 727 liquidation papers in the 
11th Judicial Circuit Court for Miami- 
Dade County in Florida leaves behind 
the question of who ownsTower.com. 

Tower.com is still up and running and 
sources say being supplied with prod- 
uct and fulfilled to consumers by Al- 
liance Entertainment. 

Caiman Holdings CEO 
Didier Pilon. who in 
2007 represented himself 
as the owner of Tower 
.com. now says that own- 
ership changed hands a 
while ago. but he won t 
disclose who the new 
owners are. Pilon did say. 
however, that he has left 
Tower.com and claims that the new 
owners were conducting a search for a 
new CEO. Sources sayTower.com is cur- 
rently being run by Sanny Wong, who 
previously lias been identified to Bill- 
board by sources as a Caiman employee. 
Wong didn't return a call for comment. 

In April 2007. Caiman acquired 
Tower.com in an auction, paying 54.2 
million for the Web site, the Tower logo 
and other intellectual property at the 
company. It was one of the last assets to 
be sold as part of the liquidation ofTowcr 
Records, the long-beloved music chain. 



Retail 
Track 

ED CHRISTMAN 



At the time. Caiman was an online 
retailer that sold music from its own 
Web site and through the Amazon Mar- 
ketplace. But with its acquisition of 
Tower.com, Caiman stopped operating 
under its own name and concentrated 
on the Tower brand, switching to act- 
ing as a wholesaler and fulfillment op- 
eration for the Tower site. 

Prior to being an online 
retailer, Caiman operated 
as a music distributor but 
filed for Chapter 1 1 pro- 
tection in 2002. After that 
filing, it stopped being a 
distributor and stalled op- 
erating as an online mer- 
chant, mainly operating 
through the Amazon Mar- 
ketplace. In the early days of Caiman's 
ownership ofTower.com, Pilon was 
sometimes accompanied by a man 
named Roald Smeets. who was de- 
scribed by trie New York Times in a Sept. 
15. 1997, article "as a Dutch business- 
man who started his record company 
Caiman." It isn't clear whether the label 
was connected to Caiman Holdings. 

Pilon says Smeets is no longer affil- 
iated with Tower.com. Smeets could- 
n't be located for comment. 

In the latest Chapter 727 filing — the 
Florida slate equivalent of a federal 



Chapter 7 liquidation filing — 
Caiman seeks to assign 
$578,000 in assets to Phillip J. 
Von Kahle, a managing direc- 
tor of Michael Moecker& Asso- 
ciates, a firm that specializes in 
liquidating companies among 
other services. 

While the filing lists assets 
of $578,000, Billboard estimates that 
creditors' claims total somewhere be- 
tween $6 million and $10 million, de- 
pending on whether the amount it 
owes each creditor is counted in full 
or as settlements. At least three credi- 
tors say that Caiman never made good 
on the terms of their settlement. 

For example, should Baker & Tay- 
lor's claim be counted as the $8 mil- 
lion it said it was owed on $64 million 
in purchases made by Caiman since 
2005. in a court filing it made to the 
U.S. District Court in Southern 
Florida? Or should it be counted as 
the S4. 1 million it agreed to in a court 
settlement overseen by the same Dis- 
trict Court? The final settlement was 
ultimately sealed but sources say it 
was similar to the settlement spelled 
out in the filing, which was struc- 
tured with a Si million initial pay- 
ment due within 90 days of the 
signed agreement and 26 subsequent 
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Who's the boss? Tower.com 



monthly payments of $1 20,000. 
Sources say Caiman never made the 
initial payment. 

The creditors privately tell Billboard 
that they suspect they will never see 
one cent of the $578,000 because the 
Chapter 727 filings say that there are 
"scheduled liens well in access of the 
liquidation value." But some of the 
creditors nevertheless are considering 
trying to convert the Chapter 727 filing 
into a Chapter 1 1 bankruptcy filing. 

While a Chapter 1 1 proceeding is 
more expensive, which means creditors 
would probably get less than they would 
in a 727 proceeding, they say a U.S. 
Chapter 1 1 trustee can perform foren- 
sic accounting. They say that process 
might also reveal what one creditor calls 
the "$64,000 question": Who owns and 
is runningTower.com? •••• 
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The holiday selling season is kicking off with a bang, 
thanks to Susan Boyle's "I Dreamed a Dream," which 
label sales and distribution executives say is in con- 
tention to displace Eminem's "Relapse" as the album 
with the best sales week of the year. 

First-week U.S. sales projections for the former 
"Britain's Got Talent" contestant's debut album, which 
was released Nov. 23 on Syco Music/Columbia, mostly 
range from 550,000 to600.000-plus units. That places 
it within shouting distance of " Relapse." which sold 



608,000 copies in its debut week that ended May 24. 
according to Nielsen SoundScan. 

Whether it takes top honors for best sales week of 
the year could depend on how quickly Sony Music En- 
tertainment can replenish supplies during the Thanks- 
giving holiday week. 

If Sony can keep product rolling and "if big boxes 
have stock on Black Friday, who knows how well the 
album can do." says one particularly bullish executive, 
who believes sales of"! Dreamed a Dream" have the 



potential to reach as high as 700,000 units. 

Cable shopping channel QVC reports that it had 
prc-orders of more than 81.000 units for the Boyle 
album, its best sales performance in 10 years, while 
Amazon says the album has generated its largest global 
pre-order in its history. Amazon doesn't disclose num- 
bers, but sources say its U.S. pre-orders alone reached 
80.000 units. 

According to Hastings Entertainment senior VP 
of merchandising Alan Van Ongevalle. the album is 
outperforming the chain's expectations. Mainstream 
pop is a genre that the chain has never performed 
well in, "so it's doing extremely well for us," he says. 
■ Last week, John Mayer was our No. 1 record and that 
is in a genre we do reasonably well in. and so far in 
one day she has done more than he sold all week. We 
are not out of stock yet on her. but we are heading 
that way quickly." 

Van Ongevalle says Hastings placed a reorder be- 
fore street date and he expects to be in stock for the 
holiday weekend. 

Some sales and distribution executives see Boyle's 
surprisingly robust debut-week sales as a hopeful early 
indicator of a (relatively) happy holiday season for 
music retailers. Boyle's album is part of a strong re- 
lease schedule that retailers hope will drive sales dur- 
ing the final month of the year (see story, page 20). 

Also adding to the festive holiday cheer were 
Adam lumber t's "For Your Entertainment" and l ady 
Gaga's deluxe and EP versions of "The Fame Mon- 
ster," which sales and distribution executives say 
were sellingexceptionally well during their first two 
days of availability. •••• 
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Pretty Persuasion 



AAIM Members 
Enlist Support Of 
Indie Acts For Anti- 
Piracy PSA Drive 

Since the explosion of music 
piracy in the late '90s, no one in 
the recording industry has been 
able to figure out how to persuade 
young consumers that stealing 
music is wrong. Through the 
years, acts ranging from Metal- 
llca to Lily Allen have gone pub- 
lic with the completely defensible 
argument that they should be paid 
for their creative work, only lobe 
subject to derision and backlash. 
Even staunchly pro-copyright in- 
dustry friends of mine roll their 
eyes at some of the RIAA's PSAs, 
which can come across as clunky 
and preachy. 

Now members of the Ameri- 
can Assn. of Independent Music 
are seeking to change that w ith a 
grass-roots effort to convey a sim- 
ple message: "Stealing music 
sucks." As part of the effort. 
AAIM members have created a 
Facebook group asking music 
acts to record DIY PSAs urging 
fans to pay for their music and ex- 
plaining how illegal download- 
ing hurts artists. 

While the initiative is still m 
its early stages. Long Live Crime Records head 
Susan Ferris has already recruited a director and 
producer to help her create the first two PSAs, 
which are posted on Facebook, YouTubcand My- 
Space. One ad features the band his Orchestra, 
with members of an audience interrupting the 
group's set and taking away its instruments one 
by one. until the music is silenced. The other ad 
features a young man washing a car while talk- 
ing about how much hard work went into scrap- 
ing together the money to buy 
il — only lo have someone drive off 
with it at the end. 

Both clips conclude with the fol- 
lowing onscreen message: "Support 
musicians and their music by pay- 
ing for the tunes you want." 

Brett Roelen, singer/lead gui- 
tarist of the Uprising, allowed Fer- 
ris to use one of his songs in the car 
ad. "As an artist, 1 wanted to bring 
attention to the piracy issue," he says. 

Roelen adds that his songs have been used with- 
out his permission on a number of occasions. "1 
was in a video store and all of a sudden I heard my 
song in a snowboarding movie," he says. "We never 
gave anyone permission to do that. And 1 ve gotten 
calls from friends, saying they heard our tracks on 
TV shows that never reached out to us for a license." 

And while almost all the outlets that have taken 
his work without permission have stopped using 
the songs when he calls them, Roelen says he's never 
been retroactively compensated for use. 

"It's one thing to give away a song voluntar- 
ily," he says. "But it's another thing to have a song 
used in an ad or on a TV show that someone else 
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is making money on." 

Ferris adds that while individual decisions to give 
away music should be respected, a clear distinction 
should be drawn between that and music being 
downloaded illegally. 

"While the message is the same whether an artist 
is a superstar or a baby band, il just seems more 
poignant with indie bands," she says. "Indie bands 
often don't have tons of other revenue streams and 
for some, this is how they pay the rent." 

While the artists in the ads might be 
indie. Ferris says she wanls as much 
mainstream exposure for the campaign 
as possible. " I want these on Fuse. MTV, 
VH1 — everywhere." she says. "AAIM 
has really backed the initiative, and I'd 
love to get some huge PR company to 
help us out. We sent the PSAs over to 
the U.K. and we're working on devel- 
oping partnerships with schools. I want 
these to be massive." 
Another future initiative associated with the cam- 
paign might highlight who else suffers when music 
is stolen. After all, it's not just artists who lose out. 
Those who work behind the scenes have also suf- 
fered a decline in work and income, according to 
Douglas Smith, lead vocalist for his Orchestra and 
one of the stars of the HBO drama "Big Love." 

"Ifmusic should be free, then studio time and en- 
gineers should be free and we should all live in a 
Marxist paradise with rotating jobs and zero posses- 
sions," Smith says. "If you like the rune, for the love 
of potatoes, drop the 99 cents." •••• 




QUESTIONS 

with STEVE BURSK 



by CORTNEY HARDING 



When Dispatch, a band with only one album with sales in the six-figure range, sold 
out three nights at New York's Madison Square Garden, most people in the music 
industry were shocked. 

But the band's manager, Steve Bursky, wasn't surprised in the least. "For a band 
that had a radio hit to reunite after three years and headline MSG would be almost 
impossible," he says. "But for a band that grew through word-of-mouth and whose 
fans had a sense of ownership, it wasn't surprising." 

Bursky is working the same type of slow-burn, grass-roots magic with Owl City, 
the gentle electro-pop act that seems to have come out of nowhere to perch atop 
the Billboard Hot 100 for two weeks with the track "Fireflies." (It's No. 3 this week.) 
But looks can be deceiving. Here, Bursky explains just how much work goes into cre- 
ating an overnight sensation. 



0 How does the success you had with 
Dispatch Inform what you're doing with 
Owl City? 

1 started working with Dispatch my fresh- 
man year of college, doing it from my 
dorm room. Pretty early on. it was clear 
that these guys were going to redefine the 
norms of the music business. They had 
no desire to be on a major label or to adapt 
their sound to radio or be part of a scene 
that was cool. They had a vision for build- 
ing a community and a fan base. I'd also 
be remiss if! didn't mention Nap- 
ster. Back in 2000 and 2001 
when it was a free service 
bands like Dispatch really 
began to thrive, based on 
word-of : mouth. 



O What role did MySpace and other 
sites play in the launch? 
The "MySpace phenomenon" bands are 
really a dime a dozen, and who cares if 
you have 10.000 friends or 1 00.000 plays 
if that doesn't translate to you selling 
records? But in the case of Owl City, it did 
translate. Weeks where the number of 
plays on his MySpace page went up. his 
sales would go up and vice versa. Two. his 
MySpace fans weren't passive, they were 
active. He was getting comments from 
kids every minute. 



© How did you first 
connect with Owl City? 
To me, Owl City is a story ^ufl 
of hope in the music busi- ^ 
ness. Adam [Young, the band's 
frontman] was an only child from the mid- 
dle of nowhere in Minnesota; he was load- 
ing trucks for Coca-Cola and decided he 
hated his life and started recording tracks 
in his basement and putting them up on 
MySpace and then did a deal with CD Baby 
to get them on iTunes. The week we 
started working with him in November of 
last year, he sold 2.919 tracks off his in- 
dependent IIP and LP combined and 220 
albums. The same week 12 months later, 
he sold 262,000 tracks and 34,000 albums. 

•1 % '.' Why did you take a slow-burn ap- 
proach with Owl City? 
He had the viral word-of-mouth coming in, 
so that helped. My idea was to make sure 
every gatekeeper in the music business — 
every journalist, every music supervisor, 
every radio programmer — discovered Owl 
City the same way his fan base discovered 
him. as opposed to him being just another 
major-label priority shoved down people's 
throats. I started feeding people facts, show- 
ing them how much it was growing and 
making it so undeniable they couldn't help 
but get onboard. 



► 



0 What was the tip- 
ping point when Owl City 
went from underground 
artist to bona fide pop 
' star? Was there a 
moment when you knew 
he was going to cross 
over? 

It's been a long series of mo- 
ments. The best part about it is 
that Adam is so grateful to be able to do 
this and is so unfazed by it. Every time 
I lell him about some new milestone, 
he says, "Is that good?" The louring is 
unbelievable. We re in China right now 
and playing to sold-out crowds every 
nigh I. The film and TV promotion is 
great, and the press is starting to come 
around on him. It's so funny, too. be- 
cause ' Fireflies" was never supposed to 
be the first single — it became the sin- 
gle because we got a call at the top of 
June from iTunes saying they wanted to 
make it the single of the week, and we 
went from there. 

How are you positioning him as a 
career artist? 

1 don't think he's going to be a one-hit 
wonder, because his album is really 
deep. We also have a lot going on be- 
sides radio. We are working the road and 
other avenues to make sure he's ex- 
posed. And I'm going to put him in the 
studio in May and make a record for next 
summer so we can go seamlessly into 
the new album. 
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BY ANTONY BRUNO 



Shifting Out Of Neutral 

Opposition To Net Neutrality Is Bound To Build In The Recording Industry 



While the recording industry 
has rarely been shy about 
voicing opinions about digi- 
tal-related matters, its stance 
on the now-escalating debate 
over Internet neutrality has by 
and large remained strangely, 
well, neutral. 

However, it's only a matter 
of time before the industry 
hops off the fence and lands 
firmly on the side opposing 
Net neutrality. With content 
creators worried about piracy 
and Internet service providers 
keeping an eye out for new 
business models, their com- 
mon interests are likely to 
lead to some collaboration on 
the issue. 

On its simplest level. Inter- 
net neutrality rules would pro- 
hibit ISPs from placing any 
kind of restrictions on the con- 
tent and setVlCCS transmitted 
over their networks. ISPs op- 
pose any such legislation or 
regulation because they want 
the freedom to manage their 
networks as they see fit. With 
all the multimedia content 
that's transmitted over the In- 
ternet. ISPs are feeling the 
strain and want to start direct- 
ing the flow of content much 
like a traffic cop manages a 
busy intersection. 

Meanwhile, those support- 
ing Internet neutrality fear 
ISPs would do so by charging 
for access to the speedier lanes . 
meaning smaller companies 
could have a harder time com- 
peting on the Internet against 
larger, richer firms. What's 
more, neutrality advocates say 
protections are needed to en- 
sure that ISPs offering content 
services — either of their own 
creation or through partner- 




Hands oft the Web: WILCO is a 
the Future of Music Coalition's 

ships- — don't purposely de- 
grade the distribution capabil- 
ities of rival offerings. 

The ongoing debate gained 
newfound life after the FCC 
voted in October to begin a 
formal rule-making process 
on rules proposed by FCC 
chairman Julius Genachowski 
lhal would prohibit ISPs from 
preventing users from access- 
ing lawful content and appli- 
cations and would define 
what "reasonable network 
management" practices ISPs 
would be allowed to pursue 
to minimize the impacl of 
network congestion. 

Members of the public can 
submit comments on the issue 
until jan. 14. and all music in- 
dustry lobbying groups will 
likely weigh in. But don't ex- 
pect to see more than a few- 
such parties take a strong po- 
sition one way or another. 

On the one hand, labels, 
publishers and artists support 
an open Internet 



mong the bands to come out in favor of Net neutrality through 
Rock the Net' campaign. 



VISION QUEST 

Music acts interested in sharing their 1 
lives with their fans often use a quality 
webcam for online chats and to capture 
candid footage of recording sessions, 
live shows and other behind-the 
scenes activities. 

Consumer electronics maker Agama 
has unveiled a new line of high-definition we- 
bcams that artists may find useful. The flagship model 
features two-megapixel auto focus, HD video, high-def 
audio and a USB 2.0 connection to either Mac or PC de- 
vices. Other models include such features as one-click 
access to Skype and infrared night-vision capabilities 
for capturing video in the dark. 

Prices for Agama models range from $35 to $70.— AB 




that will let independent and 
major-label artists have equal 
access to distribution and au- 
dience. The Future of Music 
Coalition in particular has 
been a vocal advocate for neu- 
trality with the support of such 
acts as Wilco, Pearl Jam and 
R.E.M. through its "Rock the 
Net" campaign. 

On the other hand, there is 
a widespread concern in the 
music industry that Internet 
neutrality would prohibit ISPs 
from implementing software 
that could block or filter the 
transmission of unlicensed 
content. The R1AA summed 
up this viewpoint in an Octo- 
ber blog post: " No governmen- 
tal policy should interfere with 
the ability of an ISP to address 
the illegal transmission of 
copyrighted works or other il- 
licit content." 

The Motion Picture Assn. 
of America made much the 
same statement in 2007, but 
less than a year later sided 
with the ISPs to fight Internet 
neutrality. The economic re- 
alities of digital piracy will 
inevitably steer most of 
the music industry to thai 
same position. 

And here's why: The 
ISPs represent the 
music industry's most 
valuable potential ally in 
its fight against piracy. But so 
far. ISPs have done virtually 
nothing. They've had little in- 
centive to implementcontent- 
filtering technologies or adopt 
a "three strikes" graduated-re- 
sponse program to limit or 
temporarily cut off the Inter- 
net access of its infringingcus- 



tomers. Promising to side with 
the ISPs against neutrality in 
return for that help is a trade- 
off most in the music indus- 
try are eager to make. 

That hasn't happened yet 
because die threat of meaning- 
ful Internet neutrality regula- 
tion remains too far away to 
force the ISPs into making 
such a deal. The FCC's rule- 
making process could take 
years. There's also a legal chal- 
lenge from Comcast over 
whether the FCC is even au- 
thorized to set and enforce 
neutrality regulations, stem- 
ming from the FCC's censure 
this summer over Comcast's 
controversial decision to delay 
BitTorrenl traffic on its net- 
work during peak usage hours. 

Additionally, there are com- 
peting bills in Congress both 
for and against legislating In- 
ternet neutrality that could 
take even longer to resolve, as- 
suming either ever makes it 
out of committee. 

But should the Nel neutral- 
ity movement gain real trac- 
tion, the ISPs will start 
looking to make deals, and the 
music industry will be in the 
catbird seat ready to play its 
hand. Certainly there will be 
voices of dissent, primarily 
from the independent music 
community. But overall , 
major labels and music pub- 
lishers are more concerned 
about stopping the piracy of 
today than fretting over the 
composition of tomorrow s 
distribution networks. 



BITS & BRIEFS 



UMG LICENSES 
MUSIC TO FREE 
DOWNLOAD SERVICE 
Universal Music Group is 
licensing its catalog to a 
new ad-supported music 
download service from the 
Australian firm Guvera. The 
service, which is not yet 
live, will let users download 
music for free, which par- 
ticipating brands will pay 
for through branded chan- 
nels and other methods. 
Users searching for a spe- 
cific song will be sent to any 
one of several branded 
channels based on the song 
selection and the user's 
personal preferences, in 
theory allowing brands to 
target specific demograph- 
ics with their message. The 
service is expected to go 
live in February. 

NAPSTER PREPS 
ARTIST TWITTER 
LISTS 

Napster is jumping on the 
Twitter bandwagon with the 
creation of music-oriented 
lists for subscribers. The 



company is aggregating 
the Twitter accounts of all 
artists using the microblog- 
ging tool into genres, so 
fans who want to browse for 
Twittering hip-hop acts, for 
instance, can more easily 
find them rather than hav- 
ing to search for each artist 
individually. The company 
says the effort is in its early 
stages and is taking sugges- 
tions from fans and artists 
through Napster's own 
Twitter account. 

SMART PHONES 
EXPAND MARKET 
SHARE 

Smart phones continue to 
make strong inroads into 
the mobile handset market, 
according to research from 
Nielsen. In third-quarter 
2009, 40% of all mobile 
phones sold in the United 
States were smart phones, 
the company said, com- 
pared with 25% in the sec- 
ond quarter. Looking ahead, 
Nielsen expects half of U.S. 
mobile phones will be smart 
phones by 2011. 



HOT POLYPHONIC RINGTONES 28 Billboard 

2009 
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BOXSCORE Concert Grosses 



Lilith Returns 

The Celebrated Festival Prepares A 2010 Comeback 



Among the wealth of '90s multi-act festival 
tours, Lilith Fair was perhaps the most unique, 
celebrating a diverse range of female artists and 
drawing attention to women's issues and char- 
itable causes. Rebranded as the 
Lilith tour, the fest returns next 
June, steered by its four found- 
ing partners: artist Sarah Mc- 
Lachlan. Nertwerk Music Croup 
founders Terry McBride and 
Dan Fraser, and Paradigm agent 
Marty Diamond. 

" Mart)' and I do talent together, 
Marty and Dan do venues to- 
gether. I do all the marketing, and 
Sarah is our moral compass on literally every- 
thing," McBride says. 

Much will remain the same. "We'll still have 
1 1 artists a day, five on the main stage, three on 
the B [stage] and three in the Village," McBride 
says. "There will still be SI per ticket going to 
local charity. We'll run a local talent 
contest in ever)' single marketplace; a 
local artist will open up every Lilith 
show. And it will have a very diverse 
lineup, with rock, pop, urban, Latin, 
jazz, indie rock and a good age range, 
from 15-year-olds to 50-year-olds." 

What's different this time around 
is Lilith's partnership with the i4c 
Campaign, the debut initiative of the 
year-old holding company Touchpoini 
Trust Group, which invests in socially 
conscious companies. McBride says 
the i4c partnership will completely 
change the makeup of the Village. 

"Last time around, the Village was 
more of a hippie-dip affair of hemp 
necklaces and local causes," he says. 
" This time, we'll still have the local 
causes, but we'll have a very sophisti- 
cated Village in that the four to six 
socially conscious for-profit com- 
panies that we invest in will be 
the anchor tenants of our Vil- 
lage, connecting people with 
the fact that Si per ticket has 
gone into investing in these for- 
profit, green, conscious compa- 
nies. Our goal is to invest, make 
some returns and use that as a way of support- 
ing our nonprofits."' 

Hie idea is that profits from the socially con- 
scious businesses on the concourse will sus- 
tain Lilith's charitable efforts. In 1997-99, Lilith 
donated more than $10 million to women's 
causes. "But when Lilith Pair ended, so did its 
charitable efforts," McBride says. "So this time 
we're investing in conscious, for-profit compa- 
nies to build up a portfolio that we can have to 
support our nonprofit efforts when Lilith ends." 

McBride says the initial goal is to raise about 
S3 million "that will create a sort of Lilith i4c 
[venture capitalist] fund, and we'll invest in four 
to six businesses, and those businesses will 
then vend on the actual tour so fans can see 
what they are part of." 

Casey Verbeck. a former music exec who 
launched TouchPoint Trust Group and the i4c 
Campaign with partner Rich Frankenheimer, 



On The 
Road 



£RAY 
WADDELL 



says i4c seeks to address the difficulty for these 
socially conscious enterprises in finding growth 
capital, a scenario exacerbated in the current 
economy. "We're tackling that issue and trying 
to mobilize a movement in get- 
ting commitments from the arts 
and entertainment community, 
and Lilith is the first one to step 
up and be part of a campaign to 
help support and drive awareness 
and dollars to support those types 
of enterprises." 

So?ne 1 00-1 20 artists will par- 
ticipate in Lilith, with the first 
batch of 30-40 performers to be 
announced Dec. 1. Clearly, sights are set high 
for talent. Among those who played Lilith Fair 
were then-developing acts like Christina Agull- 
era. Tegan & Sara and Nelly Furtado, along 
with first-time festival performances from 
Queen Latifah Erykah Badu, Missy Elliott 




and Dixie Chicks. "Lilith Rail shat- 
tered boundaries of 'this can't play with 
this'; not only females playing with fe- 
males, but music that is not genre-based," 
Mc Bride says. 

The plan is for 35 shows in North America, 
another six to eight in Europe, then Asia and 
Australia in spring 201 1. "Then we'll come back 
to North America and do it one more time," 
McBride says. "Then after that, we're thinking 
about taking the North American section and 
making it a destination: Coachella. Stagecoach 
[both in Indio, Calif], then maybe Lilith would 
be the weekend afterward." 

As for i4c. which was conceived last April, 
Verbeck says momentum has grown. "Obvi- 
ously, Terry and Sarah got the importance of it 
right away, and we're just starting to reach out 
to other people to join us," he says. "In a lot of 
ways this movement is a call to action to get 
other artists to participate." •••• 
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GROSS/ 


ARTIST(S) Attendance 

Venue, Oate Cdpai: 


Promoter 


1 $9,085,822 

■ , ; .--,.:.V....„ 


BRITNEY SPEARS, DJ HAVANA BROWN 


■ $186 70/593.30 


Acer Arena, Sydney. Nov 16-17. 66,247 

teV20 69.640 lour shows 


Oainty Consolidated Entertainment 


V « A Q JQ Ol A 


PEARL JAM, SOCIAL DISTORTION, BAD RELIGION 


J $77 


Wachovia Spectrum, 64,609 

Philadelphia, Oct 27-28. 30-31 f OU r sellouts 


Live Nation, m-house 


_ _ 

n $1,489,441 


BRUCE SPRINGSTEEN S THE E STREET BAND 


J $95/365 


HSBC Arena. Buffalo. NX Nov. 22 ' a .665 


Live Nation 


1 $1,426,330 


BRUCE SPRINGSTEEN & THE E STREET BAND 


■ $89/155 


Ouicken Loans Arena, Cleveland. 16,232 
Nov. 10 17261 


Live Nation 


Fl $1,295,766 


BRUCE SPRINGSTEEN S THE E STREET BAND 


M $98/$65/$29 


1st Mariner Arena, Baltimore. 14,679 
Nov. 20 


Live Nation 


jp| $1,169,764 
M $89. 5 


BRUCE SPRINGSTEEN & THE E STREET BAND 


Palace of Auburn Hills. 15.170 
Auburn Hills. Mkh.. Nov. 13 19 451 


Live Nation 


1 $1,126,419 


23RD ANNUAL BRIDGE SCHOOL BENEFIT: NEIL YOUNG S OTHERS 


■ - 


Shoreline Amphitheatre, 25.694 
Mountain View, Calif.. Oct. 24-2S , 1 two shows 


Live Nation 


B9 $1,111,465 


POWERHOUSE: JAY-Z, TREY SONGZ, KERI HILSON S OTHERS 


tl $2! 

H s999 


Wachovia Center, Philadelphia, 15 759 
Oct. 23 


Live Nation, in-house 


M $929,165 

J $98/*65/t3S 


BRUCE SPRINGSTEEN & THE E STREET BAND 


Sommet Center, Nashville. Nov. 18 "' 044 


Live Nation 


$909,149 


PINK, THE TING TINGS 


id S7S S-I550 


Madison Square Garden. 15.056 
New York. Oct. 5 


Concerts West/AEG Live 


H $878 461 


PINK, THE TING TINGS 


111 <. 

; ■ ■ 


Air Canada Centre, Toronto. 15,193 
Sept. 30 


Concerts West/AEG Live 


|H $866,154 

jH ($907 


RASCAL FLATTS, DARIUS RUCKER 




General Motors Place. 11,127 
Vancouver, Oct. 23 13645 


Live Nation 


Bj $664,662 


MILEY CYRUS, METRO STATION 


MM $79 SO/ $25 


FedExForum, Memphis, Oct. 21 f? ^ 56 


AEG Live 


[Pi $855,357 


BRUCE SPRINGSTEEN & THE E STREET BAND 


M $100/130 


Time Warner Cable Arena, 12.385 
Charlotte. N.C., Nov. 3 


AEG Live 


m $851,635 


MILEY CYRUS, METRO STATION 


td $79 50/$25 


Freedom Hall Coliseum, 13.S26 
Louisville. Ky , Oct. 31 16.062 


AEG Live 


$832,481 


AC/DC, THE ANSWER 


UjJ $9i S0/S63.50 


Philips Arena, Atlanta. Oct. 23 I?,! 4 .?? 


Live Nation, in-house 


HI] $627,956 


THE BLACK EYED PEAS, LMFAO 


H $80 56 


Vector Arena, Auckland, 11,600 
New Zealand, Oct. 13 


Frontier Touring 


H $808,085 


LAURA PAUSINI 


(U26.426 reales> 
| J283 


Credleard Hall. Sao Paulo. Brazil, 7.512 

Oct. 6-7 8.096 two shows 


T4F-Timo For Fun 


m $792,307 


AC/DC, THE ANSWER 


: 


Veterans Memorial Arena, 9,778 
Jacksonville, Fla.. Oct. 30 10.550 


Live Nation 


|H $785,669 

WO (43EC 
1 $2612* 

Hi $772 064 


MARC ANTHONY, RUBEN BLADES 


Evenoro/Watcr Brother 


JAY-Z, N'E'R'D, WALE, J. COLE 


H s: _, $27.50 


1st Mariner Arena, Baltimore. 11.469 

Oct. 27 ieiioul 


Live Nation, Up Front Promotions 


M $752,120 


THE BLACK EYED PEAS, LMFAO 


(ias&OCG J.jir.-ai*ii 
1 $95-21 : 


Adelaide Entertainment Centre. 8,477 
Adelaide. Australia. Oct. 5 selloul 


Frontier Touring 


|H $750 218 


CLIFF RICHARD S THE SHADOWS 


ttl (£471,180) 

: 


Trent FM Arena Nottingham, 7.853 
England. Sept. 30 


Live Nation- U K 


n $749,957 


KYLIE MINOGUE 


Hollywood Bowl, Loi Angeles, 8,108 

Oct. 4 8,504 


Bill Silva Presents, Andrew Hewitt Co, 


CT3 $743,207 


RASCAL FLATTS, DARIUS RUCKER 


m snso/ma 


HP PaviBon, San Jose, CaW., Oct. 16 ?^ 74 * 


Live Nation 


$742,313 


AC/DC, THE ANSWER 


Uy $8950 


American Airlines Center, Oallas. 9,241 

Nov. 2 13214 


Live Nation 


HI $736,947 


JONAS BROTHERS 


ZlA (724.2 
1 


Flgali Convention Center, 5,799 
Panama City. Panama, Oct. 28 


Evenpro/Water Brother 


Hi $733,815 


RICARDO ARJONA 


r4J (4J07JG 
I $207 : i 


Estadlo Mlsael Delgado. 8,858 
Valencia. Venezuela, Oct. 2 


Evenpro/Water Brother 


Hi $721 005 


RASCAL FLATTS, DARIUS RUCKER 


C*jJ ($76116 

J $8d 78/S65.83 


Pengrowth Saddledome, 10.785 
Calgary. Alberta. Oct. 27 sellout 


Live Nation 


fWl $716,723 


BUZZFEST: ALICE IN CHAINS, PUDDLE OF MUDD & OTHERS 


M $150/$3750 


Cynthia Woods Mitchell Pavilion, 16.371 
The Woodlands. Texas. Oct. 24 sellout 


Live Nation 


HI $692,883 

Rl CE4! ■ 


TOM JONES 


1 $7836 


Wembley Arena, London, Oct. 24 ?'? b 4 5 2 


Live Nation-U K. 


PH $686,376 


AC/DC, THE ANSWER 


■J $8950 


Ford Center, Oklahoma City. 8,027 

Nov. 4 ^mmmm 11775 


Live Nation, in-house 


Pn $680,408 


DANE COOK, BILL BURR, MIKE EPPS, 


ROBERT KELLY 


MM $100 


Madison Square Garden, 11.710 
New York, Nov. 5 16.765 


Caroline's 


W $678,762 

M ■>■■ 1,9 


JASON MRAZ, G. LOVE & SPECIAL SAUCE, BRETT DENNEN 


Hollywood Bowl, Los Angeles, 16,567 
Oct. lO telkxji 


Bill Silva Presents. Andrew Hewitt Co. 


B $674,862 


PINK, THE TING TINGS 


M $49SO/$39 50 


Wachovia Center, Philadelphia, 15,370 

OcL 3 i4.rio.jl 


Concerts West/AEG Live 




GLOBAL 
NEWS 
LINE 



www.billboard.biz/global 



GEMA WINS 
LIVE FEE RISE 

German authors' group 
GEMA has won an 
increase in licensing fees 
for live concerts. The 
German Patent and Brand 
Office arbitration tribunal 
in Munich approved the 
fee hikes Nov. 20. Concert 
promoters' associations 
IDKV and VDKD had taken 
the case to the tribunal 
after a breakdown in 
negotiations with GEMA 
(Billboard, March 14), 
which had sought higher 
rates based on 
sponsorship and 
advertising revenue as 
well as ticket sales. The 
tribunal has approved 
staggered rate increases 
through 2014. For 
concerts with attendance 
of up to 15,000, the rate 
(after applicable GEMA 
discounts) will rise to 5.8% 
of total revenue, up from 
1.9%. For concerts with 
attendance of greater 
than 15,000, the rate will 
rise to 6.1%, from 3.6%. 



DRONES TOP 
DOWN UNDER 

Melbourne alternative 
rock act the Drones 
topped two key 
categories at the 2009 
Jagermeister AIR Awards 
held Nov. 22 in their 
hometown. The band won 
best independent artist 
and best independent 
album for "Havilah" (ATP 
Recordings). The annual 
ceremony organized by 
the Australian 
Independent Record 
Labels Assn. was held at 
the 1,500-capaclty Forum 
Theatre. The 500- 
member media/industry 
judging panel named 
singer/songwriter Bertie 
Blackman breakthrough 
artist of the year and 
Philadelphia Grand Jury's 
"Going to the Casino" 
(Boomtown Records/ 
Shock) best independent 
single. 



U2 TO MAKE 
GLASTO DEBUT 

U2 has been confirmed as 
a headline act for the 
United Kingdom's 
Glastonbury Festival. The 
band will make its first 
appearance at the festival 
in Somerset, England, 
next year. U2 will break 
from its North American 
tour to play the first day of 
the event (June 25). 



Reporting by Christie 
EHezer, Andre Paine and 



BY PATRICIA MESCHINO 



REPLICATING 
RIHANNA 



Barbados Proves To Be 
A Hot Spot For Talent 

There's more to Barbados than rum 
and Rihanna. 

Just outside the Caribbean island's 
capital of Bridgetown, a heavily traf- 
ficked street called the St. Lawrence Gap 
teems with the sounds most people as- 
sociate with the region. Reggae, soca 
and calypso bands draw tourists and lo- 
cals alike into bustling clubs, as they 
have for decades. 

But it's the 21st-century urban 
sound of Barbados-born Rihanna that 
lias inspired a new wave of young Bar- 
badian artists, with five recently se- 
curing major-label deals: Sbontelle 
{SRC/Universal}, livvi Franc (Jive/ 
Sony), Jaicko (Capitol/EMI). Hal Lin- 
ton and Vita Chambers (both SRP/ 
Universal Motown). 

That's an impressive strike rate for an 
island with a population of just 280,000 — 
and locats are swift to credit their nation's 
most famous R&B hitmaker. 

"Rihanna has inspired a lot ofBarba- 
dian artists," says Jaicko. whose Capitol 
debut. "Can I . . .." drops in first-quar- 
ter 2010. "Before Rihanna, it almost 
seemed impossible for a Barbadian artist 
to gel a record deal, but her success 
made me believe I could do it." 

"Rthanna s superstar status lias 
drawn greater attention to Barbados." 
says Barbadian producer Chris Albnan. 
owner of Slam City Productions and the 
man behind local hits for soca stars like 
Rupee and Edwin Yearwood. "Ifshecan 
come from here and be so successful, it 
stands to reason there are others who 
can be nearly as successful." 

The duo that discovered Rihanna is 
New York-based production/songwril- 



ing team Evan Rogers and Carl Shirken. 
Both are frequent visitors to the island. 
They've successfully placed four Bar- 
badian acts with U.S. majors through 
their production company Syndicated 
Rhythm Productions (SRP). 

While visiting Barbados in 2004 
they auditioned singers, including the 
then-1 5-year-old Rihanna, who had 
never sung professionally. "Rihanna 
had incredible presence and aver)' dis- 
tinctive voice," Rogers recalls, "but it 
needed development." 

The pair signed Rihanna to SRP and 
relocated her to New York — a crucial 
move, Sturken says, if an artist wants a 
shot at U.S. success. There, they devel- 
oped her skills before placing her with 
Def Jam in 2005. Following Rihanna s 
breakthrough, the duo hit pay dirt again, 
signing Shontelle in 2006; by the end of 
the year, she'd signed to SRC/Universal 
Motown. Sliontelle's single "T-Shirt," 
from her debut. "Shontelligence." 
peaked at No. 21 on the Billboard Hot 
100 in 2008 and reached No. 6 on the 
United Kingdom's Official Charts Co. 
listing early the following year. 

SRP also signed soulful crooner Hal 
Linton and pop-rocker Vita Chambers 
in 2008 and 2009. respectively. When 
SRP struck a label deal with U niversal 
Motown in early 2009, they became 
SRP Records' first artists. Shontelle, 
Linton and Chambers will perform at 
a Sturken and Rogers-produced 1 Mo- 
town 50th Tribute" special televised 
during Fox's coverage of the Detroit 
Lions and Green Bay Packers football 
game on Thanksgiving Day. 

Universal Motown president Sylvia 
Rhone says the artists have "worldwide 
appeal and cannot be pigeonholed by- 
Barbados, ethnicity or genre." 



R&B and soul have always been sta- 
ples in the musical mix that makes 
up Barbados' domestic sound, being 
performed on the club scene along- 
side local genres plus pop, rock and 
even country. 

But the island's live highlight is the 
annual soca and calypso-dominated 
six-week Crop Over festival in July and 
August. Marking the traditional end 
of the sugar cane harvest, it attracts 
thousands of overseas visitors (Bill- 
board, Sept. 12). During Crop Over, 
Barbados' soca and calypso artists pick 
up increased local airplay and flood the 
island with CDs. usually self-released 
or on indie labels. The biggest local la- 
bels include CRS Music, which is par- 
ticularly strong in regional reggae and 
soca acts, and pop/reggae veteran Fddy 
Grant's Ice Records, noted for its ca- 
lypso catalog. 

Slam City's Allman credits a local 
Crop Over hit song with helping awaken 
U.S. labels to Barbados' potential. Soca 
singer Rupee's 2002 Crop Over hit 
"Tempted to Touch" became a smash 
throughout the Caribbean and went on 
to be a radio hit in Canada in 2003. 
Rupee signed with Atlantic Records later 
that year and "Tempted to Touch" 
reached No. 3 on the Hot 100. 

" Rupee's deal confirmed we have the 
talent [here] to be signed to major la- 
bels," Allman says. 

The talent that's been scooped up 
recently hasn't emerged from local 
genres, however. Rather, these are 
young, often teenage acts whose styles 
aren't yet fully defined — offering the 




tantalizing possibility of being able to 
groom a "new Rihanna." 

For example, Chambers' demo, which 
pushed her toward a U.S. deal, was also 
produced by Allman, who notes that she 
was groomed through Slam City's artist 
development program, which helps 
artists refine their creative direction and 
prepares them for the rigors of an inter- 
national career. 

But. as yet, thestreets of Bridgetown 
aren't crawling with U.S. A&R men; 
local links remain key. 

Barbados-bom/ Florida-based artist 
manager Allison Hunte, for example, 
says Franc was signed to Jive by senior 
VP of A&R (efTFenster in October 2007. 
after she and co-manager Kerrie 
Thornas-Armstrong shopped Franc to 
labels in the States. 

Hunte previously managed St. Vin- 
cent-born soca artist Kevin Lyllle. who 
had a global bit in 2003-04 with "Turn 
Me On" and reached No. 8 on the Bill- 
board 200 in 2004 with his self-titled At- 
lantic debut album. 

Meanwhile. Sturken and Rogers ac- 
knowledge that their relationship with 
Barbados puts them in a good position, 
but Ihey know it's no longer an exclusive 
one. "We have a lot of respect because of 
our success with Rihanna." Rogers says. 
" But it's more competitive now — the ma- 
jors are on to Barbados." 



YOUNG, GIFTED AND BARBADIAN 



Three Artists Relocate To The U.S. 
In Search Of Stateside Success 



VITA CHAMBERS 

Based: White Plains, N.Y. 

Forthcoming release: As-yet-untitled album on 
SRP/Universal Motown, due out in early 2010 
Booking agent: Paradigm (worldwide) 

Syndication Rhythm Productions' 
Evan Rogers first contacted 16- 
year-old pop/rock singer Cham- 
bers in March— just weeks after 
she had posted a few songs on 
her MySpace page— and swiftly 
signed her to the company. Rogers 
and SRP co-founder Carl Sturken 
subsequently "brought in four 
songs that were one-listen pop radio smashes," 
Universal Motown president Sylvia Rhone says. 
"That's what made Vita a must-have artist for the 
label. She is unequivocally a superstar and you 
know it the moment she walks in the room." 




JAICKO 

Based: Queens, N.Y. 

Forthcoming release: 'Can I . . ." (Capitol), due out 
in early 2010 

Booking agent: William Morris Endeavor Enter- 
tainment (United States) 
Jaicko, 18. has been performing 
in Barbados with 4D People— his 
father Philip Forrester's band, 
and one of the island's most pop- 
ular acts— since he was 9. He says 
the experience honed his singing, 
songwrtting and performing skills. 
Jaicko's U.S. debut single, "Oh 
Yeah" (featuring Snoop Oogg), hit No. 36 on Bill- 
board's Rhythmic Top 40 chart in November. Capi- 
tol senior director of A&R Chris Anokute says, "He's 
right where Chris Brown was in terms of appeal- 
ing to that young, urban crossover consumer." 




HAL LINTON 

Based: Queens. N.Y. 

Forthcoming release: "Return From the Future" 
(SRP/Universal Motown), due out in early 2010 
Booking agent Creative Artists Agency (worldwide) 
Linton's self-produced debut 
album, "Spirit: Life: Love" (CRS 
Music), earned four wins at the 
2007 Barbados Music Awards. It 
also helped him win financial 
backing from economic devel- 
, jj^p^p^a^Bk opment agency Invest Barbados, 
which assisted in staging several 
U.S. showcases before he signed 
with SRP. "Hal has a unique vocal tone and soul 
that sets him apart from any of the male artists in 
the market today," Universal Motown's Rhone says. 
"It's like Marvin Gaye meets Maxwell meets D'An- 
gelo meets 2010." —PM 
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WITH THE BRAND 

WHAT CONVERSE LEARNED FROM ITS LOVE NOISE TOUR IN CHINA 



Converse sees itself as an advocate and catalyst 
for creativity. It's something that drives how we 
allocate all of our marketing resources. As a 
brand, our job is to support and celebrate the 
creative community around the world. 

In China, we saw an opening to do just that 
by aligning ourselves with the country's incred- 
ibly vibrant underground indie music scene. 

There are great new bands, an energy and an 
edge that other cities lost long ago. What they 
lack is support. There isn't a touring infrastruc- 
ture in China. There aren't any city-to-city cara- 
vans of tour buses and big rigs. Venues are few 
and far between. 

Converse saw an opportunity to work with a 
few of these young bands. We didn't ask them 
to star in commercials wearing our shoes. We 
didn't ask them to write jingles for us. Instead, 
we got to know them and asked what kind of help 
they needed. 

They told us they had always dreamed of going 
out on tour. They explained to us that they wanted 
to explore their own country and share their 
music with like-minded kids. So we bought a 
tour bus. hired a driver and hit the road with 
them in late 2008. 

So many people in China refer to the music 
that these artists create as "noise" that musicians 
embraced that tag and proudly declare that they 
"make noise." We loved that idea so much that 
wc named our bus trip the Converse Love Noise 



tour. We connected with two bands and created 
a five-city tour for them — and for us. 

Our head liners, both from Beijing, were PK14, 
a respected pioneer of the underground scene, 
and Queen Sea Big Shark, a new-generation up- 
start. The bands didn't play in big venues, but 
along the way we stopped at small clubs and on 
street corners in Nanjing. Hangzhou, Chang- 
sha, Wuhan and Xian. As we rolled into each city, 
we added a local band to the bill. Fach night these 
acts played to audiences of 200-300 people. 

So, what happened along the way? Beyond 
buying the tour bus and coordinating the tour 
dates, venues and logistics, we sent a small cam- 




era crew on the road to capture the personal sto- 
ries of each of the bands' members. The bus it- 
self went from being a big white vehicle to an 
interactive canvas as the bands and the kids along 
the journey took it upon themselves to paint 
every inch of it. When it rolled back into Beijing 
it was covered in graffiti and other artistic ex- 
pressions. It was a mess, but one of the most 
beautiful things we had ever seen. It told a story. 

During the tour, the bands blogged about 
their journey and gave personal, on -cam era in- 
terviews. We learned that these kids have some- 
thing to say and just want to be heard. As China 
increasingly opens up, allowing its young to 



have a little bit more of a voice, it will free them 
lo be more creative. 

As a result of the tour, we had more than 3 mil- 
lion visits to our Web site in China from last De- 
cember through the end of March. We've gotten 
more than 1.8 billion impressions through our 
online partners and a print and outdoor campaign. 
We edited (he footage we shot and produced an 
hourlong documentary of the tour. Earlier this 
year, we gave away more than 100.000 DVDs of 
the documentary at retail stores throughout China 
with purchases of Converse merchandise. 

Music, art and fashion are all colliding in China 
and what we found was inspiring and truly in- 
vigorating. We saw our consumers everywhere- 
onstage, in mosh pits and outside on the curb. 
The indie music culture and scene in China is 
incubating incredible talent, but it needs sup- 
port and leverage for access to larger audiences. 

In a society that views rock music as noise, 
we wanted to uncover the passion of these kids — 
in their own words and with their own music. 
This was the premise of the Love Noise tour. By 
supporting creativity, specifically indie rock in 
China, we had the opportunity to grow together 
with the scene, to add value and to influence this 
new generation. 

Something very special is happening in China. 
Brands interested in breaking into the market 
should find a way of contributing to the artist 
community and advancing their cause — to be 
heard, to be young and to have some fun along 
the way. Make it about them. Elevate and amplify 
what they are doing. •••• 



Geoff Collrill is chief marketing officer of Converse 
and a member of the Grammy Foundation board 
of directors. 



Chinese rocks: PK14 (far left) 
and QUEEN SEA BIG SHARK 
with their Converse- 
sponsored tour bus between 
Wuhan and Xian. 
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Hospitality Hostility 

U.K. Collecting Society Faces Setback In Income 
After Copyright Tribunal Loss 



LONDON— U.K. performers and la- 
bels may have to tighten their belts 
after losing the first round of their 
ongoing beef with the country's 
hospitality industry. 

In October, the U.K. Copyright 
Tribunal ruled that tariffs intro- 
duced by collecting society Phono- 
graphic Performance Ltd. on Jan. 
1, 2005, should be scrapped, de- 
scribing the higher rates for the use 
of recorded music as "unreason- 
able and unjustifiable." 

That leaves PPL looking at 
repaying millions of pounds in 
collected fees to the owners of 
pubs, bars, hotels and restaurants 
—if its appeal, lodged Nov. 12 at 
the High Court in London, proves 
unsuccessful. 

If PPL loses, trade groups the 
British Hotels Assn. (BHA) and the 
British Bar & Pub Assn. (BBPA) claim 
their sector could benefit from re- 
funds of up to £20 million ($33.5 
million), plus annual savings of some 
£5 million ($8.4 million). 

"Those sort of figures aren't out 



of the question," says PPL execu- 
tive director Peter Leathern, who 
expects the appeal hearing to be 
held next summer. 

The BHA and the BBPA both de- 
clined to comment. However, in a 
joint statement, BBPA chief execu- 
tive Brigid Simmonds said the two 
groups "will be doing everything we 
can to ensure any appeal case is 
heard quickly, so that the matter of 
repayments can be settled as soon 
as possible." 

PPL collects royalties on behalf 
of 3,400 record companies and 
39,500 performers in the United 
Kingdom, paying out £110.3 million 
($184.5 million) in 2008. 

According to Leathern, the soci- 
ety will not ask members to return 
payments if it needs to refund the 
hospitality sector. While that's wel- 
come news for artists and labels 
whose PPL income is a much- 
needed supplement to falling rev- 
enue from record sales, many re- 
main concerned. 

"Any cut in the revenue PPL col- 



lects on behalf of my clients will 
have a detrimental effect," says Lon- 
don-based artist manager John Tay- 
lor, who represents veteran U.K. 
artists Andy Fair-weather- Low, Joe 
Brown and former Dr. Hook vocalist 
Dennis Locorriere. 

PPL chairman/CEO Fran Nevrkla 
says what's really at stake is the 




"global issue" of parity for perform- 
ers' and composers' rights. 

"Why are the [U.S.] labels and 
performers fighting for the 
broadcast right?" Nevrkla asks. 
"Because the two sets of con- 
stituents should not be discrimi- 
nated against." 

The 2005 rates were, in part, in- 
tended to move PPL's fees closer 
to the considerably higher au- 
thors' rights fees collected by PRS 
for Music. However, the Copyright 
Tribunal rejected PPL's claims that 
its pre-2005 rates undervalued its 
music, noting that PPL had been 
aware of PRS' substantially higher 



It's not that we 
want people t<> 
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business, but 
30 pence a day 
for worldwide 
repertoire? I 

find it 
outrageous/ 

—FRAN NEVRKLA, PPL 



rates when setting earlier tariffs 
and couldn't justifiably ask for 
parity now. 

Under the 2005 rates, premises 
paid annually on a sliding scale, ac- 
cording to "audible area" floor 
space. Premises with a floor space 
of less than 100 square meters paid 
£100 ($167), those between 101 
and 200 square meters paid £200 
(£335) and so on. But under the 
Tribunal's new rates, all premises 
less than 400 square meters pay 
just £109.75 ($184)-the equiva- 
lent of 30 pence (50 cents) per day. 
That, Nevrkla says, is about half the 
price of a packet of peanuts in a 
London pub. 

Taylor backs PPL's decision to 
appeal. 

"I applaud PPL for their stance." 
he says. "How would [the hospital- 
ity industry] feel about the musi- 
cians whose work they use to build 
their businesses being able to help 
themselves to any of their prod- 
ucts or services whatsoever for the 
same price?" 

Meanwhile, Nevrkla is convinced 
the High Court will ultimately 
acknowledge the real value of 
recorded music. 

"It's not that we want people to 
go out of business," he says, "but 
30 pence a day for worldwide reper- 
toire? I find it outrageous." •••• 



DECEMBER 5, 2009 www.billboard.blz I 13 

Copyrighted material 



UPFRONT 



ATliM 



Extreme Makeover :Pop Edition 



Can Superstars 
Change Their 
Fans' Perceptions 
Of Them? 

Making over established acts 
isn't an easy task. Take Sha- 
klra. She's gone from rebel- 
lious, thoughtful rocker to 
blonde, sexy vixen who favors 
erotic dancing over forceful vo- 
cals. Luis Enrique went from 
salsa singer to brooding sing- 
er/songwriter to salsa singer 
again. Gloria Estefan has tra- 




versed English, Spanish, pop 
and tropical roots. And then 
there's Thalia, the erstwhile 
soap star who was more TV 
personality than singer. For 
her new album, she has opted 
to go from histrionic to earthy 
(see story, page 27). 

While Shakira and Thalia 
have undergone sonic changes, 
their real transformation lies 
in their images and how they're 
presented to fans. 

"The visual issue is very im- 
portant, " says Paula Kamln- 



Quick change 
artist: SHAKIRA 
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ski, V 1 J of marketing for Sony 
Music Latin, which is releas- 
ing "Thalia En Primera Fila" 
Dec. 1. "It's about engaging 
people from the emotional 
side of the story." 

To this end, the "Primera 
Fila" (First Row) concept is par- 
ticularly useful. The album is 
part of a Sony series of releases 
that are recorded during inti- 
mate, live performances and 
released separately on CD and 
DVD. The first "Primera Fila" 
was released in 2008 and fea- 
tured ranchera icon Vi- 
cente Fernandez. The 
second, featuringThalia 
— an artist who has 
never been known for 
intimate performances 
oreven for any kind of 
significant touring in 
the United States — 
was a surprise. 

But it offered 
| Sony a way to at- 
' tract a marquee 
artist who had left 
a longtime label 
and was looking 
for options. 
"Many major 
acts want to be 
repositioned." Kamin- 
ski says, "and arrive at 
a moment where 
they ask. 'Where do 
I go from here?* " 

For Thalia, thai 
moment had long 



Latin 
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been coming and culminated 
with her last album for EMI, 
2008 s "Lunada," a dance- 
tinged, tropical-laced set that 
sold only 14,000 copies in the 
States and Puerto Rico, accord- 
ing to Nielsen SoundScan. 

Sony then approached her 
with the " Pri- 
mera Fila" idea. 
The notion, 
Sony Music 
Latin VPofA&R 
Paul Forat says, 
was to "distill 
the true artist 
behind the char- 
acter, take away 
all those acces- 
sories she's used as crutches 
and expose her." 

"This project is very risky." 
he adds. "I think that previ- 
ously, people had never really 
sat down to listen to her sing." 

It was also important to 
show how different Thalia 
was, and she goes through 
great pains to appear casual 
and relaxed on the "Primera 
Fila" DVD. wearing jeans, 
sneakers and a T-shirt and 
spending most of her time 
singing from a stool. Sony also 
filmed a documentary of her 
life story, and again, the im- 
agery, editing and overall aes- 
thetic of the movie attempt to 
convey a down-lo-earth, even 
sclf-deprccaling character. 

The documentary will not 



At 



be sold to fans. Instead, 45 
minutes of footage and a hand- 
ful of performances aired as a 
TV special Nov. 21 on Mexico's 
Televisa network. In the States 
it will air Dec. 1 ion Uni vision, 
and negotiations are under 
way for other territories. The 
sale of those 
rights around 
the world — as a 
soap star, 
Thalia's popu- 
larity extends to 
places as far- 
flung as the 
Philippines — is 
part of the 
"Primera Fila" 
business model. 

Sony's deal with Thalia 
only covers this project, and 
sources say the making of 
the special and the documen- 
tary cost close to $1 mil- 
lion — a rarity for a Latin 
project nowadays. 

However, recoupment will 
come not only from CD and 
DVD sales (some 1 00,000 units 
will be shipped region-wide, 
including Latin America), but 
also sales of the TV special and 
a possible lour for which Thalia 
and Sony will go in as partners. 

"The business is of a far 
greater scale than just album 
sales," Forat says. 

• For 24/7 Latin news 

and analysis, see 
billboard.biz/latin 



Drama King 

Telemundo Casts Jencarlos Canela In 
Starring Role On Albums Chart 



Life is complicated for the 
main character in "Mas Sabe 
el Diablo," the top-rated Tele- 
mundo soap about a grand 
larcenist with a heart of gold 
who's in love with his one- 
time defense lawyer— even 
though she's married to his 
father, who's secretly also a 
master thief. And even as his 
character tries to recapture 
his lost love, actor/singer Jen- 
carlos Canela made time to 
score a No. 2 debut on Bill- 
board's Top Latin Albums 
chart with extraordinary pro- 
motion on Telemundo. 

Canela sang the original 
title theme of the soap when it 
premiered earlier this year, but 
Telemundo swapped the song 
for his single "Amor Quedate" 



in the run-up to the Nov. 10 re- 
lease of his album, "BOscame." 
Canela's music video for the 
song was used for the show's 
opening sequence in the 
month leading up to release. 
The track is No. 17 on the Latin 
pop airplay chart this week. 

Telemundo is also running 
ads in prime time for "Bus- 
came" until early next year as 
part of a deal in which the net- 
work shares in his music sales. 
"It's a unique situation be- 
cause he is the main protago- 
nist of the show. It couldn't 
have been done with anyone 
else," Telemundo VP of music 
Margaret Guerra Rogers says. 

The network's support was 
the key factor that gave 
Canela's independent label, 



Bullseye Music, "the ammu- 
nition to go toe-to-toe with 
the majors," CEO Rick Stev- 
ens says. The label is a part- 
nership between former Poly- 
dor/MGM executive Stevens 
and two Latin music industry 
veterans, producer Rudy Pe- 
rez and former EMI Latin 
chairman Marco Bissi. 

Canela's feat— entering the 
Latin albums chart at No. 2 
with a debut album distrib- 
uted independently— appears 
to be unprecedented. "The 
one area where an independ- 
ent can't compete is in mar- 
keting," Stevens says. "This 
approach of partnering with a 
media company is very much 
a part of our future." 

Canela also sung the 
theme for another Telemu- 
ndo soap, "Pecados Ajenos." 
Perez produced "Buscame" 
and played it for the network 
to pitch as a new theme for 
"Mas Sabe el Diablo." 

Bullseye assembled an 



experienced team to work 
Canela's album, including dis- 
tribution by Select-O-Hits 
and sales and marketing by 
Venetian Marketing Group, the 
company formed by former 
Univision Music Group VP of 
sales Jeff Young. Bullseye 
hired promotion consultants 
like Intocable manager Alan 
Baxter and In-Style to do dig- 
ital marketing. 

Following a series of in- 
stores in Puerto Rico, the mar- 
keting push behind "Bus- 
came" will continue into the 
first quarter, Stevens says, 
with a Wal-Mart "Sound- 
check" performance and 
cross-merchandising of the 
album and a "Mas Sabe el Di- 
ablo" DVD. The soap is airing 
in Mexico as part of a deal Tele- 
mundo has to air its program- 
ming on Televisa cable chan- 
nels, so Bullseye is in talks with 




Stealing hearts, setting fires, 
singing songs: JENCARLOS 
CANELA 

distribution partners for "Bus- 
came" south of the border. 

"We only had one artist 
and one priority, which is our 
goal— one artist at a time," 
Stevens says. 

—Ayala Ben-Yehuda 



EN ESPANOl: All the great Latin music coverage 
.COtn you've come to expect from Billboard— in Spanish! 
Billboardenespanol.com 
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IDEAS TELCEL CUTS 
PRICES 

Ideas Telcel, Mexico's domi- 
nant wireless operator, has 
cut per-track prices in its dig- 
ital music store to 10 pesos 
(77 cents). The price cut ap- 
plies to all 1.4 million songs 
in Ideas Telcel's catalog but 
doesn't include a transmis- 
sion charge of 5 pesos for 
over-the-air downloads. 

The move was reportedly 
intended to compete with 
iTunes' prices in Mexico, which 
range from 12 pesos to 15 
pesos per track, with albums 
going for as little as 110 pesos 
($8.42). Aliado Digital reports 
that Ideas Telcel had been sell- 
ing tracks for 11-15 pesos, in line 
with its competitors like Mixup 
Digital and Nokia Music Store. 

A 2008 Ipsos Media study 
showed 58% of Mexican re- 
spondents reported having 
downloaded music online 
within the last three months, 
up from 42% in 2007. But the 
study also estimated that the 
number of illegally down- 
loaded songs doubled dur- 
ing the same period. 

—Ayala Ben-Yehuda 

PROMUSICAE 
LAUNCHES NEW SITE 
Spanish labels' group Promusi- 
cae has unveiled a new portal, 
EIPortalDeMusica.es, offering 
the latest charts, music streams 
from 60 labels, links to online 
download stores and editorial 
content in a move to encourage 
legal online digital payments. 

"We want to dispel the ur- 
ban legend that piracy exists 
because there is no legal alter- 
native," Promusicae president 
Antonio Guisasola says. 

The portal itself isn't an on- 
line store, but offers streaming 
and links to such legal services 
as YouTube, Spotify, iTunes, 
Yes.fm, Vodafone Music and 
Nokia Music Store. 

In a separate announcement, 
culture minister Angeles 
Gonzalez-Sinde revealed that 
a new Web site containing 
legal digital content, including 
millions of tracks and films, 
with a special focus on U.S. cin- 
ema, will be inaugurated in the 
coming months. 

The culture ministry will help 
finance the site, but the enter- 
tainment industry's Coalition 
of Creators and Content Indus- 
tries will supply the content 
and technology. 

—Howell Llewellyn 
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Rob Ca 



After returning to Warner as its 
new chief creative officer, the 
veteran producer talks about his 
new job and his future projects— 
and why he likes Meat Loaf. 



Producer Rob Cavallo has made so many albums for artists signed to Warner Music 
Group that it has sometimes seemed like he worked there. For much of his career, he 
did— first in 1987 as an intern at Warner Bros. Records and eventually as a senior A&R ex- 
ecutive, when he signed such acts as Goo Goo Dolls and Green Day. 

After a few years working at the entertainment technology company Level 7, he returned 
to WMG in October as chief creative officer, a new position that will allow him to sign tal- 
ent, produce albums and perhaps even bring some of his outside projects to the label. 

In the last five years, albums Cavallo has worked on have sold more than 13 million 
copies in the United States, according to Nielsen SoundScan— and more than double 
that worldwide, according to WMG. That makes him one of the most successful produc- 
ers of recent years and almost certainly the top seller in rock. Although he's well-known 
for his long relationship with Green Day, Cavallo's projects in recent years have also in- 
cluded My Chemical Romance's "The Black Parade," Kid Rock's "Rock N Roll Jesus" and 
new albums by Shinedown, Paramore and the Dave Matthews Band. 

Just because Cavallo is best-known as a producer doesn't mean he'll play that role in 
every project he's involved. "I always like to supply an environment where the band gets to 
do what they want," he says, "so that they feel comfortable doing what they want to do." 




Your title is chief creative 
officer at Warner Music 
Group. What did you do to 
earn that title, and what 
does your job entail? 
I was producing so much with 
many very different artists. Basi- 
cally, [Warner Bros. Records chair- 
man/CEO] Tom Whalley was 
asking. "Can you do this for me? 
Can you do that for me?" And 
[WMG chairman/CEO of re- 
corded music for the Americas 
and the U.K. Lyor Cohen] look no- 
tice and said. "This guy is help- 
ing us on so many levels. If you 
look at the records he's working 
on and their affect on our bottom 
line and the impact they're hav- 
ing on the culture, we need to get 
him on as many things as we can 
because he's obviously making a 
big difference." 

And rather than have it limited 
to one label or the other, it made 
sense for me to rove. He said, 
"You should be able to work for 
Atlantic here in the U.S. or with 
Warner internationally — like 
Mana in Mexico." And besides 
the production and the relation- 



ships. 1 have a little bit of a tech- 
nology background and they were 
interested in bringing me into 
that conversation. 

What were your responsibili- 
ties at Warner Bros. Records 
before you left to join Level 7? 
1 was senior VP of A&R. This is ac- 
tually not that different — it's just 
that this is a bigger title and in- 
stead of having the resources of 
one label, I now work for the 
group. But 1 still sign bands. I 
signed the Dave Matthews Band 
to a distribution deal with Warner 
Music internationally [for its lat- 
est album. "Big Whiskey and the 
CrooGrux King"). And I just signed 
Switchfoot to Atlantic for a 360 deal 
worldwide. And there may be more 
to come. 

What was it like to work with 
the Dave Matthews Band, an 
act better-known for per- 
forming live than working in 
the studio? 

They were on a particular road. 
You make your first couple of 
records, and it's easy because 



you're playing your heart out and 
you take it into the studio, and they 
just come out. And then, after a 
period of time, you settle into what 
life is like and other stuff starts to 
creep in. And then a band has to 
make a decision: Arc we going to 
break up. or are we going to de- 
cide that this magic we make is 
worth fighting for? And that's 
what happened with the Dave 
Matthews Band: They decided that 
they really wanted to do it right 
this time. 

The other album you just pro- 
duced is the new one from 
Paramore, which couldn't be 
more different. 
I fell in love with them within the 
first half-hour because they're a 
real band that's bigger than the 
sum of its parts. And they were ac- 
tually sort of curious about me; 
"What's this guy like? Is he going 
to tell us what to do?" But produc- 
tion is always about what you don't 
do as well as what you do. So if the 
band is really on fire — which 
clearly they were — then you don't 
have to say anything. 



That's an interesting point. 
I want the studio to support what 
the hand wants to hear back. What 
I think the really hard part of pro- 
ducing is — the noble part of pro- 
ducing — is getting the band to write 
their best songs, recognize when 
they've done so and guide them in 
how to get there. That's the trick. 
That's why 1 think Rick Rubin is so 
great: People say that he's not in the 
studio that much, but he under- 
stands how to talk to artists and how 
to get them to be confident in the 
directions they're choosing. 

You're also working with Meat 
Loaf. How did that happen? 
He just called me and said. "I need 
a new guy, someone who can han- 
dle my kind of music. "The reason 
I got the call was because he had 
heard "American Idiot" and "The 
Black Parade." and both of those 
records have a lot of drama. They're 
very Meal Loaf-like. And then, once 
we got into the studio, it was like a 
love affair. To me, he has more 
rock'n'roll spirit in him than any- 
body I've ever met. He's on Uni- 
versal outside of America, but right 



now he doesn't have a North Amer- 
ican deal. What we've decided to 
do is finish it and then present it. 

Your dad is Bob Cavallo, a vet- 
eran music executive who now 
runs Disney's music business. 
How much has he influenced 
your career decisions? 
A little bit. All I really knew about 
it as a kid was that you could get 
free tickets and that he was in the 
home office yelling at people, so 
it didn't sound like that much fun 
to me sometimes. Then when 1 
got older and he was managing 
Prince I realized, "Oh. my God. 
this is big stuff. " 

I went to USC but I didn't know 
what I was going to do until my 
dad said. "Why don't you try being 
an A&R guy?" At the time 1 was 
producing as a hobby — I was mak- 
ing little tapes at my house. Then 
1 met wi ill Warner and I became a 
listener — 1 would listen to 100 
demo tapes a week and write re- 
views. And 1 ended up getting as- 
signed to Black Sabbath as an A&R 
guy basically by default. We had to 
do a song for "Wayne's World," and 
in the middle of the production, 
the producer fell ill. And then 
about a week later 1 came back to 
L.A. and I had the finished song 
with me and they were like, "You 
can produce." 

Do you still get advice from 
your father? 

Oh. yeah, we talk all the time — 
most of the time about business 
stuff, but we occasionally talk 
about creative stuff because he's 
very much a song guy. I'm still 
shocked and amazed that he can 
do what he does. He's 70 years old 
and he's the guy who really picks 
the hits. 




Production is always about whatyou don't do as well as whit t you do. 
So if the band is really on fire— which clearly I Paramore was when 
recording i Is new album]— then you don'i have to say anything. 
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It's a COOl, Crisp November evening in Nashville, and yes, Bruce Spring- 
steen knows exactly where the hell he is. ^ It's a few days after Springsteen committed 
what he called "every frontman's nightmare" by confusing Michigan during an onstage 
callout with neighbor and rival Ohio. But if Springsteen gets mixed up occasionally as 
to which city or state he might be about to rock, it's understandable. ^ Springsteen and 
his E Street Band have been on a global tour since 2007, through two album cycles, per- 
formances at both the Super Bowl and presidential inauguration and first-time appear- 
ances at several major festivals. Even for an artist who has largely built his career on 
epic shows, Springsteen and the E Streeters have found another gear. ^ Similarly, Spring- 
steen has been unusually prolific in the studio, releasing albums of new material in 
2007 ("Magic") and this year ("Working on a Dream"), while at the same lime acknowl- 
edging his beloved albums of the past by playing full sets of classic recordings in con- 
cert. On this night in Nashville his 1975 breakthrough album "Born to Run" will get 
the live treatment, to stunning effect. ^ "This last year, in my point of view, was as great 
a year as we've ever had," longtime Springsteen manager Jon Landau says backstage at 
Nashville's Sommet Center. "It's fair to say I've never spent a year with him where he's 
just been so consistently enthusiastic, energetic. And Bruce is one of those guys who 
leads by example. When you're working with him, if you're a collaborator, a manager 
or in the band, you can't be doing less than 1,000%. You wouldn't like yourself if you 
didn't dig as deep as he's digging." ^ Springsteen is indeed digging deep, but in his 
dressing room prior to the show, he laughs it off. "We were talking about it the other 
day — we said, '1 don't know if we've been this busy since 1985, or ever/ " he says. "It's 
just the way things worked out. Some of those things we planned and some of them 
just happened." *l Four nights before this marathon trek is set to end in Buffalo, N.Y., 
Springsteen isn't fatigued, but excited about his own future and that of his E Street 
Band. What the Boss is most concerned about is his pending show, blowing the roof 
off yet another house as he rolls on in front of this speeding train. And this Springsteen 
will do, repeatedly assuring the ecstatic crowd that he knows he's in Nashville, Tenn. — 
and is thrilled to be there. 



The last couple of years for you have been pretty excep- 
tional in terms of productivity, both live and in the studio. 
I've been prolific with my songwriting. so I've been able to just 
get more music out there, which is something 1 always wanted 
to do. I found my 50s to be very, very fruitful. The songs came — 
I don't want to say easy — but they came in a continuous flow. 
I had a lot of things I wanted to write about, so it allowed us to 
record quite a bit. and then back it up with the touring. 

Really, with the end of these shows, we're coming to the end 
of a decade-long project with the band that really was a tremen- 
dous renewal of the power, the strength and the service that 
our band hopefully provides. Its just been a great lOyears. nol 
just the past couple. A decade ago I wasn't quite sure if I wrote 
in a style that was suited to the band anymore. 1 wasn't quite 
sure how we functioned as a unit. And to sort of see the whole 
thing just have so much vitality and power and strength, it's 
just one of the sweetest chapters in our entire time together. 

I remember as a kid waiting three years for the release 
of "Darkness on the Edge of Town" in 1978. Why so 
prolific now? 

Looking back, when you look at "Tracks'' [1999 s boxed set of 
unreleased songs] I guess I always wrote them. For every 
record we released there was a record I didn't release. I think 
at the time I was very interested in shaping what I was about, 
what 1 wanted to he. I was very cautious in my releases and 
I wanted my records to have very strong identities and be 
about a very particular thing. 

The nice thing about where we are now, the rules are much 
fewer and far between. You can really record anything you 
like. This past decade I had this huge folk band that I toured 
and recorded with, and that was a wonderful experience. I 
toured solo and 1 loved that, and then to have the [E Street 
Band) at full power, I can do all these things now and 1 can re- 
ally record whatever kind of music comes into my mind. Who 
you are and what you do is already established, so you don't 
have those identity concerns that you had back in the day. 
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So you were less cautious about it and 
just turned it loose? 
You become belter at discerning your good 
songs from your not-as-good songs. The 
writing process is shorter, because you re- 
fine what you leave in and what you leave 
out. You're able to do more work in a com- 
pressed amount of time without the qual- 
ity suffering in any way. 

Why work the road so hard for so long? 
Isn't it a grind? 

1 can t say I experience it as a grind. Of 
course, you're flying in. you're flying out, 
you're driving, but I really like the people 
that I do this with, I like being with them 
onstage and off, I enjoy the time we spend 
traveling together, and 1 enjoy the work 
that we do. 

If you're a sports figure, your prime 
passes at such a young age. There's no ceil- 
ing here. I believe if you come and see us 
now, you're seeing the best F Street Band 
that's ever played; it just continues to im- 
prove. Not that you don't get tired or fa- 
tigued, but no matter how tired you are, 



when you're onstage during the nighl there's 
always this point thai you go. "Oh. my God, 
this is just wonderful." 

When did you start taking the requests 
from the audience? 

People would always bring signs, and we'd say, 
"Let's do that one, let's do lhat one." But then 
somewhere along the way, I believe it was at the 
very end of the Magic tour, we just started lodo 
more of it, and people started to bring more 
signs. Then we started to take unusual requests, 
and we started to do things sometimes that we'd 
never played before, just depending on the com- 



mon memory that the band would have from 
everyone's individual playing experience as 
teenagers. And then we ended up with a sys- 
tem where we can jump on a lot pretty quick. 

How many songs are In your arsenal? 
Since the Magic tour, 1 think we've done up- 
wards of 1 50-1 60 songs, maybe more, because 
we do a lot of things just once. 

I was told you played 43 different songs 
at the Spectrum in Philadelphia over the 
four nights. 

Yeah, we did a different show every night, and 




MUSIC THAT THREADED 
THROUGH YOUR LIFE 
AS WELL AS OURS.' 



— BRUCE SPRINGSTEEN 



a third to half of it was different, if you see us 
two or three nights in a row al some of these 
stands that we do, you may hear J5-50 differ- 
ent songs. That's just something we're able 
to do. It's a combination of the old bar band 
experience and something 1 just ask the guys 
to do. We have a little bit of a set list, and I fol- 
low the end of it and I follow the beginning 
of it. Then there's a little section in there where 
it just slips and slides. 

It depends on what's going on with the au- 
dience on any given night and what I think the 
band can pull off. It allows the fans to have 
input into the show in a way that just pumps 
the blood into everything and enlivens the 
evening. We've done stufTby the Ramones, the 
Clash and Tommy James. 

Was it always a focus from early in your 
career— even during your time in the band 
Steel Mill— to make the live shows special? 
Yeah, because you have to understand that 
you lived and died by your ability to perform. 
You had no records. So either you were going 
to be locked into being a bar band or your per- 
formance level was simply going to be excit- 
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ing enough to where you could slightly tran- 
scend your bar band roots and end up doing 
local concerts. 

But to do that, to draw 1 .000-2,000 people 
with no album — which is what we did in the 
late '60s — you had to have a thrilling live 
show. It was a four-piece band — me, Danny 
[Federici), Mad Dog [Lopez], Steve [Van 
Zant] — but you had to be a powerhouse, you 
had to be able to grab people instantaneously 
with music they hadn't heard. It had to be 
music that was arranged [to be] very excit- 
ing, and that's what led us into "Rosalita," 
"Kitty's Back," "Thundercrack." 

Those kinds of songs were actually the final 
products of long, almost prog-rock things that 
1 did coming out of Steel Mill, where there 
were time changes and arrangement changes. 
So they were sort of me bringing what I did 
with Steel Mill into my recording life, with 
the soul and R&B influences that I used when 
I first started to record, [f you heard "Ros- 
alita" and had never heard the record, it still 
works. If you heard "Kitty's Back" and had 
never heard the record, it still works. They 
just swing and move and excite in a way. 



When and why did you decide you were 
going to perform full-album sets? 
It was like, "OK, what can we do that we haven't 
done?" There were some people who were start- 
ing to do it and my audience fundamentally ex- 
perienced all my music in album form. People 
took " Born to Run" home and played it start to 
finish 1 00 times; they didn't slip on a cut in the 
middle. It was a different era in the way that 
people heard and experienced music 

And when we made albums, we took a long 
time, and we built them to last. The idea is, 
"There's no stinkers on this thing." And we 
spent months or years or whatever it took to 
try to make sure that was so. So the albums 
play real well, and 1 think when you hear it 
[live] you go, "Wow, I can't believe all those 
songs were on one record," whether it's " Dark- 
ness" or ["The Wild, the Innocent & the E 
Street Shuffle"]. Those are records that are 
packed with things that have lasted 50-35 
years. It simply was an idea of a way to revi- 
talize the show and make it something that 
was appealing and fun for the fans, but it 
ended up being a much bigger emotional ex- 
perience than I thought it would be. 

"The Wild, the Innocent & the E Street 
Shuffle" would seem a challenging task 
to just go up and whip out onstage. 
We knew most of the stuff on "Wild & Inno- 
cent." I think we ran over "Wild Billy's Circus 
Story" — I made sure the guys got much closer 
to the parts that were on the record. We added 
a horn section and a string section. We played 
that in New York City, so it was tins very eclec- 
tic, colorful, big night of music, and there's 
only seven songs on it. 

1980's double-album, "The River"— that's 
a lot to tackle. 

That was a trip. We had to learn a few things 
for that. That was basically a rock band record, 
but it went on for 20 songs. Before you do it. 
you don't know how it's going to come out. 
But it worked on the record, and I sequenced 
the record to feel like a live show. So you have 
four fast songs and a couple of ballads. 

It played real well when we went to play it. 
It's fun being surprised, learning "Cadillac 
Ranch" and "I'm a Rocker," which 1 remember 
always worked well on the record, and bang, it 
just whiplashed you onstage. It was. "Oh, yeah, 
that works great." So we were kind of having a 
first-time experience the same way the audi- 
ence was. Those were great, memorable shows. 

Any thoughts on what you might do 
with some of these shows, like a DVD 
or album set? 

We didn't have any plans, we just planned to 
do it in performance. They've been filmed. I 
don't know if they've been filmed to put out. 

No one in your camp has said anything 
about it, but this tour has folt really cel- 
ebratory, with so many milestones. Not 
to put you on the spot, but does this feel 
like it might be the last run for the E 
Street Band? 

No. We don't even really think of it. The only 
thing that came into my mind was a decade ago, 
when 1 hit 50, I was onstage in Philadelphia, 
and you realize, "OK, this is exactly where I want 
tobe right now. I wouldn't want tobe any place 
else." You realize there is a finiteness to it. 



We're playing to an audience now that will 
outlive us. There will be a seed of an audi- 
ence out there tonight that's just going to out- 
live the band. But at the same time, the band 
is very, very powerful right now. And part of 
the reason it's powerful is that it's carrying a 
lot of very strong cumulative history. You 
come and you see 35 years of a speeding train 
going down the track and you're going to get 
to be on the front end of it. We look forward 
to many, many more years of touring and play- 
ing and enjoying it. 

It has to be very instinctive now after all 
these years. 

They're paying for you to be live, present in 
full, right tonight at this moment. I think 
there's always this sense of, if you're 15, 19, 
24 or 60, you come and you say, "There's 
Clarence Clemons and I get to stand next to 
him like I did 35 years ago." That's the con- 
tinuity of just still being there, and for us and 
for the audience that's a powerful thing. It 
threads your life together and that's what we 
wanted to do — we wanted to make music that 
threaded through your life as well as ours. 

Some bands crumble under that sort of 
weight of common experience. 
It depends on who you are and how you see 
it. Some of it is just DNA. your personality 
and how you were built. This was just some- 
thing that we were built to do in a particu- 
lar way. The difficult parts of it took its toll 
on different people. Every band has had per- 
sonal difficulties, ups and downs, people 
fell into bad things, got out of bad things, 
maybe not as much as some other bands, 
but we've had our share. We spent a decade 
apart, and so all of those things are a part 
of our experience, too. 

But I think, particularly when we got back 
together in the late '90s. everyone realized. 
"This has been a special part of my life and 
I want it to continue tobe so." And all of the 
incidental baggage completely sort of got 
left behind. 

I think the band has a sort of unspoken code 
where people looked out for the other guy. We 
lost one member through illness [Federici died 
of melanoma in 2008|. but, hey. that's some- 
thing that happens to you around a certain age. 
What 1 was most proud of was my guys were 
alive 35 years down the road, in good shape. 
Clarence struggled with some physical things 
for carrying around all that "Big Man" for all 
these years, but he's done great on this tour. 
That was something 1 was very, very proud of— 
the band was intact. 

What haven't you done that you'd still like 
to do? 

What 1 want to do is what I'm doing, except 
1 want to do it a little better tonight than 1 did 
last night. I want to write some better songs, 
some more good songs, some songs that feel 
vital to mine and my audience's life today. 
We've made records over the past 10 years 
that have found as integral a place in my fans' 
lives as any the records from my past days. 
You come out and a lot of those young kids 
don't start singing along until they hear "The 
Rising." I'm just looking forward to doing 
what I'm doing, looking forward to going out 
there in an hour and looking into those faces 
like I've done over the past 35 years. •■• 




Jon Landau Reflects On 
Springsteen's Banner 2009 

In a 35-year career studded with highlights, 
2009 has been one for the books for Bruco 
Springsteen and, by association, his long- 
time manager Jon Landau. 

Beginning with the Magic tour in Octo- 
ber 2007 through the Working on a Dream 
tour, Springsteen and hts E Street Band re- 
ported 171 headlining shows that grossed 
5388,411,273 and sold 4,127,466 tickets in 
North America and Europe, according to 
Billboard Boxscore. That doesn't include 
the one-off events like Bonnaroo in Ten- 
nessee and Glastonbury and Hyde Park in 
the United Kingdom. 

"Then we came back here, and they've 
been doing the individual albums, which 
has been incredibly rewarding for us, very 
emotional every night," Landau says. 
"Then, culminating with Bruce's extraor- 
dinary appearance at the Rock Hall of 
Fame concerts [in New York] and the 
Kennedy Center Honors coming up in De- 
cember, for which Bruce is one of the 
youngest people to ever receive the life- 
time achievement award. It's hard to top 
a year like that." 

Great year, yes, and a great decade, par- 
ticularly in terms of touring. Springsteen 
is fourth among all acts at the box office 
this decade, topped only by the Rolling 
Stones, U2 and Madonna, whose ticket 
sales are generally well higher than the 
price of a Springsteen ticket. Springsteen 
has rung up $869 million and 8,236,586 
tickets sold to 264 shows reported since 
2000, according to Boxscore. 

But rather than trailing off, Springsteen 
is adding to his glory days as this tour winds 
down. In one week, he performed at the 
Hall of Fame show; did two tour stops in 
Washington, D.C., and Charlotte, N.C.; and 
played "The Wild, the Innocent & the E 
Street Shuffle" and "The River" in their en- 
tirety at New York's Madison Square Gar- 
den on consecutive nights. "Here's a guy 
coming to the end of a [two-plus-year] 
tour, and in one week he did five absolutely 
distinctive and unique performances," Lan- 
dau says. "This is the time in tours where 
some people start easing out of it, and he's 
on fire." 

The full album sets seem to have added 
juice to the tour. Asked if there were any 
thoughts of releasing some of these per- 
formances, perhaps as a boxed DVD or CD 
set, Landau laughs and says, "Management 
has thought of that, but I have nothing fur- 
ther to say about it." 

As for that "Darkness on the Edge of 
Town" deluxe reissue package Landau told 
Billboard about in January, he says, "It's 
coming. It's still a work in progress."— RW 
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RETAILERS LOOK 
TO STRONG 
MUSIC RELEASE 
SCHEDULE FOR 
HOLIDAY CHEER 



BY ED CHRI5TMAN 




i Icrc's an early Christmas miracle: Some music merchants arc rclativc^Hjullish about the 

holiday selling season. 4 Yes, the economy still casts a long shadow over consumer spending. 

And the decline in recorded-music sales so far this year is keeping pace with last year's slide, 

leaving other distributors and retailers wary of what the final weeks of the year will bring. 

^| Still, the sentiment is quite a contrast from last year, when retailers were talking doom 

and gloom (Billboard, Dec. 6, 2008), despite record label optimism that later proved to be 

misplaced. * "Our sales turned positive in September and October, and ifyoulookat 1 lastings 

Entertainment historically, if we have a good September and a good October, it will be a 

good holiday season," says Dan Crow, VP of finance for the Amarillo, Texas-based chain, 

which runs 150 multimedia entertainment stores. 1 In its third fiscal quarter ended Oct. 

31, Hastings' merchandise sales were up 2% on a comparable-store basis from a year earlier, 

while video rentals were up 4.1%. * Other merchants also say business started picking up 

around the same time. In October, Newbury Comics "sold more CDs and DVDs combined 

than the year before," CEO Mike Dreese says. * Despite continuing economic uncertainty 

and a stubbornly high unemployment rate in the United States, there are some signs of 

optimism for the holiday season. The International Council of Shopping Centers is 

forecasting a 1% comparable-store gain for chain stores. And an American Express survey 

of card holders found that 10% intended to spend more than last Christmas while another 

43% said they would spent at least the same amount. 

STRONG SLATE OF NEW RELEASES 
Sure to contribute to his holiday season's sales performance is 
that everyone will be going up against abysmal numbers from 
2008, when album sales during the las I seven weeks of the year 
plunged 19% in the United States from the same periodayear 
earlier, according to Nielsen SoundScan. 

A strong release schedule is another key factor fueling hol- 
iday hopes. A slew of high-profile albums hit U .S. store shelves 
this week, including Rihanna's "Rated R," Lady Gagas "The 
fame Monster," Adam Lambert s "For Your Entertainment," 



Shakiras "She Wolf," Susan Boyle's "I Dreamed a Dream" and 
Birdman's "Priceless." 

They join other recent releases that are sure to be on the 
minds of gift buyers, such as 50 Cent's "Before I Self-Destruct," 
Bon Jovi's "TheCircle." John Mayer's "Battle Studies," Norah 
Jones' "The Fall/ " Carrie Underwood's "Play On," Weezer's 
"Raditude," Jay Sean's "All or Nothing," "Glee: The Music. Vol. 
1" and "This Is It," the soundtrack to the movie that has be- 
come Michael Jackson's swan song. 

Retailers are also banking on other highly anticipated releases 
that are due before Christmas, including Lil Wayne's "Rebirth," 
Mary J. Blige's'Hip Hop Soul," R. Kelly's "Untitled." "Glee: The 
Music, Vol. 2," Juvenile's "Cocky and Confident," Alicia Keys' 
"The Element of Freedom." Chris Brown's "Graffiti. " Eminem's 
"Relapse: Refill" and Timbaland's "Shock Value 2." 



A bit of skepticism about some of those latter titles maybe 
in order, given that expected album releases by U2. Eminem 
and 50 Cent failed to materialize during last year's holiday sea- 
son. "Rebirth." Lil Wayne's follow-up to his 2008 blockbuster 
"Tha Carter III," promises to be one of the holiday season's 
biggest sellers. But its release has already been delayed numer- 
ous times this year, 

"1 see a Lil Wayne one-sheet and we will see if that comes 
out," says Carl Mello, head of purchasing at Newbury Comics, 
who adds that while the release schedule for the remainder of 
the year looks strong, "it remains to be seen if it all comes out." 

An executive at another retail chain is more skeptical. "I will 
believe Lil Wayne is coming out when I see the product," he says. 

In addition to hit product, merchants and label executives say 
they expect continued robust sales for Jackson and the Beatles, 
who have sold a combined 9 million units in the United States 
so far this year, sparked by Jackson's death June 25 and EMI 
Music's reissue of the Fab Four's catalog in September. 

But not everyone is optimistic that holiday shoppers will 
bring good tidings. Alliance Entertainment president Alan 
Tuchman says he lias low expectations for music because stores 
are carrying less inventory and devoting less floor space to it. 
Hastings' Crow says the chain has reduced its music inventory 
by 20% this year in about 40 of its stores. 

Meanwhile, Borders recently completed efforts to reduce 



music shelf space at its locations. Previously, all of the chain's 
stores carried about 9.000 titles. But earlier this year, the chain 
split its stores into four tiers, with some stores carrying only 
50 titles, others stocking 1.300 titles, a third tier maintaining 
about 6.000 titles and a much smaller group of stores keeping 
fully stocked music departments with about 1 3,000 titles. 

In addition to the loss of floor space at brick-and-mortar re- 
tailers, music sales are also being pressured by the continued 
slide in CD sales and the slowing of digital sales growth, accord- 
ing to a major-label distribution executive. While some in the 
industry maintain that music is recession-proof, this distribu- 
Lion executive argues thai it's not in the current environim nt, 

Pricing also will be a big factor during the holiday selling 
season. Much like last year, some merchants started Black l-'ri- 
day-themed advertising in early November. By the second 
week of the month, merchants like Sears, Kmart and J&R 
Music World were conveying the message that there was no 
need to wait until Black Friday because their stores were al- 
ready offering low prices. 

The Web site BlackFriday.GoltaDeal.com has posted infor- 
mation about Black Friday sales showing that Best Buy will 
price the latest album releases by Norah Jones, Bon Jovi, Car- 
rie Underwood and others for $6.99 and that Target will sell 
more than 60 CDs at $6.50 each. But the site also shows that 
not all retailers will be slashing prices on hit CDs. revealing 
that Kmart will sell CD titles by top artists for $9.99. 

As brick-and-mortar merchants gear up for Black Friday, on- 
line merchants appear poised to enjoy strong sales on Thanks- 
giving Day, when most of the Black Friday advertising comes 
out, according to Tuchman at Alliance, which does product ful- 
fillment for online merchants. 

"Our distribution center is open on Thanksgiving," Tuchman 
says. "1 expect sales to start earlier and last all weekend, so I ex- 
pect the sales activity to last longer and produce more sales." 

As physical music sales continue to shift to online mer- 
chants, Amazon will again be the big winner this holiday sea- 
son, Tuchman says. 

After Christmas, Universal Music Group Distribution pres- 
ident/CEO Jim Uriesays he is expecting huge download sales, 
thanks to massive iTunes gift card redemptions. In past years, 
the download weekly average has been known to grow sharply 
during January. Apple declined to comment. 

COMPETITION FROM MOVIES, BOOKS, GAMES 
WTiile big boxes have commonly used music in years past as a 
key holiday traffic driver, its profile will continue to shrink This 
year, ceding more ground to movies and videogames. Movies 
and books, in particular, will boast attractive price points that 
could further distract consumer attention from music. 

"Music will have a smaller [footprint] in the hot spots of the 
store and, more importantly, in the circular," Urie predicts. 
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Stocking stuffers: Retailers are counting on robust holiday 
sales of recent releases by (opposite page, from left) 
LADY GAGA, 50 CENT, WEEZER, CARRIE UNDERWOOD 
and BIRDMAN. 

Indeed, according lo BlackFriday.GotlaDeal.com. the Wal- 
Mart circular for Thanksgiving doesn't even include music, even 
though it prominently features books, movies and videogames. 

As the big boxes continue to rely less on music to bring hol- 
iday shoppers into stores, bargain-priced Blu-ray players and 
flat-screen TVs are expected to be the big traffic generators this 
year. Home entertainment software retailers are hoping that 
cheaper pricing for Blu-ray players and movies will finally drive 
sales growth for the format, with BlackFriday.GottaDeal.com 
showing that Best Buy will offer Black Friday specials on Blu- 
ray versions of movies like "1 Am Legend" and "The Departed" 
for $7.99. Meijer's will have 24 Blu-ray titles at $9. Target will 
have select Blu-ray items at $7.99, and Wal-Mart will have 30- 
plus Blu-ray titles priced at $10. 

" It's a good two-prong approach, with Blu-ray hardware and 
software both priced very promotional])'," the head of one re- 
tail chain's movie and videogame department says. "Because 
of this pricing, Blu-ray has to catch hold this fourth quarter." 

But a major-label distribution executive says he believes low 
holiday pricing for Blu-ray is a sign that studios are trying to 
sell off dead inventory. 

"All the retailers have dedicated all this extra space to Blu-ray, 
taking it away from music, and it's done nothing for them." he 
says, adding that merchants should put music back in that space. 

Beyond Blu-ray. merchants say there will be plenty of Black 



Friday deals on DVD catalog as well, with some titles available 
for as low as $1.99. Indeed, once again merchants say movies 
will own the front of the store, thanks to the pricing promo- 
tions that the studios put together for the fourth quarter. 

At those prices, even heavily discounted CDs will have a tough 
time vying for the attention of holiday shoppers. 

The videogame department will see plenty of traffic too. Ac- 
□vision's "Call of Duty: Modern Warfare 2" will go toe to toe 
with Nintendo's "New Super Mario Bros. Wii" for sales su- 
premacy. And "Guitar Hero: Van Halen" will be released Dec. 
22 and is expected to enjoy brisk Christmas week sales. 

On the oilier hand, merchants say they have been disappointed 
with sales of "The Beatles: Rock Band." They should offer a re- 
bate and let us cut pricing so we can get rid of inventory," one 
merchant says. 

Big boxes are also engaged in a knock-down, drag-oul price 
war over books. Amazon. Target and Best Buy are offering hard- 
cover best sellers for $8.99 and $9.99. well below cost. 

If the big-box price wars over books and movies continues, 
a distribution executive predicts further pain for multimedia 
merchants, which could soon be stuck with two more unprof- 
itable product categories besides music. 

He's not alone in that concern. Russ Solomon, founder of 
now-defunct Tower Records and owner of the Sacramento. 
Calif., indie store R5. says the ultra-low pricing of best-selling 
books feels distressingly familiar. "Here you have Target and 
Wal-Mart moving to wreck the book industry," Solomon says, 
"just like they wrecked the music industry." •••• 
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DECK THE MALLS 

U.S. album sales during the last seven weeks 
continue to slide, while growth in digital 
shows signs of slowing. source Mtban sounds 
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STUNG BY EXCESSIVE 
INVENTORIES IN '08, 
RETAILERS TAKE A MORE 
CONSERVATIVE APPROACH 



retail exec- 
nning short 

of product may be better than having too much for the 
holiday selling season. 

Sources say retailers are becoming more conservative 
with inventory, something that would normally be a cause 
for concern. But this time around, distribution execs are 
sighing with relief. 

Last year, music merchandisers loaded up on inventory 
for the holiday selling season before the economy went 
south. As the recession deepened, most merchants either 
didn't realize the depth of the downturn or stubbornly 
stuck to the belief that music sales were recession -proof. 

The result was heavy discounts in December and a high 
rate of returns the following January, hurting the income 
statements of labels and merchants. 

This year, retailers are already recycling inventory— that 
is, returning slow-moving titles and/or moving inventory out 
of overstocked stores into outlets where the merchandise 
is needed, according to a major-label distribution execu- 
tive. "When we get into January, we won't have to duck 
from all the returns," he says. "If s a thoughtful holiday from 
an inventory-management standpoint." 

However, tight Inventory could be problematic if there's 
a last -minute rush from shoppers. If that happens, the ben- 
eficiaries will be merchants like Trans World and indie stores 
that specialize in niche prod- 
uct and normally carry a wider HE 
breadth of music Inventory. £fi L^^F^^"! ' 

"This year will be a home "^.Tf % • \ i m 
run for any retailer with inven- ^| : | I ^ £ - 

tory on the shelf," New 
Comics CEO Mike Dreese 
"We are seeing what's 
on with inventory at B< 
and Best Buy, so we are 
getting the benefits 
man standing." 
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WITH 'UNTIL THE WHOLE WORLD 
HEARS/ CASTING CROWNS EXTENDS ITS 

REIGN ON THE CHARTS 

BY DEBORAH EVANS PRICE 
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As the seven members of the Atlanta-based band 
asting Crowns settle into the front of one of 
their tour buses, they are all warm and 
friendly, eager to share the latest photos 
of their kids and happenings at their 
churches. If they seem more like 
your child's favorite teacher, your 
next-door neighbor or a local 
youth group worker, it's 
because they are. They'd be 
the first to tell you they are 
unlikely pop stars — and 
therein lies their charm. 
+ The act is getting ready 
to sound-check for an 
appearance where the 
band will join Amy 
Grant, Michael W. 
Smith and MercyMe at 
Nashville's Loveless 

WBarn to raise money 
for the Gospel Music 
Assn. (GMA). Just a couple 
of days earlier the group played the 
Sommet Center, Nashville's downtown 
arena, drawing an enthusiastic crowd 
anxious to hear new music from its Nov. 
17 release, "Until the Whole World Hears." 
+ Casting Crowns is the top-selling act in 
Christian music, earning the No. 1 slot on 
Billboard's Top Christian Album Artists year- 
end tally for the past two years. The release of 
"Until the Whole World Hears"— which sold 
167,000 copies in its first week, according to Nielsen 
SoundScan, landing it at No. 4 on the Billboard 200 
— cements the band's status as the genre's leader. 
It's a fact that's even more remarkable because the 
group hasn't yet achieved a crossover hit. 



Ca 

*0 
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Casting Crowns' 2003 self-titled debut has sold 1.7 million 
units, according to Nielsen SoundScan. spawning such hits 
as "Voice ofTruth" and "Who Am [." The band followed with 
2005 s "Lifesong." which has sold 1.2 million units. "The 
Altar and the Door," released in 2007. has sold 949.000 copies. 
Along the way, the act has also issued a 2008 Christmas col- 
lection. "Peace on Larth." and three live projects. 

It's the group's deep connection with the lives of its fans — 
it literally practices what it preaches — that is behind its 
consistent success. The members continue to work at their 
local churches; they schedule recording and touring around 
their church commitments, making sure they are home for 
Sunday and Wednesday services. Though such dedication 
might seem an obstacle to career advancement, it hasn't 
been for the group. Casting Crowns has won 23 GMA Dove 
Awards, a Grammy, an American Music Award and numer- 
ous other accolades. 

"From the outset of their recording career Casting Crowns 
has remained faithful to their mission as part of the youth 
ministry of the churches they serve," Provident Music Group 
president/CEO Terry Hemmings says. "As a full-time youth 
pastor, [lead vocalist/primary songwriter| Mark Hall lives life 
with his 400 teenagers and their families each week, and the 
songs are born of that everyday experience. Such authentic- 
ity and purpose provides life-impacting lyrics that truly con- 
nects on a deep level with audiences." 



CALL TO ACTION 

Hall and the rest of the band — Megan Gar- 
rett, Brian Scoggin, Hector Cervantes, Chris 
Huffman. Melodee DeVevo and her husband. 
|uan — are firm believers in putting faith in 
action, and that philosophy fuels "Until the 
Whole World Hears," the band's fourth studio 
album. "We really want to see believers kind of 
s tep out of their chairs, get out of the pews and 
get involved in what God is doing." Hall says. 

One of the new album's most poignant 
songs. "Always Enough," was written when a 
member of Hall's church was killed in 
Afghanistan. " His son, Christopher, is in our 
middle-school ministry and his wife, Crystal, 
is a part of our church." Hall says. "We were 
on the other side of the country and couldn't 
be mere for the funeral. We were on tour and 
couldn' I cancel, so we were stuck. I remember 
silting on the bus that night praying with our 
family and thinking, I need to be there for 
them. Why can"t 1 be there for them?' That's 
really the message of the song. You can be there 
for someone, but there comes a point where 
Jesus just has to be enough."' 

"At Your Feel" is a worship song that features Cervantes and 
Juan DcVevo joining Hall on vocals. "Blessed Redeemer" show- 
cases Melodee DeVevo on lead vocals. "The words were writ- 
ten in the 1920s to that hymn and Mark changed the melody to 
it," DeVevo says of the band's reinterpretation of the classic. 

"Until the Whole World 1 lears" also includes such reinven- 
tions as "Joyful, Joyful'' and "Glorious Day (Living He Loved 
Me)" from the hymn "One Day." "That song is basically about 
the life of Jesus," Huffman says of "Glorious Day.~"\Vhcn you 
have a song like that where you don't really sing about any of 
your own troubles, you are just singing every word about Jesus, 
people's hands go up and it's amazing to see everybody's reac- 
tion when you play it live." 

Hall enjoyed experimenting with the classics. "You can re- 
ally do a lot of cool things when you are rearranging hymns, " 
he says. "With the song One Day' and Blessed Redeemer,' 
those are songs that people aren't going losing much anymore, 
but those lyrics are strong. 1 grew up with the hymnbook. That's 
all I knew, so it's cool to bring them back." 

THE POWER OF THE CHRISTIAN CONSUMER 

At first, when the group came together, it looked like Casting 
Crowns had all the odds stacked against it. It has seven mem- 
bers, more than the average band. Frontman Hall was an over- 
30 youth pastor, and the act was being produced by Mark Miller, 
lead vocalist for the veteran country group Sawyer Brown, who 
didn't have a track record in Christian music. He had just 



launched the Beach Street Records imprint and partnered with 
Provident Music Group. 

"He picked an unusual path — he waited until his career 
should have been over," Miller says of Hall's late entry into 
the music business. "Then you hook him up with a country 
guy that produces the record and everything shouldn't work. 
Everything that we do is so unorthodox; it just shouldn't 
work, including the numbers. That's when I attribute 100% 
to God's provision." 

However, what might not have looked like it added up on 
paper began adding up at the cash registers, "All our CDs 
have three elements," Hall says. "You're always going to hear, 
God loves you. he's pursuing you' — and you're going to hear 
the gospel." 

The success of Casting Crowns also demonstrates the power 
of the Christian consumer. "Believers buy groceries and they 
buy CDs," Hall says. "They buy all kinds of stuff." 

And although the band hasn't had a crossover hit, Miller 
thinks Casting Crowns has mass appeal. "People buy their 
records that don't buy Christian records," he says. "People go 
to their concerts that don't necessarily go to Christian concerts. 
You don't sell that many records just to the Christian commu- 
nity. You aren't going to do those kind of numbers." 

The band admits to feeling pressure to succeed with each 
successive release. "You can play it off like you don't feel it, 
but who doesn't want to be liked?" Hall asks. "There is defi- 
nitely a lot of pressure that people are expecting something 



CONNECTING ONLINE 

The band stays connected to middle America through an in- 
teractive Web site that features videoclips, blogs from the 
band members and their crew, and Twitter. "It's a great tool to 
have." [uan DeVevo says. 

Provident Label Group senior VP of marketing Ben Howard 
agrees. "Our newCrownsFans.com Website is focused on the 
relationship with fans of Casting Crowns ' music, ministry and 
message," he says. "It will be a media-rich site filled with fan 
features including extensive video, the band's entire discogra- 
phy and exclusive content." 

In addition. Casting Crowns was a featured act on Yahoo 
Early Edition, which streamed the record for seven days before 
the release date. 

According to Howard, fans can useTwitter. Facebook and 
e-mail to send links to their favorite songs, which are being 
streamed on CrownsFans.com. The hand's entire catalog of 
music, as well as all the video from live DVD releases, is 
also available for streaming. 

Hall is particularly active and revealing on Twitter: When 
someone corrected his spelling on a recent tweet, he responded, 
"You've officially picked on a dyslexic. Now go kick a puppy! :y 

"I'm dyslexic and have ADD and I'm a poster kid for all 
those things, so it makes our experiences on the stage very 
adventurous," he says. "You never know what's going to hap- 
pen." During the Nashville arena show, he warned the audi- 
ence that with his ADD. he might forget the words to the 



SOUL FOOD 

CASTING CROWNS TEAMS WITH 
CHRISTIAN RETAILER FOR CHARITY 
PRESALE PROMOTION 

For every copy of Casting Crowns' new album "Until the Whole 
World Hears" presold through Family Christian Stores' Web site or 
one of the chain's 294 brick-and-mortar locations, the retailer is 
donating 10% of the purchase price to feed children in Haiti through 
the James Fund. 

Launched by Family Christian Stores in 2003, the James Fund 
is a nonprofit foundation that aids widows and orphans. "We're 
selling the idea of a great album and the reputation of an incredi- 
ble band," says Steve Biondo, president of the James Fund, which 
will be working with the charity World Vision on the Haiti project. 

Biondo says Family Christian's largest presale was Casting Crowns' 
previous album, "The Altar and the Door," which sold 28,000 before 
street date. "We've already exceeded that number," he says of the 
current presale, which began in early August. "We project to more 
than double the previous record level of presales." 



Helping hand: Family Christian 
Stores teamed with Casting Crowns 
on a presale for charity. 




Casting Crowns lead vocalist Mark Halt says the band is happy to 
see CD sales benefiting such a worthy cause. "They are very ministry 
minded and they always want to do something with presales so 
that we can help people/' he says. "With the last record, we sent 
CDs to the troops overseas." —DEP 



now. I tell myself constantly that if God wants us to keep writ- 
ing songs, he'll keep giving us songs, and I have to remind 
myself that a lot." 

Thus far, it doesn't look like Hall and the band need worry. 
A presale campaign has been going well, and the title track has 
been blazing up Billboard's 1 lot Christian Songs chart, sitting 
at No. 2 for a fourth straight week and selling 53.000 down- 
loads, according to Nielsen SoundScan. 

Hall says the group was late in finishing up the album, 
so there wasn't any advance music to listen to at first — ini- 
tially retailers were just selling air. "A lot of Christian re- 
tailers and mainstream retailers just believed in us. To us, 
it's such an encouragement that they decided, 'Hey, we be- 
lieve in what you do, so we're going to just sell it,' " he says. 
"People appreciate what we do and they know if we're going 
to make a record, we're not going to just make noise. We're 
going to talk about things that matter, and we've seen a lot 
of trust with our industry." 

Miller says that trust is based on Casting Crowns' track record. 
"The message is real. Mark Hall makes no bones about who 
they are and what they sing ahotit and he never has," he says. 
" Even if you are a believer or a nonbeliever. you respect that and 
you are drawn to that honest)'. When 1 go to their concerts, I 
walk around and I want to see who is there and I see everything 
from a family of six to kids with fishhooks in their eyebrows. 
You see a little bit of everything and that's mainstream, that's 
middle America buying albums." 



songs he wrote. Pointing to the stage in front of him, he said 
there was a leleprompler with his lyrics, but being dyslexic, 
he couldn't read them anyway. 

He's even enlisted his Twitter followers in a weight loss chal- 
lenge he's calling "Casting Pounds." "All of us are signing on 
to a weight loss challenge," Hall says. "We've done it on Twit- 
ter and if you want to follow, the challenge is out. We're hard- 
core into that now." 

1 toward expects the band's fall tour to help drive sales of the 
new CD. The 40-city the Whole World 1 lears tour wraps up Dec. 
4. and to date 125,000 fans have attended, according to the label. 
That's also reflected in the band's live DVD sales: The RIAA 
has certi6ed "Live From Atlanta" and "Livesong Live" platinum, 
and "The Altar and the Door Live" is certified gold. 

Fans will see a different tour lineup for Casting Crowns this 
time out; for Scoggin, replacing longtime drummer Andy 
Williams (who exited to join his wife's band Soul Sister Sally) 
has meant an opportunity to become part of an organization 
he'd long admired. 

"I've known Mark and the band for several years now, but 
the cool thing about being a part of Casting Crowns is it's not 
just a band. It's a group of people who are the real deal, who 
are really living it seven days a week — not just tour buses and 
catering, but churches, people and ministries," he says. "So 
it's been a real honor to use some of the gifts that God has 
given me — communicating and making disciples of people. 
It's been a real blast." 
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SNOW IS FALLING 

The Clipse returns with 
its Columbia debut 



NO MORE RUNNIN' 

OK Go leaves the 
treadmills behind 



STRIPPED 

Thalfa bares all on an 
intimate live set 



TEAM PLAYERS 

Ticket mast or helps drive 
Bon Jovi album sales 




THE BOYS ARE BACK 

'X Factor' boy band 
JLS makes waves 
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Embraced By The Hip-Hop 
Community, Robin Thicke 
Continues To Croon About 
Sex And Love 

For perhaps the first time in history, a Caucasian 
soul singer who once rocked hippie hair and 
whose father portrayed a TV dad on an '80s sit- 
com was ballsy enough to adopt a celebrated 
rapper's lyrics and make a love song out of it — 
and his effort is winning praise. 

On his upcoming fourth solo effort, "Sex 
Therapy." slated for a Dec. 15 release on Star 
Trak/lntcrscopc Records, Robin Thicke took 
lines from Rakim's "Mahogany" and laid them 
atop a sample of Al Green's "I'm Glad You're 
Mine" for a track titled "Mrs. Sexy." 

When I played it for Jay-2, he was like, 'First 
of all. who do you think you are with Rakim's 
lyrics?" "Thicke jokes. "But I'm doing it totally 
out of respect for the great Rakim. I'm bring- 
ing tits lyrics to a new generation because every- 
body should know ; how amazing he is." 

Thicke — who previously collaborated with 
Lil Wayne. Busta Rhymes, 50 Cent. Phairelland 
Rick Ross, among others — has long embraced 
the hip-hop community, and the affection has 
been reciprocated. Guests include Snoop Dogg. 
Kid Cudi, Lil Wayne protege Nicki Minaj, jay- 
Z and the Game. R&B cohorts Estelle and 
Jazmine Sullivan also appear on the album, 
while Polow Da Don, Teddy Riley, Dre and Vidal, 
and Jeff Bhasker are among the producers, 
marking the first time Thicke and longtime col- 
laborator Pro Jay have turned over the controls. 

"You have to believe that it has something to 
do with him being a good artist and his music 
being legit," manager/ A&R man Neil (acobson 
says. "He doesn't make hip-hop music, but it's 
a common gene there for him. When Lil Wayne 
heard Shooters,' he reached out and jumped 
on the track. Robin also has Andre f larrell, one 
of the most special people in the music indus- 
try, nienloring him. This results in [Thicke) hav- 
ing his finger on the pulse of the hip-hop and 
R&B community." 

Other tracks on the album — which is avail- 
able as a 1 2-song, more dance-driven set titled 
"Sex Therapy: The Session" or a pricier 1 7-track, 
ballad-heavy version titled "Sex Therapy: The 
Experience" — include "Diamonds" featuring 



the Game, in which Thicke shouts out the likes 
of Queen Latifah and Keyshia Cole; "Shakin It 
4 Daddy," featuring Minaj. which will be serv- 
iced to radio and club DJ s in the coming week: 
and the title track, which is No. 54 on Billboard's 
Hot R&B/Hip-Hop Songs chart. 

Oddly enough, in comparison with his pre- 
vious sets. Thicke describes this album as hav- 
ing more of a "popular" sound. "In the past I've 
always held on a bit too tight — I wanted to write 
and produce all the music and I always wanted 
it to be so different. But, with that mentality I 
think I might have lost a little bit of the fun," he 
says. "With this album, I really just wanted to 
go back to what makes me happy and what is 
fun and just let it happen. As a result, the peo- 
ple that like radio and popular music might 
think this album is probably not bad." 

1 n the same vein . the modest Thicke reccn tly 
collaborated with new artist Leighton Meester 
from "Gossip Girl" fame, appearing on the first 
single from her Time Act/Universal Republic 
electro-pop debut album. " Somebody lo Love." 

" [he) called me and asked il I d be interested 
in doing the song with her. I checked it out and 
thought it was a really good song," Thicke says 
of the collaboration. "It was a fun, cute, young 
pop song and I wanted to get in front of that au- 
dience to help them recognize my music and 
my new album when il comes out. So, it worked 
out for everybody." 

Thicke is also featured on the new R. Kelly 
"Untitled" album, on a track titled "Pregnant" 
alongside Tyrese. 

Thicke is currently on a promotional tour 
and will embark on an official tour early next 
year close to Valentine's Day, Jacobson says. 
The singer is also delving into the fashion 
world: He's part of a campaign with Hugo Boss 
for the launch of its latest cologne, Hugo Fle- 
ment, according to Interscope head of market- 
ing Dennis Dennehy. Plus, Thicke has landed 
a role in an animated film that will premiere 
next year. 

But in the meantime, he will keep reveling 
in his acceptance by the hip-hop community, 
calling the genre "no bullshit — it's all about 
keeping it real. For a white kid whose dad was 
on 'Growing Pains' — if he can work with Wayne 
and Busta and Ross and 50 and seem real, then 
he must be real." •••• 
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LATEST 




>>>BONNAROO 
PRESALE BEGINS 

The ninth Bonnaroo Music 
and Arts Festival will be 
held June 10-13 on its usual 
site in Manchester, Tenn. 
The first round of ticket 
presales began Nov. 27; a 
lineup announcement is 
expected early next year. 
Ticket information can be 
found on Bonnaroo.com. 
As first introduced last 
year, the initial batch of 
tickets can be purchased 
for five installments of $50 
until midnight Dec. 31. 
More than 10% of the 
tickets for the 2009 
festival were sold on 
layaway. 

»>McCARTNEY, 
STARR TO DUET 

Ringo Starr is joined by 
his former Beatles 
bandmate Paul 
McCartney for a duet on 
"Y Not," the drummer's 
forthcoming solo album 
due Jan. 12 on Hip-O 
Records/Universal Music 
Entertainment. The album 
also includes vocal turns 
by Joss Stone, Ben Harper 
and Richard Marx as well 
as musical and song- 
writing contributions 
from the Eagles' Joe 
Walsh, Benmont Tench of 
Tom Petty & the 
Heartbreakers, Dave 
Stewart, Glen Ballard and 
Van Dyke Parks, among 
others. Other album 
tracks include "The Other 
Side of Liverpool," an 
autobiographical song 
exploring Starr's pre- 
Beatle days where he 
encountered poverty and 
violence in his hometown. 

>>>KINGSOF 
LEON, GREEN DAY 
WIN WOODIES 

Kings of Leon won the 
Woodie of the year and 
Green Day took home the 
best performing Woodie 
at the 2009 mtvU Woodie 
Awards, which united a 
cross-section of 
established and breaking 
acts Nov. 19 at New York's 
Roseland Ballroom. 
Although neither band 
was in attendance, Green 
Day's Billie Joe 
Armstrong, Mike Dirnt and 
Tre Cool accepted their 
award by video. Presenter 
highlights included Fall 
Out Boy's Pete Wentz, pop 
duo 30HI3, Asher Roth, 
Will.l.am and surprise 
guest Cyndi Lauper. The 
Woodie Awards air Dec. 4 
on MTV Networks. 

Reporting by Jason 
Lipshutz and David J. 
Prince. 
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On The Rebound 

The Clipse Eyes A Fresh Start With First Columbia Album 



Between label setbacks and its ex-manager's 
legal case, rap duo the Clipse has weathered 
its share of drama. Instead of wallowing in 
self-pity or anger, however, the brothers (Gene 
" Malice" and Terrence " Pusha T" Thorn ton) 
are reveling in the fresh start afforded by their 
third album. "Til the Casket Drops" (Re- 
Up/Columbia; Dec. 8). 

"We've come through the fire." Malice says. 
"Thanks to our fans, we're still here." 

"Til the Casket Drops" revisits the drug and 
crime themes the Clipse lyrically addressed 
to critical acclaim on its first two albums. But 
whereas 2002's "Lord Willin' " was more easy- 
going and 2006's "Hell Hath No Fury" was 
much darker. "Casket" strikes a balance be- 
Iween those two moods. 

Peaking at No. 27 on Billboard's Hot R&B/ 
Hip-Hop Songs chart, its lead single. "I'm 
Good" — produced by longtime collaborator 
Pharrell Williams (half of the production duo 
the Neptunes) — caplures the pair's survivor 
spirit. Chosen to build on the "Good" mo- 
mentum is the head-bobbing hood anthem 
" Popular Demand (Popeyes}." Featuring fel- 
low rap stalwart Cam'Ron, the mixshow track 
was also produced by Williams. Additional 
guests include Keri llilson on "All Fyes on 
Me" and Kanye Wesl on the project's setup 
single, "Kinda Like a Big Deal." 

Meanwhile, the Clipse go dark and gritty 
with "Door Man.'' where Pusha T raps. "If the 
good die young, then the greats go to jail . . . 
I miss my Tony." The verse references for- 
mer manager Anthony Gonzalez, who re- 
cently struck a plea deal on a federal drug 
conspiracy charge and is due to be sentenced 
in January. The duo is now managed by 
Steven Victor for William Victor Management 
and Yaneley Arty. 

"This album is full of unhandcuffed drive 
and energy," Pusha T says of "Casket," which 
also features production by D) Khalil and 
Sean C & I.V. "We popped out of our usual el- 
ement with the Neptunes, but it still has all 
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the realness the Clipse are known for." 

After an Elektra debut album was shelved 
in the late '90s, the Virginia Beach, Va.. na- 
tives hit No. 1 R&B/hip-hop pay dirt with their 
2002 S tar Trak/ Arista bow, "Lord Willin ." But 
the pair's momentum was halted in 2004 
when its second album, "Hell Hath No Fury." 
got caught up in Arista's merger into sister 
label Jive Records. Owing to contractual stip- 
ulations, the Clipse stayed with Jive while the 
Neptunes' remaining Star Trak roster moved 
to lnterscope. 

An agreement was reached in 2006 for the 
Clipse to release "Hell" on its own Rc-Up 
Records through Jive; a year later the duo left 
|ive and signed with Columbia. To date, "Lord 
Willin' " (featuring hit singles "Grindin' 
and "When the LastTime") has sold 959.000 
copies, according to Nielsen SoundScan. 
" Hell" stands at 205,000 units. 

The chief element of Columbia/Sony 
Music's marketing push behind "Casket," Co- 
lumbia VP product marketing Liz llausle 
says, is the company's first apparel alliance 
with retailer Downtown Locker Room. The 
partnership will roll out an exclusive line of 
"I'm Good" Clipse T-shirts in its 70 stores 
d tiring release week. The storewide campaign 
encompasses prime window space, banners 
tying in the album with the T-shirt line and 
a promotional mixtape CD. The T-shirt is 
separate from the Clipse's own Play Cloths 
apparel line. Celebrating its one-year anniver- 
sary, that brand boasts such fans as Jay-Z and 
Lupe Fiasco. 

On the Clipse's immediate schedule are sev- 
eral high-profile appearances: the Bayou Clas- 
sic in New Orleans (Nov. 28). mtvU's Woodie 
Awards (airing Dec. 4} and the "106 & Park" 
New Year's Eve bash on BFT ("106 & Party"). 
A major 2010 tour is also being planned. 

"The machine is there now and it's rolling 
in our favor," Malice says. 

Pusha T adds. "It's fresh; no drama, no 
chains. This is our victory lap." •••• 



OK, THEN 



OK Go Hops Off 
The Treadmill 
And Heads Into 
The Wild 

In the musievjdeo for "WTF." 
the first single from OK Go's 
upcoming album "Of the Blue 
Colour of the Sky," the pop- 
rockers use a single take in 
front of a green screen to cap- 
ture a dizzying palette of slow- 
fading colors. While the 
innovative clip recalls the 
hugely successful treadmill 
videofor2006's"Here ItGoes 
Again," the song's fuzzed-out 
funk and odd time signature 
hint at a more experimental 
approach for the act's third 
full-length. 

"There's nothing more bor- 
ing than making the same 
record over and over." vocalist/ 
guitarist Damian Kulash says. 

"Sky," due Jan. 1 2 on Capi- 
tol Records, is a collection of 
offbeat pop tracks that departs 
from the band's catchy rock 
sound of past hits like "Get 
Over If and "A Million 
Ways." "[The album] is more 
melancholic, and I love it. I'm 



so much more proud of it 
than anything before it," Ku- 
lash says. 

For the follow-up to 2005's 
"Oh No," Kulash, bassist Tim 
Nordwind, keyboardist/gui- 
tarist Andy Ross and drummer 
Dan Konopka recruited pro- 
ducer Dave Fridmann 
(MGMT. Thursday) foramore 
"spacious, surreal" sound. The 
album was recorded in two- 
week intervals from October 
2008 to May 2009. and OK Go 
traded afTstudio time with the 
Flaming Lips at Fridrnann's 
secluded Tarbox Road Studios, 
a converted Amish barn in up- 
state New York. 

The band emerged with 
what Kulash describes as a 
"wintery, dark record," with 
tracks like "Skyscrapers" and 
"All Is Not Lost" showcasing a 
slower, more falsetto-driven 
sound. Although the band is 
not expecting a radio push for 
"WTF." a Nov. 10 iTunes- 
exdusive premiere of the song 
arid video helped "warn peo- 
ple that something weirder is 
coming out. " as Kulash puts it. 

OK Go plans to release mul- 



GLOBALPULSE 




>»RAW POWDER 

It's been said that old dogs 
can't learn new tricks, but leg- 
endary Australian hard rock 
quintet Powderfinger is out to 
prove that anyone can adapt. 

The Brisbane band chan- 
neled Twitter's promotional 
power to build a head of 
steam ahead of its seventh 
studio album, "Golden Rule" 
(Universal Music), released 
Down Under Nov. 13. 

On Oct. 2, the group 
played free "guerrilla" gigs in 
Brisbane, Sydney and Mel- 
bourne, leaking news of each 
through Twitter just 25 min- 
utes before showtime. Some 
2,000 spectators rushed to 
each performance, says the 
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band's manager, 
Paul Piticco. "We 
were completely 
blown away by the 
numbers that were 
waiting there to 
greet us," he adds. 

In the seven days 
following the shows, 
the band's Twitter 
following shot up from 1,800 
to 6,000. "Twitter was per- 
fect for this campaign," says 
Carney Nir, Sydney-based 
new-media manager for the 
band's management team, 
Secret Service. "It allowed us 
to make spur-of-the-moment 
decisions. And the media 
came along for the ride." 

Powderfinger has sold more 
than 2 million albums in Aus- 
tralia, according to Universal. 
The band is booked in Aus- 
tralia by Village Sounds, in 
North America by Creative 
Artists Agency and In the rest 
of the world by Helter Skelter. 
Universal Music Publishing 
represents the act in Australa- 
sia; publishing is copyright 




tiple videos as a key part of the 
rollout for "Sky." After the clip 
for "Here It Goes Again" 
pushed the song to No. 38 on 
the Billboard Hot 100 and net- 
ted a Grammy Award for best 
short form music video, the 
band realized thai videos could 
bean inventive — and inexpen- 



sive — means of promotion. 

"Videos were understood as 
a medium of art and advertis- 
ing, but the bottom fell out on 
the advertising side." Kulash 
says. "But most artists still 
want to create something cool. 
If wc have the opportunity to 
do something fun and crazy. 



we'll do it." 

OK Go's visual artistry will 
carry over to a performance at 
the Design Miami interna- 
tional fair in December, in 
which the band will use cus- 
tomized Gibson guitars that 
project laser lights on a video 
wall. The appearance of the 
new track "Shooting the 
Moon" in the "Twilight: New 
Moon" film and on its sound- 
track rounds out a carefully 
planned marketing strategy. 

"This is the band's third 
record, so there's not a lot of 
new-hot-thing stories. You 
have to find your fans and rein- 
troduce yourself." Capitol VP 
of marketing Meg Harkins 
says. "Coming out with a video 
for WTF' eight weeks before 
the release gives us the proper 
platform to reintegrate the 
band into the marketplace." 

With a European tour lined 
up for January and an Asian 
and U.S. trek soon to follow, 
OK Go is ready to change peo- 
ple's perceptions of it. "We're 
not going to duplicate our- 
selves in any way. There won't 
be a video of us on elliptical 
trainers." Kulash says. "We 
just want to be the band who 
docs weird stuff." 



control for all other territories. 

"Golden Rule" is available 
globally through iTunes; Prticco 
says an international physical 
rollout is being prepped. Pow- 
derf inger will tour internation- 
ally in late spring and summer 
of 2010. —Lars Brandle 

>»STELLA 
SONGS 

"Being 'accessible* is not 
something I set out to do," 
composer Karl Jenkins says. 
However, his new seasonal 
work for choir and orchestra, 
"Stella Natalis," maintains his 
reputation as one of Britain's 
most popular contemporary 
composers. 

The EMI title was released 
Nov. 2 in the United Kingdom, 
key European markets and 
Japan, with the United States 
following a day later. The new 
work, the 64-year-old Welsh- 
man says, "is a delivering of 
the Christmas message— in a 
more humanist way." Jenkins 
will tour U.K. cathedrals Nov. 
28-Dec. 22. 

The album comprises "Stella 
Natalis"— Jenkins' 12-song suite 
for choir and orchestra— along- 
side reworkings of Christmas 
carols from around the globe. 



Soloists include British trum- 
peter Alison Balsom and so- 
prano Kate Royal. "Techni- 
cally and emotionally, Alison 
is simply the best trumpeter 
there is," Jenkins says, "and 
Kate's word painting is so 
evocative." 

"Stella Natalis" features 
lyrics from the Old and New 
Testament and Zulu culture. 
That sort of global mix, Jenk- 
ins says, "is something I am 
addicted to. My [2008 re- 
lease] 'Stabat Mater' had a lot 
of Middle Eastern text." 

Jenkins' biggest-selling 
album to date, 2O00's "The 
Armed Man— A Mass for Peace" 
(Virgin), has sold more than 
150,000 copies in the United 
Kingdom, according to the 
Official Charts Co. 

—Hazel Davis 

>»LUZ SALUTE 

November has been a special 
month for Spanish pop singer 
Luz Casal: Not only did she 
receive rave reviews for two 
shows Nov. 11-12 at Paris' 
Chatelet Theater, on Nov. 13 
she picked up France's high- 
est cultural honor, the National 
Order of Arts and Letters. 
Casal has long been a fa- 



vorite with French audiences, 
and her 15th and most recent 
album, "La Pasion" (EMI/Blue 
Note), is a top 20 album there. 
She has said the project fulfills 
her dream of releasing an 
album of Latin American 
boleros from the genre's '40s- 
"50s golden age. Casal first 
received overseas attention 
in 1991 when she recorded 
the bolero "Piensa en Mi" for 
the Pedro Almodovar movie 
"Tacones Lejanos." 

"La Pasion" is "a really sig- 
nificant release," EMI Music 
Spain director Simone Bose 
says. "Luz treats the boleros 
with emotion and respect. She 
doesn't update the themes of 
love and loneliness, but re- 
creates them with their origi- 
nal atmosphere." 

The 12-song set peaked at 
No. 3 on Spain's Media Con- 
trol chart one week after its 
Sept. 29 release. It was issued 
Oct. 12 in France and other 
leading continental European 
markets, as well as Mexico 
and Israel. Casal's Paris shows 
followed dates in Spain, Bel- 
gium and Greece in August and 
September, booked through 
Ltmac Producciones. 

—Howell Llewellyn 



MUSIC 




QUESTIONS 



with THALfA 



With careers in music and acting, a syndicated weekly radio program, a TV show (on the 
V-Me network) and multiple lines of clothing and accessories to her name, Mexican star 
Thalia is much more than just a singer. But on her upcoming live album "Primera Fila," 
Thalia seeks to showcase her voice. The set, Thalia's first on Sony Music Latin after years 
with EMI, is part of the label's "Primera Fila" (First Row) series of live recordings and fea- 
tures Thalia performing with a 12-piece band. Set for release Dec. 1, "Primera Fila" will be 
sold as both a CD and a DVD. Additionally, a 45-minute documentary will air as a special 
on Televisa and Univision along with some of the live performances. 



1 Where did the idea for this album 
come from? 

1 always wanted to record a live album, using 
great musicians and with challenging songs. 
Nearly two years ago, we got a call from [ for- 
mer Sony Music Latin president! Kevin 
Lawrie. who was at the taping of Vicente Fer- 
nandez's "Primera Fila." Kevin called Tommy 
[Mottola. Thalia's husband] and said. "This 
is exactly what I think Thalia should do. " And 
Tommy said. ' Don't tell me. She's been talk- 
ing about it for years." I then met [Sony Music 
Latin VP of A&R] Paul Forat and [producer] 
Aureo Baqueiro, who I've known since I was 
14 years old. This group of people was totally 
in synch with this dream and took it to the 
next level. 

2 This is so different from your previous 
performances and recordings. Would you 
really have done it before? 

It wouldn't have been the same album five 
years ago. This album found me at a moment 
in my career where I've done everything. I've 
been a singer, a dancer, an interpreter, every- 
thing. Being a mother [of 2-year-old SabrinJ 
has changed my core. And also, two years ago, 
1 conlracted Lyme disease, and that broke my 
life structure. I had to stop and ask myself. 
"What do you want? What makes you happy?" 
It liberated me of all my preconceptions, of 
everything my name means. And the Thalia 
who spends time at home with a ponylail and 




who goes out for pizza in her jeans is the same 
person that's on that stage. 

3 In the documentary, you mention that 
your singing abilities have been questioned. 

It was amusing to share that skepticism because 
it's been voiced. I've sung from the most "pop" 
songs to deep ballads. I started my career at 7 
years old. singing from town to town. I've worn 
every outfit imaginable. I've danced every cho- 
reography. 1 've been set on fire. Everything. But 
as a singer, I did need to interpret songs with 
weight and depth and structure that opened up 
another part of me. It doesn't mean that what 
I've done wasn't important, but at this very mo- 
ment. I'm die person you see on "Primera Fila." 

4 You sold a lot of albums when the mar- 
ket was at its peak. Are you prepared for 
the lower sales of today's market? 

The album has become a promotional tool to 
enable you to be in contact with your fans, to 
continue to grow and develop your career. But 
if you think you're going to make money sell- 
ing albums, you're on another planet. First of 
all. where would you buy it? Those spectacu- 
lar music stores are gone. And culture has be- 
come disposable. There's no longer that culture 
of following an entire album. What 1 want to 
do is take this DVD — this small stage with 
great musicians — and re-create it on tour. 
Allow people to almost rest their elbows on 
the stage. 



5 Did you feel naked performing 
without the usual bells and whistles? 

You have no idea what I felt those two 
first rehearsal days. I was trembling, 
my hands were freezing. I was so nerv- 
ous about being so vulnerable for the 
first time and having people see me as 
1 am. But I think being so nervous al- 
lowed me to go beyond my limits. I 
never doubted myself, because the stage 
has been my school. 

6 You include a duet with Joan Se- 
bastian—written just for you— and a 
duet with newcomer Pedro Capo. 
Was anything left off the album? 

We did everything we planned. But it's 
important to underscore: I prepared very 
hard. I took voice lessons for six months 
with Celine Dion's teacher. I physically 
prepared with a workout routine. I re- 
hearsed the songs to death. 
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TORI AMOS 

Midwinter Graces 
Producer: Ton Amos 
Universal Republic 
Release Date: Nov. 10 
With past references to "the lit- 
tle g." the incriminating ques- 
tions of "God" and a penchant to 
debate spiritual issues, Tori 
Amos hardly seems the type to 
make a holiday album. But the 
Methodist minister's daughter 
rarely ceases to surprise. Her lat- 
est release, "Midwinter Graces," 
isa typically provocative— in the 
best possible way— entry in the 
yuletide canon. Amos reaches 
deep into the world of carols for 
ancient and less obvious fare 
that she subsequently recasts 
on string-laden songs like "Can- 
dle: Coventry Carol," "Jeanette. 
Isabella," "Holly. Ivy and Rose" 
(which features her daughter. 
Natashya)and "Emmanuel." The 
lush, big band-styled "Pink and 
Glitter" is the most interesting 
of Amos' five originals, though 
onthealbum-closing "Our New 
Year," she appears to express 
hope, but not expectation, for a 
messianic visitation.— GG 

E233 

SWITCHFOOT 

Hello Hurricane 



Producers: Mike Elizondo, 
Switch foot 

Lowercase People/Atlantic 
Release Date: Nov. 10 
After establishing a berth at 
mainstream radio with "Dare 
You to Move" (from its 2003 al- 
bum, "The Beautiful Letdown"), 
earnest San Diego rock band 
Switchfoot hasn't quite man- 
aged to complete its crossover 
from the Christian-music scene 
that first embraced the group. 
The band's latest release. "Hello 
Hurricane," may (and should) 
change that: It's a sleekly pre- 
sented modern-rock album 
with no shortage of bruising 
guitars or catchy choruses. Like 
much of U2's work, these songs 
wrap a faith-based message in 
a secular package. Switchfoot 
produced "Hello Hurricane" 
with Mike Elizondo. and the 
album's varied arrangements 
reflect his diverse resume. 
On "Needle and Haystack 
Life," singer Jon Foreman 
works his breathy croon over 
surging pop-punk guitars: 
"This Is the Sound" has a 
brutish, heavy-metal vibe; 
"Enough" rides a percolating 
art-folk groove; and "Bullet 
Soul" could be something by 
Swedish garage rock band 
the Hives.-MIY 




THEM CROOKED 
VULTURES 

Them Crooked Vultures 
Producers: Them Crooked 
Vultures 

Interscope Records 
Release Date: Nov. 17 
With Queens of the Stone Age's Josh Homme on guitar/ 
vocals, Foo Fighters' Dave Grohl on drums and Led 
Zeppelin's John Paul Jones on bass/keyboards. Them 
Crooked Vultures' self-titled debut comes with a high 
pedigree and even higher expectations. Like Monsters 
of Folk (Conor Oberst, Jim James, M. Ward and Mike 
Mogis), this rock supergroup delivers by drawing upon 
each member's talents and creating a sound that's 
refreshingly singular and remarkably fun. "Them 
Crooked Vultures" features technically polished, bluesy 
guitar-driven bar rock, with the song "Mind Eraser, No 
Chaser" and first single "New Fang" relying on start- 
stop tempos and punishing solos. While Jones adds 
depth on bass and Grohl's drumming is predictably 
top-notch, Homme commands the spotlight through- 
out the album with sexually charged yet haunting 
vocals. "I don't need a reason, baby/Put your arms 
around me," he sings on "Caligulove" before an unex- 
pected keyboard solo sweeps the track in a different 
direction. The set may be a one-off experiment, but the 
band's chemistry points to a potentially bright future 
with this star-studded lineup.— JL 






EQ3 

WALE 

Attention Deficit 
Producers: various 
A llido/lnterscope 
Release Date: Nov. 10 
Washington, D.C.. rapper 
Wale owns the distinction of 
being the most well-rounded 
of hip-hop's latest class: He 
packed quirky smarts into last 
year's "Seinfeld"-themed "The 
Mixtape About Nothing" be- 
fore splashing onto radio with 
the hook-laden Lady Gaga 
collaboration "Chillin'." He 
continues to show his range 
on "Attention Deficit." his 
long-delayed yet sontcally 
dazzling proper debut. Work- 
ing with an all-star list of pro- 
ducers. Wale sounds as com- 
fortable on indie fare like the 
Dave Sitek-produced "TV in 
the Radio" as on sizzling 
stereo-bangers like Cool & 
Dre's "World Tour." His lyrical 
themes also cover a lot of 
ground, from the lothario 
come-ons of "Pretty Girls" to 
the cautious tale of superfi- 
ciality told on "90210." Luck- 
ily, Wale never spreads him- 
self too thin on "Attention 
Deficit" and maintains the ur- 
gency of his mixtapes to en- 
sure that the set contains lit- 
tle filler. With an immediate 
likability and a penchant for 
innovative pop music, Wale 
could soon reach Kanye 



R. KELLY 

Untitled 

Producers: various 
Jive 

Release Date: Dec. 1 
Outside of the hits "Same Girl" and 
"I'm a Flirt." R. Kelly's last album in 
2007, "Double Up," was a guest-heavy exercise in bore- 
dom. But the singer/songwriter redeems himself on his 
newest release, "Untitled." Predictably, sex and love are 
both displayed in ample measure. But this time around, 
Kelly eschews the interplanetary sexcapades of "Double 
Up" for fewer cameos and more down-to-earth fare. 
Beyond top 10 lead single "Number One" (featuring Keri 
Hilson), the album is signature Kelly: fantasy-filled 
romps, club jams and heartfelt ballads brought to life by 
the singer's ear for catchy beats and melodies and 
mood-setting lyrics. Leading the charge are the playful 
"Echo" (abetted by Kelly's sexy yodeling) and "Whole 
Lotta Kisses," the lively "Be My #2" (a nod to his step- 
ping roots) and the emotionally sincere ballads "Re- 
ligious" and "Elsewhere." The one constant throughout: 
Kelly's soul-dripping tenor. With 18 years and counting 
under his belt, the singer/songwriter reminds us why he 
remains an R&B force.— GM 



West-esque heights of artistic 
and commercial viability.— JL 



ALEJANDRO SANZ 

Paralso Express 
Producer: Tommy Torres 
Warner Music Latma 
Release Date: Nov. 10 
The sound of Spanish pop star 
Alejandro Sanz's new studio 
set, "Paraiso Express," is more 
melodic and commercial than 
his past two. more ruminative 
efforts— and this is a good 
thing. Sanz wrote most of the 
new songs at the piano, and it 
shows on tracks like "Sin Que 
Se Note," which conjures vin- 
tage Elton John in its big cho- 
ruses and melodies. Sanz's 
quirky, inventive side is heard 
on the reggae-tinged "Mala," 
with its punctuated guitars— 
a mix of flamenco and rock— 
and on the moody "Lola Sole- 
dad," a kind of vampy tango 
imbued with melancholia and 
awash in a multiplicity of sur- 
prising arrangements. The 
songs on "Paraiso Express" 
veer in many directions, from 
solo piano to walls of electric 
guitar to a predilection for the 
Hammond B-3 organ. The least 
surprising track is the bilingual 
single "Looking for Paradise." 
which features Alicia Keys. 
Take it as the light sorbet that 
cleanses the palate before a 
gourmet meal.— LC 



MELANIE FIONA 

The Bridge 
Producers: various 
Universal Motown 
Release Date: Nov. 10 

Although the release date of 
her debut album, "The Bridge." 



was pushed back numerous 
times, singer Melanie Fiona 
didn't miss her opportunity for 
greatness. On the set. Fiona 
brings the same sultry vocals 
and self-assured antics atop 
soulful instrumentation that 
fans fell in love with on the first 




ANNIE 

Don't Stop 
Producers: various 
Smalltown Supersound 
Release Date: Nov. 17 
Working with a host of producers 
on her second release, "Don't Stop," Norwegian pop 
singer/DJ Annie continues to balance her carefree play- 
fulness with darker themes of struggling love to create a 
bittersweet dance party. But regardless of the mood, 
Annie steals listeners' hearts with her light-as-a-feather 
vocal delivery and infectious beats. On the electro- 
tinged "I Don't Like Your Band," she reveals her distaste 
for her lover's band ("Your latest 7-inch sounds ob- 
scene/Unless you spin it at 45") and suggests seeking 
inspiration from the "cosmic songs" of Kraftwerk, Bobby 
O and Giorgio Moroder. The haunting Timo Kaukolampi- 
produced "Marie Cherie" is a dark journey through the 
life of an abused girl who commits suicide and goes 
unnoticed. Annie lightens the mood on tracks like the 
swirling Brian Higgins-produced "Loco" (featuring 
cameos by Franz Ferdinand's Alex Kapranos and Nick 
McCarthy) and "The Breakfast Song," on which she 
repeatedly asks over snare taps and heavy synth, "What 
do you want?/What do you want for breakfast?" The 
album includes a five-track EP, which features several 
songs ("I Know Ur Girlfriend Hates Me," "I Can't Let Go" 
and "Sweet") that were originally intended for a 2008 
version of the album that was halted following Annie's 
split from Island Records.— MP 
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single. "Give It to Me Right.'" 
Over tambourine clings and 
hollow drums on "Bang Bang." 
she taps into her crooked ways, 
singing. "I don't give a damn 
'cause I'm a rebel kind." With 
the help of flamenco guitar on 
"Teach Him." Fiona attempts to 
tenderly school her partner 
about how to build a healthy 
relationship, while the stand- 
out track "It Kills Me" reveals 
the singer's vulnerable side, as 
she cries out over bluesy piano 
strokes, "I know you're mess- 
ing around/But who the hell 
else is gonna hold me down?" 
Those who aren't believers 
after listening to this 13-song 
masterpiece may want to re- 
evaluate their definition of what 
talent is.-MC 



NEW i NOTEWORTHY 



AC/DC 

Backtracks 

Producers: Sam Horsburgh, 
Al Quaglieri. John Jackson 
Sony Legacy 
Release Date: Nov. 10 
The most popular version of 
the new AC/DC boxed set, 
"Backtracks," will be the one 
that includes a CD of B-sides 
and other rarities, a CD of live 
performances and a DVD of 
videos- But the real prize is 
the deluxe configuration, 
available from the band's Web 
site, which includes an extra 
CD of performances, a DVD 
of a 2003 concert, a vinyl 
record, a high-quality photo 
book and replicas of various 
memorabilia— schoolboy out- 
fit not included— in a case that 
doubles as a working ampli- 
fier. As for the music. AC/DC 
has spent three decades giv- 
ing old-fashioned rock the 
frenzied energy of metal, and 
the band hasn't heard a riff 
that's too raucous (check out 
the song "Stick Around") ora 
double-entendre that's too 



PREVIEWS 



crude (one rarity is called 
"Snake Eye"). The concert— 
a 2003 performance from 
Munich— shows the band in its 
true element, as guitarist 
Angus Young seems to sweat 
out his own weight onstage. 
It's good, dirty fun,— RL 

NIRVANA 

Live at Reading 
Producer: Nirvana 
Geffen/UMe 
Release Date: Nov. 3 
A humbling moment of Nir- 
vana's 1992 performance at 
England's Reading Festival 
comes during the Intro to the 
powerful rocker "Lithium." 
Dressed in a white medical 
gown and blue jeans, frontman 
Kurt Cobain hits a wrong note 
and is forced to restart the tune. 
It wouldn't be the first instance 
during the band's 90-minute 
set that Cobain flubs a song (he 
struggles to tune his guitar 
throughout "Love Buzz"), but 
the thousands of concertgoers 
who sung along in unison to 
"Lithium" proved that a few 
mistakes couldn't spoil this his- 
toric event. Cobain isn't re- 
membered for his technical 
chops, but this Reading ap- 
pearance—released for the first 
time on the CD/DVD package 
"Live at Reading"— captured 
the trio's skill at turning simple 
power chords into some of the 
most memorable rock anthems 
of the '90s. Filmed less than a 
year after the release of 
"Nevermind," the concert fea- 
tures intense performances of 
"Aneurysm." "Tourette's" and 
"Territorial Pissings," mixed 
with such alternative gems as 
"All Apologies," "Polly" and 
"Come As You Are." For those 
who missed Nirvana in the 
flesh. "Live at Reading" pre- 
serves the band's command- 
ing stage presence during its 
short-lived career.— MP 
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USHER 

Papers (4:22) 
Producers: Sean "the Pen" 
Garrett, Team S. Dot, 
Zaytoven 
Writers: various 
Publishers: various 
LaFace/Jive 

With its layered harmonies, 
mellow production and lyrics 
of heartache. Usher's "Papers" 
closely resembles his 2004 No. 
1 hit "Burn," and that's a very 
good thing. It's the first time in 
a while that the singer sounds 
energized, as he unleashes 
deeply personal lyrics about 
the real-life sacrifices he made 
for love. "For you I gave my 
heart and turned my back 
against the world/ Cause you 
were my girl," he sings, a thinly 
veiled reference to ex-wife 
Tameka Foster-Raymond. "1 
done turned into the man that 
I never thought I'd be/I'm 
ready to sign them papers." 
The overwhelming fan re- 
sponse to "Papers" has pro- 
vided an early boost in antici- 
pation of Usher's forthcoming 
album. "Raymond vs. Raymond." 
meaning fans will hopefully 
hear more breakup laments 
from the R&B heavyweight 
soon.— SM 



SHAKIRA FEATURING 
LIL WAYNE 

Give It Up to Me (3:03) 
Producer: Ttmbaland 



Writers: various 
Publishers: various 
Epic 

The second single from 
Shakira's upcoming "She 
Wolf" finds the Latin star fa- 
voring hip-hop beats over her 
signature brand of interna- 
tional pop. On "Give It Up to 
Me." the ever-present Lil 
Wayne knocks out another 
witty guest verse over Ttm- 
baland's Middle Eastern- 
tinged production. Shakira, 
meanwhile, relays an alluring, 
yet oddly submissive mes- 
sage: "You can have it 
all/Anything you want you 
can make it yours." she sings 
over hand claps and pound- 
ing bass. "Put me in a cage 
and lock me away/And I'll 
play the games that you want 
me to play." The singer's un- 
dulating vocals, quirky yet 
sensual, hint to her past hits 
but feel somewhat out of step 
with Wayne's wordplay and 
Timbaland's production. 
While "Give It Up to Me" is 
sexy and danceable, Shakira's 
flirtation with a different 
genre ultimately obscures her 
own unique style.— HP 

LEIGHTON MEESTER 
FEATURING ROBIN 
THICKE 

Somebody to Love (3:32) 
Producer: M. Caren 
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BOYS LIKE GIRLS 
FEATURING TAYLOR 
SWIFT 

Two Is Better Than One (4:03) 
Producer: Brian Howes 
Writer: M. Johnson 
Publishers: EMI April Music. 

Martin Johnson Music (ASCAP); Sony/ATV (BMI) 
Columbia 

Boys Like Girls roared into the top 40 this summer with 
the hyperactive single "Love Drunk," but for its follow-up, 
the band slows things down and displays a softer side. 
The group pairs up with Taylor 5wift for "Two Is Better 
Than One," which fits its own repertoire as well as the 
country star's. Lead singer/songwriter Martin Johnson's 
falsetto complements Swift's sweet tone, and producer 
Brian Howes builds an orchestral arrangement around 
their vocals that would be well-suited to a climactic 
movie moment. The delicate violin strings, conducted by 
David Campbell, echo the song's declaration about the 
importance of mending a relationship on the rocks. Al- 
ready on track to be another hit for Boys Like Girls, this 
moving duet stands as proof of its own title.— MM 



Writers: various 
Publishers: various 
Universal Republic 
Working '80s influences into 
a current pop hit is nothing 
new these days, but Leighton 
Meester's "Somebody to 
Love" is extra faithful to its 
source material. The "Gossip 
Girl" star's debut single is a 
carefully constructed ode to 
vintage Madonna— particu- 
larly in its "Vogue"-like verses, 
where Meester semi-raps 



rather than sings. The lyrics 
are lovelorn, as she celebrates 
her jet-setter lifestyle but also 
mourns her inability to settle 
down. "It's hard to find a mate 
when you're gone before he 
waits." Meester says. "They say 
it's hard to achieve, but can't a 
girl believe?" The song's high 
point, however, comes during 
Robin Thicke's cameo, as the 
R&B singer delivers a catchy 
chorus that cries out for a 
sped-up dance remix.— SM 
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VAMPIRE 
WEEKEND 

Cousins (2:25) 
Producer: Rostan 
Batmanglij 
Writer: £ Hoenig 
Publishers: Vampire Weekend Music 
(ASCAP), Imagem Music 
XL 

Two years after taking the indie-rock 
world by storm with its much 
blogged-about self-titled debut, 
Vampire Weekend returns with 
"Cousins," the first single from its 
forthcoming second album, 
"Contra." Recorded in Mexico City, 




the two-and-a-half-minute burner 
focuses on the band's more ram- 
bunctious tendencies, with guitarist 
Chris Tomson delivering mean, 
Ventures-esque surf guitar lines over 
a frenetic post-punk rhythm that 
recalls Wire. Bassist Chris Baio has 
called it the band's "heaviest" song, 
not to be undone by Ezra Koenig's 
intriguingly nonlinear lyrics. 



"Cousins" finds the boat-shoed 
singer/songwriter offering zingers 
like, "Dad was a risk taker/His was a 
shoemaker/You, greatest-hits 2006 
little list-maker." None of it makes 
much sense, but then again, neither 
did Koenig's head-scratching odes 
to Oxford commas and Lil Jon. 
Besides, isn't that what quality new 
wave is all about?— RH 
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BY RAY WADDELL 



Coming Full 'Circle' 



TicketmaSter, Bon A partnership involving Ticket- 



Jovi Use Concert 
Ticket Sales To 
Drive Music Sales 



master Entertainment, Island 
Def [am (IDJ). promoter AEG 
Live and Bon Jovi helped drive 
ihe band's album "The Circle" 
lo No. 1 on the Billboard 200 
lasl week on the strength of 



first-week sales of 163.000 
copies, according to Nielsen 
SoundScan. More than 20.000 
of those sales were notched dur- 
ing a four-day Tickelmaster pro- 
motion that allowed purchasers 
of presale Bon Jovi tour tickets 



to also buy a digital download 
of "The Circle" for $9.99. 

"The Circle" is the fourth con- 
secutive Bon Jovi album tied to 
a Ticketmaster promotion, dat- 
ing back lo "Bounce"' in 2002. 
That relationship has evolved 
from recorded-musicsales driv- 
ing ticket sales to ticket sales driv- 
ingmusic sales — which in many 
ways is reflective of the music 
industry at large. 

"We've done things where if 
you bought the album, there was 
a code inside allowing fans to 
purchase presale rickets," says 
Greg Schmale, senior director 
of music services at Ticketmas- 
ter. " Here, we put the presale up 
before the album came out. We 
wanted to allow consumers to 
see the ticket inventory before 
they committed to purchasing 
the album. Then the sale of the 
album was added to the order." 

According to IDJ, about 
23,000 downloads resulted from 
the presale promotion, which 
preceded other presales and the 
public on-sale for the Circle 
tour, which begins Feb. 19 in 
Seattle. The promotion's suc- 
cess is also an example of how 
music business sectors that 
once pursued separate agendas 
are now working together. 

"We have to get out of our 
silos and understand we have 
to sell everything," IDJ senior 
VP of sales Jim Roppo says. 



"But it has to be a good value 
proposition. [The album] was 
priced aggressively so it was 
competitive in the marketplace. 
People respond to that." 

Bon [ovi's Lost I f ighway trek 
was last year's top-grossing 
tour, at $210 million in gross 
ticket sales, according to Bill- 
board Boxscore. "It's really 

about how do we convert those 
people to buy albums, and this 
promotion was ideally crafted 
to accomplish that," Roppo 
says. "Ticketmaster did a great 
job of messaging all the previ- 
ous Bon Jovi buyers in their 
database: W'e also had a Jot of 
support from BonJovi.com." 

From the label side, the mes- 
saging was also about timely re- 
demption. "SoundScan only 
counts redemptions, not up- 
front sales." Roppo adds. "So we 
put a lot of energy into messag- 
ing consumers who had partic- 
ipated in the offer to hurry and 
redeem the first week." A bonus 
of three live songs and an inter- 
view will) fruntman Jon Bon Jovi 
were offered as added incentive. 

While Ticketmaster promo- 
tions with " Bounce" and " Have 
a Nice Day" (2005) included 
ticket presale coupons in the 
physical CD. its 2007 promotion 
for Bon Jovi's No. 1 •debuting 
"Lost Highway" bundled an 
album download with presale 
tickets purchased for the band's 



10-night stand at Prudential 
Center in Newark. N.J. 

"With only those 1 0 shows to 
work with, there were about 
55,000 ticket presales and re- 
demptions were about 10%," 
Roppo says. "This time we did 
about 38,000 ticket presales and 
had 23.000 redemptions in the 
first week alone." 

One of the big lakeaways 
from the latest promotion, 
Roppo notes, is the move to- 
ward more first-week digital 
sales for Bon Jovi. Digital sales 
for "The Circle" accounted for 
58,000 albums, representing 
36% of total sales. 

Roppo credits Bon Jovi man- 
agement for understanding the 
potential of tying in album and 
ticket sales. "Most managers 
and artists will say, 'If 1 can get 
$10 more for my ticket, I'd 
rather take that than sell my 
album,' " he says. 

Bon Jovi Management's 
Paul Korzilius. who co- 
manages the band, empha- 
sizes that the fans are the 
bottom line. "Ticketmaster and 
Bon Jovi have long worked to- 
gether to distribute tickets and 
recorded product to customers 
in as many ways as possible to 
ensure customers get what 
they want, when they want it 
and how they want it." Korzil- 
ius says. "If the customer is 
happy, we are all happy." •••• 



'BATTLE' CRY 

Not only docs John Mayer collect his second No. 1 on the Billboard 200 with "Battle Studies" selling 
286,000 copies in its first week, according to Nielsen SoundScan, the album also posts the third- 
best sales week for a digital set this year and the best showing for Columbia Records. ^| The set 
shifted 129,000 copies through digital retailers (45% of its overall first-week sales), making it only 
the 12th album to sell at least 100,000 downloads in one week since SoundScan began tracking 
digital alburn sales in 2005 (see chart), Mayer's sizable digital sales shouldn't be a surprise. His 
last release, the live set "Where the Light Is," has seen 30% of its 390,000 overall sales come from 
download services. As for his last studio release, 2006's "Continuum," downloads make up 18% of 
its nearly 2 million in sales. — Keith Caulfield 



DOWNLOAD CHAMPS 

Here's how John Mayer's "Battle Studies" 
stacks up in the download derby for highest 
digital sales week for an album. 
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Digitally speaking: 

JOHN MAYER 
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Fantastic Journey 

'X Factor' Alum JLS Outsells Robbie Williams 



A year ago. Alexandra Burke beat fresh-faced British 
boy band J LS to the crown on "The X Factor." Now, 
however, the group has won a different crown: No. 
1 on the U.K. albums chart following a close bat- 
tle with U.K. megastar Robbie Williams. 

Both [LS' self-titled Epic debut and Williams' 
comeback Virgin album. "Reality Killed the Video 
Star." arrived in U.K. stores Nov. 9. The group's 
sales of 239.000 copies edged out Williams by less 
than 1%, according to the Official Charts Co. (OCC). 

"It's an amazing achievement," band member 
Jonathan "J IT Gill says. "Usually you have a sense 
from the midweek sales figures, but wc had no 



idea — it was so close. When I found out. I liter- 
ally got ofTthe phone and screamed for joy." 

Epic U.K. head of marketing Murray Rose de- 
scribes overtaking Williams as "the icing on the 
cake." But he also notes that after J l.S' lead single, 
"Beat Again," hit No. 1 in July, the label always felt 
"bullish" about dropping the album during the 
busy fourtli quarter. The album has now sold 
373.000 copies, according to the OCC. 

Crucial to the album's sales success was the 
band's Nov. 1 return to "The X Factor." The 1TV1 
ratings champ has influenced the singles and al- 
bums charts in recent weeks: The last five No. 1 



singles (including |LS' upbeat R&B anthem "Bray- 
body in Love"} and four No. 1 albums have all re- 
ceived exposure on the show. 

JLS — which stands for "Jack the Lad Swing" — 
has since appeared on various programs, ranging 
from ITV's day timer "GMTV (Nov. 3} to Channel 
4's youth-oriented "T4" (Nov. 21). To maximize 
exposure among the band's female 35-and-under 
target demo, a prime-rime TV ad campaign rolled 
out one week prior to the album's release. 

Online marketing has also played a vital role. 
According to Rose, JLS boasts the third-most 
popular Web site of all Sony acts — behind 
Michael Jackson and Adam Lambert — with 3.7 
million page impressions for the month up to 
Nov. 22. The burgeoning popularity of Gill and 
fellow band members Oritse Williams, Marvin 
Humes and Aston Merrygold was vividly illus- 
trated when their appearance at a Nov. 14 Christ- 
mas concert in Birmingham was abandoned due 
to overcrowding. 

While teenage fans hyperventilate over the band's 
good looks, that doesn't mask the group's consid- 
erable talent. The glossy mix of hook-laden pop 
hits, electro-flavored R&B and sentimentally earnest 
ballads on "JLS" offers a surprisingly robust expe- 
rience, especially on the anthemic "One Shot" and 
the soulful, acoustic-vibed "Close to You." 

Next up for the band — managed by London- 
based Modest Management, which also handles 
Burke and Leona Lewis — is a national U . K. theater 
tour booked by London-based Creative Artists 
Agency. It kicks off Feb. 1 at Ipswich Regent The- 
atre. International plans have yet to be finalized, 
but Rose says a European album launch is likely 
next year. 

Gill says. "We want to go international in due 
time, [but] we want to cement ourselves in the U .K. 
It really is going to be a fantastic journey for J LS 
and Epic." •••• 



DUAL POWER 



Steel Magnolia, the country duo of 
Meghan Linsey and Joshua Scott 
Jones, is climbing Billboard's Hot 
Country Songs chart with its first sin- 
gle, "Keep On Lovin' You." Written by 
Chris Stapleton and Trent Willmon, the 
song is No. 31 this week. But beyond 
the single, the Big Machine act has a 
reality show to thank for its current 
chance to shine. 

Linsey and Jones are a real-life cou- 
ple who were separately pursuing solo 
careers. After deciding to give it a go as 
a duo, a friend encouraged the couple 
to try out for CMT's "Can You Duet." 

The pair won the competition in Au- 
gust and immediately hit the road to visit 
radio. WWQM Madison, Wis., PD John 
Sebastian was aware of the pair from the 
show, but he says it was its station visit 
that sealed the deal. Describing the sin- 
gle as "hooky and unique," he adds, 
"With a hipness about them and har- 
monies reminiscent of the Eagles, they 
have the look and the sound to go far." 

Ponchatoula, La., native Linsey, 
whose musical influences include Dolly 
Parton, Janis Joplin and Tanya Tucker— 
"Anybody with some soul, anyone who 
can tell a story"— was opening for Brad 
Paisley, Toby Keith and other acts as a 



teenager. She moved to Nashville after 
high school. Jones, of Charleston, III., 
counts the Beatles and Willie Nelson 
among his influences. He pursued his 
music career while working in sales at 
a country radio station in Illinois. Trav- 
eling to Nashville to perform at the 
famed Bluebird Cafe on weekends, 
Jones eventually convinced the radio 
company to transfer him to a Nashville 
station. One night while visiting a down- 
town karaoke bar, he met Linsey. 

Now the pair is finishing its yet- 
untitled debut album, tentatively due in 
February. Collaborating with producer 
Dann Huff (Keith Urban), Linsey and 
Jones either wrote or co-wrote seven of 
the album's 11 tracks. 

Noting the duo has "the chemistry 
factor" in its favor, Linsey says, "We 
write about real-life stories— like break- 
ing up and getting back together. Peo- 
ple relate to that." 

Jones cites "the intensity of our vocal 
blend" as another point of distinction. 
"I was a more stylistic singer and 
Meghan was more polished," he says. 
"We kind of met in the middle and 
learned from each other. Now it's 
evened out into this 'one-voice sound' 
that works." —Ken Tucker 




Intriguing 

lineup: 

THEM 

CROOKED 

VULTURES 




Joining 
forces: 
STEEL 
MAGNOLIA 



FEEDING 
FRENZY 

With their rich pedigree and dy- 
namic sound, Them Crooked Vul- 
tures' self-titled debut album has 
made a splash at radio and retail. 
The alt-rock supergroup— featur- 
ing Led Zeppelin's John Paul Jones, 
Queens of the Stone Age's Josh 
Homme and Foo Fighters' Dave 
Grohl— debuts this week at No. 12 
on the Billboard 200. The group's 
bruising first single, "New Fang," is 
No. 15 on the Alternative chart. 

Interscope's Nov. 17 release of 
"Them Crooked Vultures" is the cul- 
mination of a shrewd, tour-driven 
promotional campaign. The long- 
rumored collaboration was offi- 
cially unveiled during a midnight 
show at Chicago's Metro during the 
close of the Lollapalooza festival 
in August. With Jones on bass and 
keyboards, Homme on guitar and 
vocals, Grohl on drums and Alain 
Johannes on rhythm guitar for its 
live shows, the group has since 
played select dates in Europe as 
well as sold-out stops in New York 
and Los Angeles, 

Although the band sparked in- 
trigue due to its members' previ- 
ous work, high demand on modern 
rock radio suggests the album is 
being received as more than a ca- 
sual side project. "This is one of 
those times when the audience has 
truly responded to the music, not 
just the spectacle of three guys 
from three great bands," says Matt 
Pinfield, host of "The Rock Show" 
on WRXP New York. "Rock fans 
want bands they can really be ex- 
cited about. It was never a guaran- 
tee that it would all come together 
on this record, but the band really 
made this work." 

After "New Fang" was offered as 
an iTunes free download Nov. 2, 
Them Crooked Vultures made the 13- 
track album available as a stream on 
their YouTube page one week prior 
to release. According to Pinfield, the 
move spiked the number of radio re- 
quests for non-single tracks and cre- 
ated excitement before the physical 
release. "It showed that people were 
feeling the whole album, not just one 
or two songs," he says. 

Having just wrapped a trek in the 
Pacific Northwest, the act will visit 
Germany and the United Kingdom 
before touring Australia and New 
Zealand in January. 

—Jason Lipshutz 
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J Nell's 'Peri Light 
pends Itt 39th weak on Hot 
OUntry Songs (No. 10), tt 
ecomes the chart'* longest- 
unning tune thai debuted In 
009. Chris Young'* "Get 1 1 
ou Home" I* In second plac 
Ith 38 week*. 



Thlt lasue marks the first 
eek of Billboard's 2010 chart 
ar. The Just-finished 2009 
ar (Dec. 6, 2008-Nov. 28, 
109), along with the entire 
ecede, will be recepped In 
e Dec. 19 Decade/Year (n 
u*lc 8 Touring Issue, which 
Its newsstands Dec. 12 and 
lllboard.com one day earlier. 




Seems Like Old Times: Catalog Returns To 200 



John Mayer raptures his second No. 
1 on the Billboard 200 with 'Battle 
Studies" (see story, page 30), bowing 
atop the tally with 286,000 copies. The 
Columbia artist leads a pre-Thanksgiving 
parade of new albums onto the list, in- 
cluding debute from No rah Jones (No. 

3 with 180.000). Casting Crowns (No. 

4 with 167.000) and 50 Cent (No. 5 
with 160,000). 




DON'T STOP BELIE VIN': Your eyes 
aren't deceiving you: That is indeed 
Journey's 21-year-old "Greatest Hits" 
album back on the Billboard 200 at No. 
159 for the first time since 1990. 

The band's classic compilation is 
one of the fresh (old) faces to dot our 
revamped Billboard 200 this week, as 
the tally has been tweaked to allow cat- 
alog sets to once again enter the list. 



Since May 25. 1991. catalog albums 
have had their own Billboard home: 
the Top Pop Catalog chart. Catalog 
albums are defined as those that are 
at least 18 months old, have fallen 
below No. 100 on the Billboard 200 
and do not have an active single on 
our radio charts. 

This week, which also not-so-coin- 
cidentally marks the first chart week 
of Billboard's 2010chart 
year, we made over the 
Billboard 200 so that 
older titles were brought 
back into the mix. 

It might be easier to 
think of it this way: For 
the past five years, 
we've had three main 
all-genre album charts 
—the Billboard 200. Top 
Pop Catalog Albums and Top Com- 
prehensive Albums. 

From May 1991 until last week, the 
Billboard 200 only housed current or 
new albums. The "older" titles, or. 
reissues of old albums, charted on Top 
Pop Catalog. Then, in 2003, we 
launched the Comprehensive Albums 
chart, which blended together old and 
new releases. 

Now. this week, we've essentially 
changed the name of the Comprehen- 
sive Albums chart to, you guessed it: 
the Billboard 200. And. what was the 




old Billboard 200 will now be called 
Top Current Albums. We will still com- 
pi le the Top Pop Catalog chart and con- 
tinue to employ our rules regarding 
when an album reaches catalog status. 

Do note that none of these changes 
will alter Nielsen SoundScan's calcu- 
lations of its marketing reports. Addi- 
tionally, the Billboard 200 is our only 
currents-based chart that will be 
changed by the re- 
introduction of catalog 
albums. All of our other 
currents-based albums 
charts will still abide by 
our catalog rules. Those 
include Top R&B/Hip- 
Hop Albums , Top Coun- 
try Albums and so forth. 

Now, for the fine de- 
tails: Any album that had 
previously been on the Billboard 200 
and then since felt to catalog status, 
but returns to the big chart this week, 
is designated as a "re-entry." 

In the "weeks on chart" column, the 
number reflects the total number of 
weeks the album has spent s pecificalh 
on the Billboard 200. 

In the "peak position" column, the 
number indicates where the album 
peaked on the Billboard 200 — not on 
either Top PopCalalogorTop Compre- 
hensive Albums. (Thus. Michael 
Jackson's "Number Ones" retains its 



peak of No. 13, its Billboard 200 high 
that it reached Dec. 6, 2003, though the 
album did climb to No. 1 on both the 
Catalog and Comprehensive charts ear- 
lier this year.) 

You'll notice that some albums are 
artificially pushed down the tally, de- 
spite their sales gains, partially because 
of the influx of catalog titles. Thus, an 
album like Cage the Elephant's self- 
titled set receives a bullet rewarding 
its 26% gain in sales, despite its chart 
slippage (moving 109-123). 

For any questions regarding these 
changes, please contact either direc- 
tor of charts Silvio Pletroluongo 
(silvio(fl)billboard.com) or myself. 
Billboard 200 chart manager Keith 
Caulfield (kcaulfield:ftbil1board.com). 

FOLK EXPLOSION: This week. Bill- 
board adds Top Folk Albums (see page 
36) to its ever-growing menu of music 
charts (nearly 200 of them). 

The 1 5-posilion inaugural Usl 
includes recent albums by the Swell 
Season and Bob Dylan and will 
feature traditional folk artists in 
addition to appropriate titles by 
acouslic-based singer/songwriters. 
The tally, which is managed by Gary 
Trust, will run periodically in print and 
appear weekly on Billboard. biz and 
BiIlboard.com. Trust can be reached at 
glrust;a)billboard.com. 



CHART 
BEAT 



>>Nell Diamond enjoy* his 
highest Adult Contemporary 
chart rank ilnce 1992, as "Charry 
Cherry Christmas" debuts at No. 
2ft, The tune Is his second 
holiday hit to roach the chart: 
"You Hake It Foal Like 
Christmas- climbed to No. 28 In 
1985. With this Issue's bow, 
Diamond ups his count to 98 
career AC entries. Only Elton 
John (08) and Barbra Streisand 
(84) have made more chart 
appearances. 

> > Katy Parry brings MTV's 
"Unplugged" brand back to the 
Billboard 200 for the first time 
since Kom's No. 9-peakIng set In 
2007. Parry's album H the 27th 
edition from the series to grace 
the chart sine* the first, Paul 
McCartney's "U n plug ged-The 
Official Bootleg," In 1991. 

jftJBkv Read Chart Beat 

^^^ffl every week at 

Sjsjjpft 1 billboard. com/chnrtbo.it 



Market Watch 

Weekly Unit Sales 



A Weekly National Music Sales Report 

Year-To-Date 



For mo. endng Nov 22 2O09 f^fjm. arc rounded 
Gjhi.IwI Iron |IMjftMsl HMSjl uU»l«i tTarFrttl M 
■ "i ■ < I ■ collected and . ■ i ■ ■ I e. i by 





ALBUMS 


DIUHt MUIU 
UBtlH' TRMIS 


This Week 


7.98S.OOO 


1.684,000 18.946.000 


Last Week 


7.043.000 


1.471.000 19.635.000 


Change 


13.4% 


14.5% -3.5% 


H Week Last fev 


9.457.000 


1,358.000 17,394.000 


Change 


-15.6% 


24.0% 8.9% 


DvW album sain are 


stso counted wit run shim sain 



Weekly Album Sales (Minion units) 
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OVERALL UNIT SALES 

Albums 357.759.000 309.490.000 -13.5% 

942.888,000 1.036,834,000 10.0% 

1,493.000 1.615.000 8.2% 

1,302,140,000 1,347,939,000 3.5% 

452.047.800 413,173.400 -8.6% 



Digital liadts 
Store Singles 
Total 

Albums w/TEA' 



ALBUM SALES 
•08 
'09 | 



h 10 track downloads equivalent 



357.8 million 



309.5 million 



SALES BY ALBUM FORMAT 

CD 298.850.000 240.202.000 

Digital 57.210.000 67.131.000 

Vinyl 1.580.000 2.106,000 

Other 119.000 51.000 



-•■3 6 ■ 
17.3% 
33.3% 
-57.1% 



jiiclscn 

SoundScan 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 
Current 206.359.000 170.203.000 -17.5% 

Catakg 151.400.000 139.287.000 -8.0% 

Deep Catalog 109.075,000 104,560.000 -4.1% 



CURRENT ALBUM SALES 
' oa 206.4 million 



170.2 million 



CATALOG ALBUM SALES 



'08 




'09SBJ 


139.3 million ] 



toolun SoundScan counts in curioot onry ul« witNn tna tint 16 rnonl 
album's release {12 inoriths tot clavilcaf and \mt albums) Titles thai id 
top half o' (tie Billboard 2 Oft now ever, reman at current. Titles older V 
months Are e-ttiloo. Deep cataloa it a subset or catalog for titles out rr 
J6 months 



Go to www.billboard.blz lor complete chart data 
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ARTIST 

BCA | DISTRIBUTING. LABEL (PRICE | 
JOHN MAYER 

COLUMBIA MIWT.SOIIY UUS1C (13 Ml 

ANDREA BOCELLI 

SUGAR OHO? DtCCA (IB SB) 

NORAH JONES 



Battle Studies 
My Chnstmae 



CASTING CROWNS 

ft- art- F.fFtt i f r ii'iir-K \->\-^r- mi : ,ir r ^ m . 



Until The Whole World Hears 



rmflSCOPL" S1P193* iGA HI 98 CO.'DVD, * 



Before I Sett Desiruct 



JUSTIN BIEBER 



N 1 ISLAND 0iria iCUMG<9 9Bi 



My World (EP) 



■ 
■ 



7 


4 


2 




"• CHALL JACKSON Michael Jackson I This Is II (Soundtrack) 


1 


o 


10 


10 




SOUNDTRACK Jhe Twj|j „, s N(m Mo(Jn 

SUMMIT/CHOP SHOP/ATLANTIC b1R421.AU ill 9a l 


■ | 


9 


3 


1 


M 


CARRIE UNDERWOOD 

jSMMISn NASHVILLE .S923SNK |13 9S> Play °" 


1 


10 


S 


B 


Ml 


W^ORSWIFT^ PaHtaM 


□ 1 


CD 


E 


1 




KRIS ALLEN Kris 


11 


© 








THEM CROOKr.DVUlTUr.ES T „ 8m c , ook(jd Vu|(ures 


12 




C 


1 




LEONA LEWIS Echo 


13 


14 


6 


s 




VARIOUS ARTISTS NOW 32 


6 






Id 


CASTING CROWNS P.ace On E.rlh 

i-t A' i- 1- n ui i ■ 


.,5 








? A V,';^ CCARTNEV ,.„„,. Good E««ning New Vo,k Ci.y 

" . i : ' ■ i. L . . . « 


1. 


17 


r 




□ 


MICHAEL BUBLE C( ^ 

Mi'REPHISE SJC'JJ.TrVARNff! $fll> ;'f * 


1 


1B 


9 


4 




fSVJSJ,^?,^, ,m> « » Glee: Season One: The Music Volume 1 


4 


19 


1 




Q 


BON JOVI Th. CMi 

LSI 0nfia5 DIUG u 9 9ec0i1)VBI« Circle 


| 


© 








TAYLOR SWIFT Sounds 01 The Season: The Taylor Swirl Holiday Collection (EP) 

NBC 'l02 EAVSIj WACrtlfiE S Bfli 


20 








D 


CNE^PUBLIC Waking Up 




>■►* 


E 


1 




SStwatmwi Number Ones 


22 


23 


ii 


24 




LADY ANTEBELLUM Ud, Antebellum 


■ 4 


© 


El 






JOSH QROBAN Noe , 


B , 






1 1 J.'fltPR (SE 231941 WARNtK FR^S |1 1 'Hi * 




25 


12 


I 


□ 


ot'Smittn ntm-mmm cunict sunup (1l H) « » ° n * Winter's Night... 


« 


© 


a 


19 




Ir" A ^"f.'?^0 A 5i 0RCHESTRA Night Casll. 


6 


27 


14 


16 




TIMMCGRAW Sou.h.rn Voice 


2 


© 


20 


a 




THE BLACK EYED PEAS The END 




29 


17 


17 


□ 


" ' r " CY , R , US 1 . The T.rre Ol Our Livei (EP) 


2 


30 


IS 


& 


□ 


ZSJ^l^lm**™* .,.«,,■«<„ «, Tt "> F °- dall °" 


■ 1, 


© 


45 


23 




|ig| MANNHEIM STEAMROLLER chr(MmM; 25th Anr , lver>ary c„ llectton 


31 | 


1© 
>a*T 






u 


"Jh TS CWaa 97 Sampler 21: Live From Studio C 


32 


33 


16 


IS 


□ 


anc urL 5JDIK.-.U- ,r. a Th0 Blueprint 3 

RUC ftAIIUTv !iJUrJ3ti Ab *Tr] 901 ■*' r 


■ | 




24 


21 




LADY GAGA Thc F<mle 

STR:AVi .HE ■ a."ti. fvt XHtflRYlfl f 1 IIJ^F RSCC^HC 0 1 11Q5VIGA |1?.94| 


■ B 


35 


18 


16 


□ 


ZL C ',!L ,:,:„,,».. .,.„, <*—E»« 


• 




M 


ss 




SUGARLAND ^_ ^ ^ ^ Gold And Green 


34 


© 






□ 


MICHAEL JACKSON 


□ 13 


38 


n 






DARIUS RUCKER Le.rn To Live 




39 


23 


13 




R0D ' ! " WARr Soulbook 




40 


S 






tmKKM titin-Gli 111 91) Memento Mori 




41 


31 


31 


□ 


JASON ALDEAN Wide Open 




42 


25 


14 




Sf^.-.r ""'a"* 




43 


a 


11 




^fWHT^S, ., , , GreateslHil, 




© 


re 


76 




DAVID ARCHULETA Chris(ma5 Fwm ^ ^ 


3. 


© 




D 


VARIOUS ARTISTS u.n~. u.™ 

.a wo, hum ..WH, ana ■■■« MakmgMerry 


46 


46 


33 


30 




*i?"rsrlti T |K A n Ml SI. Hannah Montana: The Movie 




47 


M 


S3 


□ 


TAYLOR SWIFT ^ r.ylor Swill 


"I 


49 


30 


29 




MIRANDA LAMBERT Revolution 

C0LIIMl>(W»<nil|4HHr»a|UM| HevolUtlOl 


■ 


49 


3a 


23 




i™SS n l St N On!, By The Night 




50 


37 


92 




"I ™":ol»„.u „«so», »«s,c („ M , 1 Am...Sash. Fierce 






Her fourth studio set 
arrives witti 180,000 
copies ami follows 
three straight clurt- 
toppe-rs. last week, 
Jones (tutted on 
NPR's "Morning 
Edition" on street 
date and Comedy 
Central's "The 
Colbert Report" the 
next day. 



The "Arrwrkan idol" 
winner becomes the 
21st contestant (torn 
the show to notch a 
top 20 album on trie 
chart. Neanwhile, 
2009 runner-up 
Adam Lambert 
debuts at Mo. 72 
with a set ol pre- 
"Idol'' recordings. 
His proper debut 
arrives next week. 



EH 

This album (56,000) 
is the highest-ranked 
calaloci set cm the 
newly revamped 
(hart and thus sports 
a "re-entry" tag. 
Not sijHprisingly, its 
a seasonal effort and 
is also found at No. 2 
on Top Holiday 
Albums (see 
page 16). 




Thirty of tlw set's 34 
songs reached No. 1 
on either the 
NIBjoardHotWO, 
MB/Hip-Hop 
Songs, Dame Club 
Play Songs or AC 
(harts. It includes 
her 10 Hot 100 No. Is 
and her 16 toppers 
on Hot RSB/Hip- 
Hop Songs. 

eh 

The W-track album 
is the band's fourth 
hits set to chart.lol- 
lowing "Decade ot 
DetadeiKe" (1991, 
No. 2), the same-in- 
name-only 
"Greatest Mi" 
(1998, No. 20) and 
\\w IMMHta 
"Red, Whites 
Cnie" (200S, No. 6). 
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ARTIST 

(UPRlflt 1 NUMBER | OSIfllBUTIHD LABEL IPRICE) 


Title 


| 


61 


40 


JS 




VARIOUS ARTISTS 

'A'aiiEi^UHi'PBOVIC'EHT-lMTEGHiTy UBS' IMI CMG (1? 981 


WOW Hits 2010 




52 


3! 


7 




WEEZER 

DGC'INTtBSCDPE 0i3S'C-,'IGA [13.961 


Raditude 


■ 




2 






MICHAEL BUBLE 


Let It Snow! (EP) 




54 


41 


2a 




BREAKING BENJAMIN 

ttQLLYWOOD K'i'I'i'S* .15 93l « 


Dear Agony 


■ 


© 




D 


PHIL WICKH AM 

:: i i'-i,', h.jchn . -'(Y m :,ir : ' m 


Heaven & Earth 


55 




55 


74 




?x"i?h?mJ?"1''?.vv i i ? i'r dory In The Highest: Christmas Songs Of Worship 


55 


© 


81 


to 


□ 


50UN0TRACK 

iUUMIl jHLf.AlLJHIIC MMrSVAG (11 91 1 • 


Twilight 


_ 


58 


13 






SWITCHFOOT 

LOWEHCASE PEOPLE ATLAHTIC 5320T0*,6G (IS 981 ■»■ 


Hello Hurricane 


■ 


© 




Q 


TRANS SIBERIAN ORCHESTRA 


The Lost Christmas Eve 


■I 










101 


127 




NEIL DIAMOND 


A Cherry Cherry Christmas 


.0 


81 


47 


32 


L 


TOBY KEITH 

i.i At loc -it<i"; .lc la 9e 


American Ride 




© 


o 


43 


□ 


WHITNEY HOUSTON 

ARISTA lnrj33i'flMG (1J G3| 


1 Look To You 




© 


99 


90 


J. 


STRAIGHT NO CHASER 


Christmas Cheers 




64 


!<} 


51 




TREY SONGZ 

itnGSDOK t,\ur>-. ■=-,i?-ft us M: 


Ready 




© 


79 


13} 




VARIOUS ARTIS ^ S I r|r ., „ Hi NOW That's What! Call A Counlry Christmas 


55 


66 


52 


33 




BARBRA STREISAND 


Love Is The Answer 


*■ 


© 






RAKIM 


The Seventh Seal 


■ 


as 


46 


70 




DAUOHTRY 

19P;A M'4Hi*1M6i:U 981 


Leave This Town 


■ 


69 


in 


52 




NICKELBACK 

Bninfliirif.H -^i = :.:p ill 38 1 


Dark Horse 




© 








MICHAEL JACKSON 


The Essential Michael Jackson 


□ 7. 






• -'i:; it. salt -a:-s- sariv mlsil* ii9 SB.i 


71 


43 


105 




SUGARLAND 

HEKURV Hf-SHVLLE LUGM (13 98| 


Love On The Inside 






E 


1 




ADAM LAMEitRT 


Take One 


■ 


© 






D 


THE CHIPMUNKS WITH DAVID SEVILLE 


Christmas With The Chipmunks 












FAITH HILL 

'rVAPhER BROS lllASHIIILLCl SI ISOQ'WFtN (11 911 *' 


Joy To The World 


•■ 


76 


57 




U 


MCLANIE nONA 

iBC Jf. .'iflSAL HOTCWk, OlilSO .'UK |iD H 


The Bridge 


57 


76 


49 


39 




SELENA GOMEZ & THE SCENE 


Kis-B And Tell 


» 


© 


E 


1 


D 


FALL OUT BOY 

UtCA'UAhCr^Ul.iia HAW.S IblAMj LI 1 _f - L ] a lUJUa |13 ^8 


Believers Never Die: Greatest Hits 




78 


56 


45 




DRAKE c Far Pnnn ^FP^ 

"OLnfi MONEV.CASH MOrN.;* UKI'C'SiSAL M0 r OWN 0^34*<*VUHRG i 9 39. 1 ' 




79 


22 






BRITNEY SPEARS 


The Singles Collection 




80 


M 


47 


u 


ALICE IN CHAINS 


Black Gives Way To Blue 


■ 


81 


59 


41 




PARAMORE 

fUELEO VI MMtN S1B?S0 AG |I0 98 1 


Brand New Eyes 


■ 


© 






CELTIC WOMAN 


A Christmas Celebration 


■ 


83 


50 


SI 




PINK 


Funhouse 






95 


87 


l 


BOB DYLAN 


Christmas In The Heart 


■ 


© 


Hf-miT 




MICHAEL JACKSON 


Thriller 




© 


Ht-Eimrr 




TRANS-SIBERIAN ORCHESTRA 


Christmas Eve And Other Stories 




© 


87 


r. 


□ 


HARRY CONNICK. JR. 


Your Songs 


• 


88 


51 


II 




BEBE 4 CECE WINANS 


Still 




as 


42 






JAMEY JOHNSON 

UP=.CJpvittF-f>- LE C 1 1; i; '■' MGfl M\ 


That Lonesome Song 


•■ 


90 


52 


64 




REBA 

E,t,vr : 'rii.:> r.vnmi ih> • • :", j j - 


Keep On Loving You 




91 


69 


a-: 


• 


PEARL JAM 

VONKEYWREMCH 83"4- I1B98; 


Backspace 




92 


21 


53 


□ 


MUSE 

HFLII U .1 rrin.v.VrifrtFR r- " " !h i' . 


The Resistance 


■ 


93 


67 


52 




LUKE BRYAN 

easily. HA5Hi,'iiiE ns.siM 


Doin' My Thing 




© 






MOTLEY CRUE 

MOTLEY SiaMLEVEh SC'/Eri |13.S3| +' 


Greatest Hits 


9. 


96 


61 


41 




MARIAH CAREY 

f,L(.?iC DliiSrj jjUG |1S9S 


Memoirs Of An Imperfect Angel 


• 


96 


44 


12 




SLAYER 

AWEHCAWrri'-iwei* *1S!H" 5 CSV MUSIC (11 BB) • 


World Painted Blood 




© 


E 


1 


u 


PRETTY RICKY 

etlieSIAR IIS CA! OJ.'IDMMY BQ> 1 1 fi 91 1 


Pretty Ricky 


■ 


08 


70 


8b 




GEORGE STRAIT 

MCA NASHVILLE OT 3 1 ~3* UMGM 13 3Bi 


Twang 




99 


,'2 


27 


1 


STEVEN CURTIS CHAPMAN 

SPARROW W515 (17 911 


Beauty Will Rise 


■ 


100 


21 




2 


WALE 

ALLIDO'WTEBSCOPf tit 3 ;?»• .134 (13 9B) 


Attention Deficit 


■ 



THE BILLBOARD 200 ARTIST INDEX 

50 CENT .... 5 Tt€ AffTT BROTHERS 194 JUSTIN BIEBER 6 


WCHAEL BUBlf 

11 53, VET, 134 191 


STEVEN CURTIS CHAPMAN 

.99, 165 

umtamm .117 

CHCXENF00T 120 
1H( CHIPMUNKS WITH 
DAVID SEVILLE 73 
KELLY CLARK50N Ul 
HARRY C0NNCR. JH ... 

- MI, 188 

CREED JB 

DAVID CHOWDER BANC 

,M«J 


BR.LY CURRINGTON 154 
MILEY CYRUS 29 

L^fflff^^^ - 


ENyA .1H 


FOREVER THE SICKEST 

KIDS 107 

THE fRAY ,196 


'UK) HA MM 0W1 200 
FAITH Ml 74 
HOLLYWOOD UWEAO 

102.199 

WKfTTCY HOUSIDN .62 


1 . ■. ... .■ ■ . 
JACKSON 5 132 
MICHAEL JACKSON 


KIOCUDi 133 
KIM BOP KIDS 172.113 


ADAM LAMBERT 17 

MIRANDA LAMBERT 46 

LEONA LEWIS 13 

It WAYNE , 192 
KMIlOVATO m 
LYTiYRD SKYMVRD . . 141 


ACDC... 183 

JAS0H ALDEAN 41 

ALICE H CHAIHS 80 

KHI9 ALLEN II 

TOM AMOS ...ITS 
OA WD AflCHULCTA 44 
AVtNTURA 19B 


■ r.Mj.:- ;,Mi,uri:--r.Li 

1« 


i - 3LML V . LL 1 -LAj ..1 

ANDREA B0CELU 2 

[ll Hul l VI 19 
BREAKING BENJAJMN 54 
BROOKS t DUNN 1 1 1 
ZAC BROWN BAND . 30 
LUKE BRYAN B3 


COLBIE CAIILAT 109 

HMMH CAREY 9S 

CAH RENTERS 199 


jrifiMsSjrjHAL 101 
DAUGHTRV U 
DETHKLOK IBS 


•^.il^i^B^f^^^^rf 

MClAHE FIONA 75 

RVE FHGER DEATH 
PUNCH 161 
fLYUW 40 

too noHTERs a 


SELENA COMti 

& THE SCENE IS 

AMY GRANT 136 

JOSH GftOBAN . U 


.7.37. 70. B5, 181 
JANET 22 

JAM 33> 

JACKJOHNSON 10S 


KINGS Of LEON 49 

KISS 117 

NJTL£53 IBS 


THE BEATLES 

1ia.1S1.1S2. 1*9 

BEE cos in 

BEVONCE J» 


R0SANNE CASH 129 
CASTING CROWNS 


fit L QlAMCWO SO 
DRAKE 71 


^"^"^"^^"^"^^ 


JAMEY JOHNSON 19 

NORAH JONES 3 

JOURNEY 199 


LADY GAGA 3* 


v^Yo'SP^'^^isf 

MADONNA 113 

BARRY MANKOW ....142 


CELTC WOMAN K 


BOS DYLAN «4 





34 I Go to www.billboard.biz for complete chart data 
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ARTIST 

lUPflUIT & NUMBER DISTRIBUTING LABEL (PfllCEi 


Title 


. i 


101 


19 






DASHBOARD CONFESSIONAL 

VAGHAKT.'DGi; llj:E^?:r,PE'--.M: = - ic* n? 55: 


Altar The Ending 


» 


102 


29 






HOLLYWOOD UNDEAD 


Desperate Measures 


29 












$ 




VARIOUS ARTISTS NOW Thai s What 1 Call Christmasl 3 

EM.. UNIVERSAL, WMBASGW* S^ATtSt MABxET SbGPD'JP i =>4 6 2 SO Mi' MlilC (19 9B;. 


■ 10 


104 


ii 


71 




SKILLET 

APBEHT.IMft'ATLAMTK S19927/AG |13 9B) 


Awake 


H 


ios 


n 


m 


mm 


JACK JOHNSON 


En Concert 




106 


H 


m 




MAXWELL 

COLUMBIA BSMSrTSDNY MllSiC (11 9J| ffi 


BLACKsummers'night 




© 






FOREVER THE SICKEST KIDS 

UNIVERSAL MOTOWN 0130 '3 DMBG |9 981 


The Weekend: Friday (EP) 


107 


108 




34 




ALAN JACKSON Songs Of Love And Heartache 

CRACAEB BAB«EL'AR'STA NAEHVILLE'SONY CUST3M MAR4EHKG GROUP :*9tM EXSMN lit 98) 


I 


109 


n 


59 




COLBIE CAILLAT 

Nlllt'HoA H-f.lH " «\l ';■! IIUFC ,1:1 4!( i - 


Breakthrough 


1 


110 


61 


83 




KEITH URBAN 

:AS|T2l KASHi'lLLE 35'5T 1 18.95; 


Defying Gravity 


• 1 


111 


63 


6G 




BROOKS & DUNN 


#1» ... And Then Some 


* 


112 


n 


60 




THREE DAYS GRACE 


Lite Starts Now 


3 


113 


X 


72 


wA 


EMINEM 

/.<- -fti i itn«Aiffirnm-.-:uPf ii.-t,!,:-' in : 


Relapse 


1 


$ 






ENYA 

BEPBISE 'AAnSEP B»C5 |1»?8. 


And Winter Came... 


• g 


116 


K 


77 


■a 


VARIOUS ARTISTS 

[U MNIVPPSS SIMM ' :,CHY tf .If " : * > "M I 


NOW 31 


• | 


116 




02 


H 


SHIN EDO WN 


The Sound Of Madness 




117 


3U 


94 




KENNY CHESNEY 

SNA 49530,'SMNJII 90 J 


Greatest Hits II 


I 








THE BEATLES 

APfi.E S. 183C»PnOL MB 981 


Abbey Pond 


0 i 






mm 


IL DIVO 

SVCCVCt i tlUBH BrJIS SDMI Mtftf (U B] 


The Christmas Collection 


■ | 


120 


sa 


42 




CHICKENFOOT 


Chickentoot 




© 






SOUNDTRACK 


The Twilight Saga: New Moon: The Score 


121 








ELVIS PRESLEY e,„ ie 

...-;= = -- = hv ^i E5 >:«A H) (n.HGOROvPtlBW Elvls Ch " 8tmas 


69 


© 


109 


93 




CAGE THE ELEPHANT 


Cage The Elephant 


07 


124 


94 


90 




RASCAL FLATTS 

Drue BmEtwaM mb 9b. 


Unstoppable 


■ 1 


© 






ELVIS PRESLEY It * Chrl*tmin Tim* 

RCA SPECIAL PflODUCrS/SOHV STRATEGIC WAB<ETIHG GBOUP «I9S1.'S0NY MUSIC l8 98l WinwiiTM im* 


a i2s 


126 


u 


70 




TRAIN 

COLUMBIA DJTlWSOtR MuS:C <U Ml 


Save Me, San Francisco 




© 




im 


MICHAEL BUBLE 

14! PifBlbF. «S4C iVA&NCR UflJ< ,'fi SJl ? 


It's Time 


□ 7 


@ 






VARIOUS ARTISTS The Essential NOW That's What 1 Call Christmas 

uniuEiii^'EU'/SONV MUSK 01194 1<UME (IB S8) 


30 


129 


gg 


79 




ROSANNE CASH 

■M-.Hi--;i. -,, = ,1 ■; 


The List 


22 


130 


as 


118 




BRAD PAISLEY 

ARISTA HASH'. .LE 4 : !i I'.'S'.IN ,'t] 9d 1 


American Saturday Night 


m 


© 


E 


1 




SLUG & MURS WITH AESOP ROCK 


Felt 3: A Tribute To Rosle Perez 


131 


© 


in 


■'■» 




JACKSON S 

'Jntrv.'l. iiBiiH . I KM ' .■ 'i.'.i 


Ultimate Christmas Collection 




133 


93 


03 




CHRIS YOUNG 

>:i:l 'lv-.-vi: ■ .vein Mi'i . " ; r : 


The Man 1 Want To Be 




© 








MICHAEL BUBLE 

Uifltf'filSE TM313 iVAAMER. BROS Ml 


Call Me Irresponsible 


■ 1 


© 




AMY GRANT 

■ r,v r.rKpnirt 1 1 ih, 


The Christmas Collection 


41 


136 


96 


126 




VARIOUS ARTISTS 


NOW That's What 1 Call Country Vol. 2 




137 


S4 


20 


0 


THE SWELL SEASON 


Strict Joy 


15 


138 


IDS 


% 




KID CUDI 

3FE6M ON G 0 C H ilnnrriiA. W 3 TOWN 01 3t9S*. UMP3 


Man On Ink Moon l"hc End 01 Day 

113 5B t 
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TRANS-SIBERIAN ORCHESTRA 


The Christmas Attic 
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DAVID CROWDER BAND 

,!X!,It-K :'ii;:V, ^FMrt it" -j<, 


Church Music 




141 
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LYNYRD SKYNYRD 

LOUD & PROUO 61?«S9,W»D«liNN£R I'B Ml 


God & Guns 
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BARRY MANILOW 

ARISTA S'ASO.'RMG (11 9«l 


In The Swing Of Christmas 
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143 
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91 




MADONNA 

v/tBli-h =liris :-M'i-:- |il: ■ 


Ce ebration 




144 


112 
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SOUNDTRACK 

WALT DISNEY OCK.'C i IS 98> 


Hannah Montana 3 
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VARIOUS ARTISTS Utters To Santo: A Holiday Musical Collactlon 
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CHRIS TOMLIN 


Hello Love 
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KISS 

HISS ;'UU!)U1 U.U 3li CO DV3l * 


Sonic Boom 
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PHOENIX 

ICAJTE CICSVULASSMTE 1 11. SSI 


Wolfgang Amadeus Phoenix 
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VARIOUS ARTISTS 

amj nif.'iEV o-4i-,; t» •;« 98) 


Disney; Holiday Magic 20O9 












VARIOUS ARTISTS Tis The Season; Kids Christmas Sing-Along 





m 

As McCartney popu- 
lates the chart with 
a bevy ol Beatles 
sets, his new live 
effort, "Good 
Everting New York 
City," bows at No. 
16 with 55,000. It's 
his eighth non- 
Beatles live album 
to chart. 




With catalog titles 
allowed bach onto 
the tally, don't be 
surprised if the 
(hart gets tem- 
porarily over- 
whelmed by sea- 
sonal sets. Some of 
the best-setlrtig 
holiday albums are 
older releases. 

IEE1 

Next weefc's Ho. 1 
looks likely to be 
Susan Boyle's debut 
album. "I Dreamed 
a Dream," which 
boasts a cover of 
Madonna's 1995 
No. 6 Hot 100 single 
"You'll See." 
Boyle's set could 
sell 600,000 in its 
first week. 



m% 

The (hart is raided 
by old albums from 
the Beatles and 
Nkhael Jackson as 
the tally biends cat- 
alog and current 
lilies for the first 
time since 1991. 



The band is one of 
the 20 acts featured 
on the latest edition 
ofKTCZ 

Minneapolis' charity 
compilation series, 
"Cities Sampler" 
{No. 32 with 10,000 
copies). Last year's 
album debuted and 
peaked at Ho. A 
with 55.000. 
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THE BEATLES 

APFU 9BMUCMM10L |!*3 M COHVO) $ 


The Beatles In Stereo 
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THE BEATLES 

APPLE B!4H£AP!TOH24 <)*| 


The Beatles 


*■ 






YO-YO MA Yo-Yo Ma & FriendB: Songs Of Joy & Peace 

SCMY CLASSICAL 24414 SOU* MASlEftWORKS (11 9B) * 


20 


154 


116 149 fj 


BILLY CURRINGTON 

Ud-C JP • NAS'IV .L[ '. LUGn ' i 9ji 


Little Bit Ol Everything 
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15S 


100 89 


KUTLESS 


It Is Well 
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ORIGINAL BROADWAY CAST RECORDING 


Jersey Boys 
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RASCAL FLATTS 

:«-tu K'-itiT cc: ■-' in 9 a ■ 


Greatest Hits Volume 1 
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WOLFM OTHER 

UOC'ULAB COC'INTERSCOPE 013365MOA 1 13 M| 


Cosmic - Egg 
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JOURNEY 


Journey s Greatest Hits 


*■ 
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CASTING CROWNS 


Casting Crowns 


■ 51 
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FIVE FINGER DEATH PUNCH 


War Is The Answer 
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STRAIGHT NO CHASER 


Holiday Spirits 
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39 - j 


AC DC 

n h- ■ I'- ■ 1 Hi, : i i.'-ia m '■ iv " ;n; ■ c - I ■. , + 


Backtracks 


» 
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ftf-mm 7 


KENNY G 

ABISTA'SONV BUG CISTCV MAflKETIW USOUP BB T 3* 5CHY MUSIC .'8 98; 


Holiday Collection 
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RE ERTRt 25 


STEVEN CURTIS CHAPMAN 


This Moment 
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HARRY CONNICK, JR. Wh( 








t A Night! A Christmas Album 
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M-l Mi 


DAVE MATTHEWS BAND_ Bjg ^ The GfooGru)( Kmg 




© 




KATY PERRY 

MTt 'jti: ii " j_ n:.'^; ■::.;.! • 


MTV Unplugged (EP) 
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169 
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MARIO 


D.N.A 
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ORIGINAL BROADWAY CAST RECORDING 
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Wicked 


.138 


171 
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KELLY CLARKSON 

Sd'WRCA J2?1S'SOHY MUSIC 113 SB) 


All I Ever Wanted 
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KID2 BOP KIDS 


Kidz Bop Christmas 
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SUGAR LAND 

y--.:;jH< IK.:; r, , ..|,-„ 'i ; u rj'.T * 


LIVE On The Inside 
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SOUNDTRACK 

FOeUI ItAIUBES.'UHIVTRSAL PEPUiLil timWHttl (19.MI 


Pirate Radio 
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176 
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DEMI LOVATO 

-iOLIYAC 3'X5I?; i ia D9 4 


Hero We Go Again 
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176 
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BEE GEES 

«Epni3t Ktsti/mnwR inmHc «»*iKtr <<& ii&aai * 


The Ultimate Bee Gees 


1,0 


177 


128 1D7 


THEORY OF A DEADMAN 


Scars & Souvenirs 


•■ 
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MARTINA MCBRIDE 


White Christmas 




179 
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TORI AMOS 

LIN1VEP ilff ■ ' w;. ■■, : .. J, • 


Midwinter Graces 
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FRANCESCA BATTISTELLI 

FERVENT BBD.'B'WARKER BROS ill 9B) 


My Paper Heart 
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MICHAEL JACKSON 


Bad 
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FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR 


Christmas With The Rat Pack 
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SOUNDTRACK 


Elf 
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X!m"cS-*? c *^« T 9?, 10 A Charlie Brown Christmas (Soundtrack) 


□ 1,4 
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ELVIS PRESLEY 

RCA NASHVILLE JM79SMN |17 9S| 


Christmas Duets 
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wil^Tv ^V^e't eomi'iAOULT swimi (13 93i Metalocalypse; Dethalbum II (Soundtrack) 
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35 - | 


liars'!- >uf£ m cDWDi S Jason Mraz ' s A Beautiful Mess-Live On Earth 
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KIDZ BOP KIDS 

RAZOR S TIE 43200 (18.99) 


Kldz Bop 16 
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J"!=?5*Tfisi E :^i!iii HB9&-I Sgt Pepper's Lonely Hearts Ctub Band 
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TECH N9NE 

SIHAhQt SJ.'fteE lia 9Bi 


K.O.D. 
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- 
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MICHAEL BUBLE 


Michael Buble 


"I 
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LIL WAYNE 

Cy,t- WL1NEY JtJVen^v.. MnU/,'1. 31157-' IL'HG 11395; 


Tha Carter III 


H ' 
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CARPENTERS 


Christmas Portrait 


"■ 
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129 110 


THE AVETT BROTHERS 

AWERCart'COLUHIIA JiOSft'SBNY MUSIC . 1 2 98| 


1 and Love and You 




196 


133 161 


THE FRAY 

■ii: 13?S;" &3Nr MtilC i" 1 3 3Bi • 


The Fray 


.: 


@ 




BOB MARLEY AND THE WAILERS Legend; The Best Ot Bob Martev And The Wailers 






tm riOKj.iF.lANI> i7? H«-7in. ?.MQ |13 W t 98) '* 
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197 


13! 1?! 


SOUNDTRACK 

A'tii nsr.iv !■:•:,■ .■;■ :1u. 


Disney: Phineas And Ferb 
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198 


Ibl 152 


AVENTURA 

F'HfMlUH LATIN 2DB0DSDNY MUSIC LATIN iM 9Bi 


The Last 




199 


131 122 


HOLLYWOOD UNDEAD 

<.3,V C'"Tr.l.; D1I331 M2 ■.'Hi 


Swan Songs 


•m 


ZOO 


132 109 Q 


FRED HAMMOND 

( HAMMOM VEBiTY 1JMI JL6 (13 91) 


Love Unstoppable 


■ 


ONE THE 
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tDTICT T film 
M rl 1 1 o 1 1 HI© 

IMPRINT 8 HUMBERT 01STRIBUTIN6 LABEL (PfllCE| 
■Wt FFT.^iV til ANDREA BOCELLI My Christmas 
EEa KCiIjB •■»!' MCCA(t« M| 




2 




22 


CASTING CROWNS Peace On Earth 

BEACH STRFF'REUrlIGN lDU^SDiVV MUSIC :*3 Sfll 


• 


3 




15 


TAYLOR SWIFT The Taylor Swift Holiday CoHoction (EP) 

a G MACtl Hi C715 EX |c Sd| 




o 
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JOSH GROBAN Noel 

M:j MfBISt L-i 1 -"I" 'Af.Krn-.l- ■= * 
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STING H On A Winter's Ntgtil 

CM£HH*Tr!tf I'liWj' liH VtH&At CLASSICS GROUP lit Ml * 
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MANNHEIM STEAMROLLER Christmas: ?5th Anniversary Cotectkxi 

AMERICAN GRAMAPHGME 2525 ;;J.SS| 
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SU GARLAND Gold And Green 
MERCURY HUHVUI IHiai WKM (13 98 1 




O 


12 


6 


DAVID ARCHULETA Christmas From The Heart 




o 


tEB 


VARIOUS ARTISTS Making Merry 

EMI SPECIAl MARKETS 86908 {XSTAR6UCKS 112 9ft l 
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10 


43 


MICHAEL BUBLE Let It Snow' (EP) 
1 -13 'REPF 15* 2*^336 WARNER 9R05 O 98] 




11 
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CHRIS TOMLIN Gttry in !liu Highest Christmas Songs OtWorshp 
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15 


09 


TRANS-SIBERIAN ORCHESTRA The Lost Christmas Eve 
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NEIL DIAMOND A Cherry Cherry Christmas 

DDI 'JM5IA 5* B92 IBM U JSIC til BBl 
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20 


3 


STRAIGHT NO CHASER CfirlsUnas Cheers 
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VARIOUS ARTISTS IjTii'j "hat -■ I'/vo i 1 .'. i:-: inrv i- r nr.-ri.iF, 




16 


14 
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THE CHIPMUNKS WITH DAVID SEVILLE Chtislnias I'.Ti Ire Oiisraunks 

CAPITOL ItiU (13 Ml 
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21 


FAITH HILL Joy To The World 

rtACMH t-p;; i|jj;hv .it Mi'iCO a hi, ''.'Hi • 
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16 
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CELTIC WOMAN A Chrlslmas Celebration 




19 


1? 




BOB DYLAN Chrlslmas In The Heart 

EC JUSIA.57323 'SONY MUSIC ft 3 BBl 
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TRANS-SIBERIAN ORCHESTRA Christmas Eve And Other Stories 

LAVA ■!".'<■ (IS SB) 
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9 
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VARIOUS ARTISTS NOW 'hat s What 1 Call Christmas' 3 
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22 


23 




ENYA And Winter Came 

PEP^iSE M?3B3.'iYAPh'ER BROS ilB 98) 
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23 
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IL DIVO The Christmas Collection 

SYCfJ :c.JM3IA«::tS SCHY MJSlC .IS 93 1 
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ELVIS PRESLEY Elvis Christmas 

NCA'SONV STRATEGIC MARKETING GROUP 8893B SONY MUSC MB 98} 
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ELVIS PRESLEY 1' s Chnsimas Tims 
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VARIOUS ARTISTS Trie FssBnttal NC'.V That s What Ca-I Chrislrras 
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JACKSON 5 Ultimate Christmas Collection 

MOTOWN 01 3448i'UME M 3 96) 




28 


20 


22 


AMV f^DAWT ">,r> ' -i -'ni-jc i II, 'I n 
Aiyiiunftnll liP ■ r.'nns. I.: ■ 1 1 -Fi I'll 

AMY GRANT PPQDUCTONS 1 3 T B 1 'SPARROW ' 1 7 98 1 
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TRANS-SIBERIAN ORCHESTRA The Christmas Attic 
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BARRY MANILOW In The Swing Ot Christmas 
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VARIOUS ARTISTS Luttofj lu Saute. A -luhJjv Ml-jl^ iJullnLtL-'i 
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VARIOUS ARTISTS Disney Holiday Magic 2009 

hah i: cns-v i:oif.no ei >e 08) 




33 


31 


| 


VARIOUS ARTISTS "i:; "la Season: Kids Christmas Sing-Along 
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YO-YO MA Yo-Yo Ma & Friends. Songs 01 Joy & Peace 
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STRAIGHT NO CHASER In v, Rj 1!" 
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KENNY G Holiday Collection 

.U ill. S0NV BWiCUSTCV MAF.KtTlNS GftOUF Ht^iJ £0'iV MUSrJ iB S5; 
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HARRY CONNICK. JR. What A Night! A Chrlslmas Album 

::_r.';ii :rj:o ■.- w-. 
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40 
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K\DZ BOP KIDS Kldz Bop Christmas 




39 


37 
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MARTINA MCBRIDE Whrle Christmas 

RCA NASHVILLE IS-tSH/SMI |18 98) 
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40 
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TORI AMOS Midwinter Graces 

n .'[■■ :-. f.ef .. :.. : :n y.:n lvh^ .is 9s ciovih • 
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38 
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FRANK SINATRA, OEAM MARTTN ft SAMMY DAWS JR Qrems A'tJi l>;Hilto 

CAPITOL I22'0 ■ : S3 1 
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SOUNDTRACK EH 
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VINCE GUARALDI TRIO A Clarfe Brcwn Chrislmas (Soundtrack) 
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ELVIS PRESLEY Christmas Duets 

r;a 1ASHVILL: :^("'! EVi IT IB, 
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CARPENTERS Christmas Portrait 
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MICHAEL W. SMITH It s A Wonderful Christmas 
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BURL IVES Rudolph The Red-Nosed Reindeer 

MCA SPECIAL PflODJCTS 322T 77 UU! rS.99< 
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MANNHEIM STEAMROLLER Chnstmas Song 

iVEPirjAN S "AM AF HONE 1327 '! S = ^ » 


■ 


© 






CELINE DION These Are Special Times 
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5S0 MUSC.fPlC fi^?:i t.'iv i,i isi: i13 B9.i 
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VARIOUS ARTISTS Ts The Season: Santa Baby: A Romanic Christmas 

UHrVECISAi. SPECIAL MARKETS 43718 EX COUPASS (3 9B) 







The Latest Installment In Starbucks Entertainment's annual holiday 
compilation series arrives at No. 9 on Top Holiday Mums. The 
Nmitett-mn set. "Making Merry." boasts laminar seasonal singers like 
Barhra Streisand. Frank Sinatra and Dean Martin. Last year's StarhtKks 
holiday release. "Winter Wonderland," peaked at No. S on Holiday 
Albums and has sold 174.000 copies, according to Nielsen SoundScan. 
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The Fall 




o 




JUSTIN BIEBER 
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SOUNDTRACK 
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CASTING CROWNS 
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Until The Whole World Hears 
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CARRIE UNDERWOOD 


Play On 
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LAOY GAGA The Fame 
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TAYLOR SWIFT 
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PAUL MCCARTNEY 
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MICHAEL BUBLE 
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NORAH JONES The Fall 
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PAUL MCCARTNEY Good Evening New York Crty 
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MICHAEL BUBLE Crazy Love 
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THEM CROOKED VULTURES Them Crooked Vultures 
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TAYLOR SWIFT Feailess 
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KRIS ALLEN Kris Allen 
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CARRIE UNDERWOOD Play On 
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MANNHE M STEAMROLLER Chnstmas JSJti ^rmrsary Election 
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STING It On A Winter's Nigh! 
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TRANS-SIBERIAN ORCHESTRA Night Castle 

ATLANTIC 5202*1 AG 
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CASTING CROWNS Until The Whole World Hears 

BEACH STREET ■REUHiOu i0i3i:SONV MUSIC 
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THE BEATLES Ttw Beatles In Stereo 
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DAVE MATTHEWS BAND LrveTran (Slart3ucks Exclusivel 
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ROSANNE CASH The List 
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BOB DYLAN Chrislmas in The Heart 
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MEET ME HALFWAY 
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WHO SAYS 
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1 GOTTA FEELING 
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ALL WE EVER DO IS SAY GOODBYE 
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1 


FRIENDS, LOVERS OR NOTHING 
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EDGE OF DESIRE 
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HEKO CASE lANT FF'VFTi 


14 




1 


DECLARATION OF DEPENDENCE 
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Rid* Through The Country 
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EMILY OSMENT 
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Ail The Right Wrongs (EP) 
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Anything Goes 
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Believe 
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LA ROUX 
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IMELDA MAY 

AM6ASI1.AC1LJF; VFRvt FuFf;... .' i . . . . 


Love Tattoo 




r~ 


21 


4 


DEVENDRA BANHART 

WAflHEl BIOS ^2C960" 1I8 38i 


What Will We Be 




L 


K 


65 


THE AIRBORNE TOXIC EVENT 
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Don't Stop 
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EVERY AVENUE 


Picture Perfect 
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IMAGINATION MOVERS invagination Movers: For Those About To Hop (Soundtrack) 






Michael Jackson's 
"This Kit" guitarist 
debuts at No. IS on 
the Mainstream Top 
40 chart with the 
spunky pop/rock 
song '"According to 
You." 



Despite negligible 
physical sales from 
mass merchants, 
it's holding steady 
0,000-2,000 per 
week) thanks 
largely to strong 
digital sales. 



m 

A Nov. 18 Interview 
on NPRV-Tell Me 
More" with the act 
(aka Andrew 
Cohen) helps the 
set re-enter with a 
16% Increase. 
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Hailord III: Winter Songs 
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Hold On Tight 
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Stand Up And Scream 
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DAVE AUDE 


Dave Aude Presents: Ultra.2010 
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IT KILLS ME 
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AINT NO REST FOR THE WICKED 
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ACCORDING TO YOU 
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CITY ON OUR KNEES 

T0BYMAC IF0REERONT f CMG 
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HURRY HOME 
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1 LOOK GOOD 
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SHOTS 
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BOOTS ON 
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YOU RE GOING DOWN 

SICK PUPPIES HMK viHnri :: ai'.'iu. 
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UNTIL THE WHOLE WORLD HEARS 
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At Home With Friends 

Joshua Belt 



Jack And Coke 

Artie Lange 



Friend Of A Friend 

Dave Rawlings Machine 
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WEST NORTH CENTRAL 



Hilary Weeks 

Cfirrsfmas Once Again 



Joshua Bell 

ArHomtj WthFrionds 



The Devin Townsend Project 

Addicted 



Jon Schmidt 

Bonus TracAs 



Lissie 

WnyYbu RunnM (EP) 
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Ariw Lango 

Jack And Cohn 



'. Joshua James 

Bwld Me This 



j Alex Boye 



Ride Through The Country 

Colt Ford 



SOUTH CENTRAL ■ ■ SOUTH ATLANTIC 



At Home With Friends 

Joshua Bell 



PROGRESS REPORT 



Hockey, "Too Fake" 

The Portland, Ore., quartet's dance/rock tune earns its fifth 
straight weekly chart gain on the Alternative tally as it motors 
29-26 this week. It's the first single from the Capitol act's debut 
album, "Mind Chaos," which bowed at No. 29 on Heatseekers 
Albums in October. 
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1 CAN TRANSFORM YA Chns Brown Featuting Ul Wayne & Swizz Beatz 

5WIZZ BEAT! |C. BROWS J BOYD A DEAN J A BEREAL.D CARTER: © JIVE JLG 




22 


23 


81 


21 




COWBOY CASANOVA Carrie Underwood 

P' "PP.-" P. i.'IP'FP:'.\: PP H P P:-P" - P-' Q ■ IPISTA IIASHVU 1 1 




11 


24 


23 


24 




ONETIME Justin Bieber 

JB C COLE C STEWART iC A STEWART J BUNTON C COLE T NKHEBEANVEl S pSLAUC P.". 




20 




. HALF OF MY HEART John Mayer Featuring Taylor Swill 

j MAYEB 5 JORDAN IJ MAYEB] ©U'LlVfilA 


25 


© 


Si 


38 




nrTrril Taylor Swift 

BCKARMAB tSWlEI (tSWIft) 0 ; ' PIP! 




26 


© 


!7 


20 




EVACUATE THE DANCEFLOOR Cascada 

LIREU1ER VPEITEP 1 PEHEP A ii-IUUS LI REJTE-li ©O R06BIMS 




27 


28 
© 


21 

a 


25 
31 




FALLIN FOR YOU Colbie Caillal 

11 OSNSS.K.CAILLATJ SHANKS IC CAILLAT R NDPVELSi © WaMMAt REPUBLIC 

BABY BY ME 50 Cent Featuring Ne-Yo 

PP.P-.V PP PP-l. iC . ..PPPPC-I .ii .' .-.PEP PMlP-i © P.PPlPr AIIEP'.IAH IIJIERE.CGPE 




12 
2E 


© 


3C 


27 




DO YOU REMEMBER Jay Sean Featuring Sean Paul 81 Lil Jon 

1 II "11 ■'. "P'-i'l IJ 1 .- I'M' ' IP "■>.". © 1 HI U Ill 




27 




sa 


68 




HAPPY Leona Lewis 




31 




H TEDDER |H TEDDER E « BOGABT L LEWIS © SVCQ J-RMG 




© 


34 


40 




MONEY TO BLOW B teaman Featuring Ul Wayne 1 Dpiikc 

CHUVWA BCV iB i'i . . » U > P p-'pi-P'.' p pp-i'- n : i.k'p ■ I'l It) :'PP> PP '1 ■ p.:p:P5AL WOTCWfi 




11 


33 


23 


30 




TOES Zac Brown Band 

I. Pltl-AI 1 .-' P-PHVI ,-HPIIIVI ','.' II PHI- " : i +11 .11." PL-IP 1 III", © l|llM| I.KPPII. 11 PAP I ' -IP P-P "IP 'PHI 




IS 




35 


39 




DO 1 Luke Bryar 

J STEVENS (L BRYAK C KELLEY3 HAYVATODl © PAP ':. IIASHPILPE 




14 


35 


J6 


35 




BODY LANGUAGE Jesse McCartney Featuring T-Pain 

THE WP'VEMEN* '. BJ'ITCI P CC.E.J MCCARTIIEYT PAIN © H0LL>VJG0O 




pp 


36 


17 


32 




PAPERS Usher 

'IAPHI1I I -PiL A MATHS) 15 




Jl 


37 


3? 


46 




I'M ALIVE Kenny Chesney Willi Dpivo Mntlhews 

B CAIINOK K CHESHEY (K CHESKEVD DILLON MTAMBU Ri HO i © ll 'i 




32 


38 


33 


2B 




OBSESSED Mariah Carey 

M CAREY T HASh.C PPTErtAfii |U CAREY TNAS-I P !■ P-£WAp-| ©©O PLANE GJMG 




7 


39 


39 


49 




CONSIDER ME GONE Reba 

fl LlCtNUHfc W BM-P.--- IP- L'lAVPLB M GREEHi iP> : " p.p.'-I" 




.10 


© 


48 


64 




TWO IS BETTER THAN ONE Boys Like Gills Featuting Taylor Swift 
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LIVE LIKE WE'RE DYING Kris Allen 
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WHITE LIAR Miranda Lamberl 
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SAY HEY (1 LOVE YOU) Michael Franli 8 Spearhead Feat Chenne Anderson 
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TIE ME DOWN New Boyz Feat. Ray J 
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HEY. SOUL SISTER Train 
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BREAK UP Mario Featuring Gucci Mane & Sean Garrett 
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HOTEL ROOM SERVICE Pitbull 
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IF YOU ONLY KNEW Shinedown 
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Y7ASTED Gucci Mane Foaturing Plies Or OJ Da Julceman 
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LEAN ON ME Glee Cast Featuring Kevin McHale & Amber Riley 
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GANGSTA LUV Snoop Dogg Featuring The-Dream 
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SOUTHERN VOICE Tim McGraw 
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ALL THE RIGHT MOVES OneRcpublic 
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UPRISING Muse 
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WHO SAYS John Mayer 
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Did her midsJiow 
performance Nov. 
22 on ABC's 
"American Musk 
Awards" spur last- 
minute downloads 
prior to the track- 
ing week's mid- 
night deadline? 
Sales are up 49% a 
weefc before "The 
Fame Monster*' is 
unleashed onlo the 
charts. 



E3 

Album track duet 
with red hot Swift 
is naturally the 
most-downloaded 
track from his No. I 
set. It opens at No. 
12 on Hot Digital 
Songs with 86,000 
downloads. 




Her second set 
opens al No. lion 
the Billboard 200 
with 67,000 units, 
well short of Die 
No. 1 start ol her 
200S debut that 
shifted 208,000 in 
its initial frame. 
Radio track doubles 
its download sum 
(to 66,000) to Jump 
38-15 on Digital 
Songs. 




With three more 
entries from his 
debut album (new 
at No. 6 on the 
Billboard 200 with 
137,000), all seven 
songs from that EP 
have now hit the 
Hot 100. 
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FUNHOUSE Pink 
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I INVENTED SEX Trey Songz Featuring Drake 
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TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
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SMILE Uncle Krackor 
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1 WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley 
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RED LIGHT David Nail 
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BONFIRE Craig Morgan 
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DON T STAND SO CLOSE TO ME ■ YOUNG GIRL Glee Cast Feat. Matthew Morrison 
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SHE WOLF Shakira 
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THE TRUTH Ja»on Aldoan 
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SPOTLIGHT Gucci Mane Featuring Usher 
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SAY AAH Trey Songz 
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HAVEN'T MET YOU YET Michael Buble 

S ^CK .A 'DS'tP 0 Ch.'iG V BU3Lti © 'I? ItPRISt 




ft? 


70 


6.3 


51 




GETTIN YOU HOME (THE BLACK DRESS SONG) Chris Young 
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HISTORY IN THE MAKING Darius Rucker 
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IMMA STAR (EVERYWHERE WE ARE) Jeremih 
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I'LL STAND BY YOU Glee Cast Feal. Cory Monlelth 
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DEFYING GRAVITY Glee Cast Featuring Chris Colter & Lea Michele 
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I'M GOING IN Drake Featuring Lil Wayne & Young Jeezy 
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BAD HABI TS Maxwell 
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DF10P IT LOW Eater Dean Featuring Chns Brown 
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DOWN TO EARTH Justin Biober 
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HARD Rihanna Featuring Jeezy 
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1 WILL NOT BOW Breaking Benjamin 
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SOMEDAY Rob Thomas 
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EIGHT SECOND RIDE Jake Owen 
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5 STAR CHICK Yo Gotti 
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ONLY YOU CAN LOVE ME THIS WAY K -:■ th Uil:.in 
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NEVER GONNA BE ALONE Nickelback 
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WELCOME TO THE FUTURE Brad Paisley 
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IT KILLS ME Melanie Fiona 
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WE WEREN'T BORN TO FOLLOW Bon Jovi 
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BREAK Three Days Grace 
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REGRET LeToya Featuring Ludacris 
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DOLSN T MLAfJ ANYTHING Alicia Keys 
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WHY DON'T WE JUST DANCE Josh Turner 
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BIGGER Justin Bieber 
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WHEELS Foo Fighters 
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THE INVITATION 50 Cent 
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(IF YOU'RE WONDERING IF 1 WANT YOU TO) 1 WANT YOU TO Weezer 
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FIRST DANCE Justin Bieber Featuring Usher 
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HEARTBREAK WARFARE John Mayer 
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BETWEEN THE BULLETS 



DJ HERO: GUETTA HITS TOP 10 

i 




Ftftidi DJ/produter David Guetta earm his first career Billboard Hot 100 top 
10 as "Sexy Chick," featuring ,Akori, flies 12-7. The track also makes rare con- 
current top 10 jumps on component charts Hot 100 Airplay (1 1-7, 70 million 
listener impressions) and Hoi Digital Songs (11-8, 96.000 downloads). "Chick." 
which topped 1 lot Dance Club Songs in October, returns to the No. 1 slot on 
Hot Dance Airplay for a fourth week. Guetta first debuted on a Billboard chart 
six years ago this week when "Just a Little More Love." with Chris Willis on vo- 
cals, debuted on the Club list on its way to a No. 1 5 peak. — Silvio Pietroiuongo 
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38 l Go to www.billboard.biz for complete chart data 
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ALBUM CHARTS 



Sales data complied from a compressive pool of U.S. music 
merchants by Nielsen Sound Scan. Sales data for RSB/hfp-hop 
retail charts Is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 
0 Albums with the greatest sales gains this week. 



■ □ 



Where included, this award indicates the title 
with the chart's largest unit increase. 



When) included, this award indic.ite$ the title with 

tho chart's biggest percentage) growth. 

Indicates album entered tog 100 of The Billboard 200 
and has been removed !r<jm Htdii<--<L-kr:rs chart. 



PRICING/CONFIGURATION/AVAILABILITY 
CD/Ciusctte pritci arc suggests list or equivalent prices, which 
are projected from wholesale prices- t> after price indicates album 
only available on OualDlac. CD/DVD after price rndicates CD/DVD 
combo only available- D DualDlsc available- ♦ CO/DVD combo 
available. ' Indicates vinyl LP is available. Pricing and vinyl LP avail- 
ability are not Included on all charts. EX alter catalog number indi- 
cates title Is exclusive to one account or has limited distribution. 



SONG CHARTS 



See legends on respective chart p.igcc. for the Billboard Hot lOO 
and Hot R&B/Hip-Hop Songs. 

RADIO AIRPLAY CHARTS 

Hot 100 Airplay. Rock Songs, Hot Country Songs. Hot Rap 
Songs. Christian Songs, Hot Latin Songs and Latin Airplay charts 
are complied (torn a national sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
Impressions, computed by cross-referencing exact times of air- 
play with Aibltron listener data. Mainstream Top 40. Adult 
Contemporary, Adult Top 40. Alternative, Triple A. Active Rock. 
Heritage Rock. Mainstream R&B/Hlp-Hop, Rhythmic . Adult RSB, 
Hot Christian AC Songs. Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detection? 
0 Songs showing an increase in audience (or detections) 
over the previous week, regardless o' chart movement. 

■ Where Included, this awjird indicates the title 
I with the ch<vfs largest airplay increase. 

RECURRENT RULES 

Songs are removed from the Billboard Hot 1O0 and Hot 10O 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot tOO and if ranking below No SO. Songs are removed from 
Hot RSB/Hip-Hap Songs after 20 weeks if ranking below No. 
SO. Songs are removed from Hot Country Songs after 20 weeks 
if ranking bnlow No, 10 in detections or audience, provided that 
they are not still gaining enough audience points to bullet or if 
they rank below No. 10 and post a third consecutive week of 
audience decline, regardless of total chart weeks. Songs are 
removed from Mainstream Top 40. Rock Songs. Mainstream 
R&B/Hlp-Hop. Rhythmic. Hot Latin Songs and Latin Airplay 
charts after 20 weeks If ranking below No. 20. Descending 
songs are removed from Adult Contemporary, Adult Top 40 
and Adult R&B after 20 weeks if ranking below No. 15. after 26 
weeks If ranking below No. 10. or after 52 weeks If ranking 
below No. 5. Descending songs are removed from the 
Alternative. Triple A. Active Rock. Heritage Rock. Christian 
Songs. Hot Christian AC Songs, Christian CHR, Hot Gospel 
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after 
20 weeks and if ranking below No. 15. 

CONFIGURATIONS 

8 CD single available. 0 Digital Download available 0 DVD 
single available. O Vinyl Maxi-Single available. O Vinyl single 
available. O CD Maxi-Single available. Configurations are not 
Included on all singles charts 

HOT DANCE CLUB SONGS 

Compiled from a national sample of reports from club DJs. 

• Titles with the greatest dub play increase over the previous week. 

llfT'lfl This <rward ertfeates the titte, ainentfy k>ek>w the top 20 and on 
uBB the chart the week before, with the largest increase in potnts. 

AWARD CERT. LEVELS 

ALBUM CHARTS 

• Recording Industry Assn. Of America (RIAA) certification for 
net shipment ol 500.000 albums (Gold). ■ RIAA certification for 
net shipment of 1 million units (Platinum). 0 RIAA certification 
for net shipment of 10 million units (Diamond) Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
TOO minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and/or tap>es, Casti if (cation for net shipments of 
IOO.O00 units (Oro) Certification of 200,000 units (ptatino). 

> Cert iHc.it ion of 400,000 units (Multi- Pl.itino). 

SINGLES CHARTS 

• RIAA certification for 500,000 paid downloads (Gold). 
■ RIAA certification for 1 million paid downloads (Platinum) 
NiirTwral within platinum symbol indicates song's multiplat in urn level. 
C RIAA C B rtlfi cation for not shipment of 5O0.000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 

9 RIAA gold certification for net shipment of 25,0OO units for 
video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. ■ RIAA platinum 
certification for net shipment of 50.000 units for video singlet. 
Q RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
Indicates song's multipl.itinum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of SO.000 units or $1 mil- 
lion in sales at suggested retail price. ■ RIAA platinum certification 
for sales of JOO.OOO units or S2 million In sales at suggested retail 
price. IRMA gold certification for a minimum sale ol 125,000 urvts 
or a dollar volume of S9 million at retail tor theatrically released pro- 
grams: or of at least 25,000 units and SI million at suggested retail 
for non-theatncal titles. IRMA ptatinum certification for a minimum 
sale of 250.000 units or a dollar volume of S18 million at retail for 
theatrically released programs, and of at least 50.000 units and $2 
million at suggested retail for non -theatrical titles. 



Data for week of DECEMBER 5, 2009 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 39 
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Nelly Clarkson collects her second No. I on Adult Top 40, as "Already 
Gone" ascends 2-1. Clarkson spent five weeks at the summit with 
"Behind These Hazel Eyes" in 2005. 

The song's coronation marks the third consecutive leader on the 
survey lor RCA Husk Croup. Oaitghtry led tor two weeks with "No 
Surprise" in September, and Kings ot leon followed with an 11-week 
reign with "Use Somebody." The only prior label to fink a trio ol 
toppers in the chart's 11-year history was Arista (now an RMG 
imprint), which claimed the top spot tor J9 straight weeks with Avril 
lavigne's -'Complicated." 



Santana's "The Game of 
Love" (featuring Michelle 
Branch) and lavigne's "I'm 
With You" In 2002-01. 

"Already Gone" marks 
the third Adult Top AO No. 1 
for the song's co-writer, 
Ryan Tedder, who co- 
authored Timbaland's 
"Apologize," featuring his 
band OneRepublic. and Leona 
lewis' "Bleeding love," 
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BETWEEN THE BULLETS 



GROWING 'NEED' 

Lady Antebetliim's "Need You 
Now" bullets in its second week 
atop Hot Country Songs with the 
fattest wecldy audience sum so far 
this year and the chart's biggest in 
more Uian two years. Up 383.000 
impressions, the single collects 38 rnillion audience impres- 
sions during the tracking week, surpassing the year's prior best, 
which happened when labclniate Darius Rucker slacked 37.8 mil- 
lion impressions with "Alright" on the July 15 chart. Lady A regis- 
ters ll le bigges t weekly audience since Toby Keith's " Love Me 1 ("You 
Can" led the Oct. 20. 2007. chart with 38,1 million impressions. 
The trio's second album is due Jan. 26. — Wade jessen 




Go to www.billboard.biz for complete chart data 
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Rrifiaiane-ii R^i r n- n JopR86/Hip- 
Hop Albums Willi his first set of new material 
In a decade as "The Seventh Seal" (racks the 
too W at Ho. 9. This is his third lop 10 entry 
followincj "The Haslet" In 1999 (Ho. 7) and 
"The Mh letter" hi 1997 (Ho. 1). 
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BETWEEN THE BULLETS 



50 LEADS REVAMPED R&B TALLY 
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After early sales in the prior issue, 50 Cent charges 48-1 with 
160.000 units this week for his fourth No. 1 on Top R&B/Hip-Hop 
Albums in the first issue using the charts revamped methodolo- 
gy. The tally is now compiled from overall albums sales just as the 
Billboard 200 and other genre charts are built. The former rank- 
ing was based on sales from Nielsen SoundScan's R&B core pan- 
el of stores that monitors retailers specializing in urban music. 
The other R&B core charts (Rap Albums, R&B/Hip-Hop Catalog 
and R&B/Hip-Hop Singles Sales) also move to the new format. 
Some albums experience unusual shifts as more sales are fac- 
tored in. Mass-appeal acts like the Black Eyed Peas (10-4} move 
up, while genre-specific artists like LeToya (20-29) fall backward, 
but still have sales gains. — Raphael George 



: TITLE 

t ARTIST HMFStlMT PROMOTION LABELl 



1 1 


23 


Kl BAD HABITS 
I^QJ^ AtAXWEU (COLUMBIA) 


© a 


10 


MILLION DOLLAR BILL 

WHITNEY HOUSTON lARlSTA'RVO, 1 




30 

13 


CAN'T LIVE WITHOUT YOU 

CHARLIE WILSON PMUSIL .'IVE. JL5I 


WHAT 1 VE BEEN WAITING FOR 


a 3 


m 


PRETTY WINGS 

LtAKWL.L LL1.I5 " 


• 2 




DOESNT MEAN ANYTHING 

AL '7IA KEY > f. r . h i 


o . 


» 


PAPERS 

USHER fl.AFACf Jl G 


8 7 


28 


CLOSE TO YOU 

BEBE A CECE WINANS |3AC IIALAC0: 


© 12 
10 9 

■ n 


'$ 
6 
40 


j l .'5rVtU AINT LEAVIN WITHOUT YOU 1 

JTJJlj^ JANEIM UIVIHE WILL AILAHTICl 


THIS IS IT 

MICHAEL JACKSON FEAT THE JAEKSONS IMIl'EPCCCLUMBlAi 


ON THE OCEAN 

A jon lUPttltp PCD rYHE DM HRSN REPWLKAIMRSI 




35 


THE POINT OF IT ALL 

ANTHONY HAMILTON il,li;- T EF.'i VLin: :,0 -",0 TUF . L I- 


■1 


,5 


OH 

KEYON EDMONDS iMAKEl 


© ■ 1 


3 


IT KILLS ME 

HElASI: f UNA ".iv ; Fi SAL WOTDWriUURGl 


15 15 


9 


YESTERDAY 

TOW BRAXTON FEAT TREY SONGZ | ATLANTIC | 






RELIGIOUS 

a KELLY JlVs JLGI 


GOIN' THRU CHANGES 

LEDISI (VERVE FQRE CAS WEAVE) 




; 


DON'T STAY 

LAUBAfflBDfl |A-LAN'IC| 


DON'T MAKE EM LIKE U NO MORE 

RUBEN STLDDARD . HtC KORY. F.ED 


© 2J 


4 


BULLETPROOF 

SAHEEM CEVAUCHN FEAT LU0ACR1S U VE JLG i 


22 : 


■ 


1 LOOK TO YOU 

WHITNEY HOUSTON (AHI$TA.'RMG| 


THIS TIME 

a'UIfuf \B.aaMD^%iiiwaitAnmiSiifm^isii.WUtMtk 


TRY SLEEPING WITH A BROKEN HEART 

ALICIA KEYS M:k . RMG.i 


24 25 


10 


1 WANT TO KNOW WHAT LOVE IS 

mah ah ■ ■'.!.; i im ,i 




15 


MY CHILD 

ALL ! ONE . PEACCUGl 







HOT RAP SONGS 




iiii 

1 11 


TITLE 

ARTIST (IMPRINT PROMOTION LABEL) 

UJj EMPIRE STATE OF MIND 1 

BBS JAY-2 + ALJCIA KEYS iRX NATION) 






,3 


FOREVER 

DHA.! i H.r. i/J it : ' - i" ■ 








BABY BY ME 

SO CENT FEAT HE YO S'lADV AniRMATH IhTERSCr.^Fi 


! 






MONEY TO BLOW 








WASTED 

nir.UHMTtw *ns n( lv M junMW >.-.i- ■ . ■ 








RUN THIS TOWN 

JAY / RIHftNKA * >.nr^ WEST In 




■ 


24 


THROW IT IN THE BAG 

FABULOUS FEAT THE-BAEAH ''DESERT STORM I U JAM CUMS. 


e 


t 


0 


GANGSTA LUV 

SHOD. XBG FEAT. THE DREAM lODOOYSr-LLFftCfLirvtAnTOL 


0 


M 


3 


TIE ME DOWN 

'i \'t In: v. ,i "Y , ■ eaosj 


© 9 


5 


SPOTLIGHT 

GL LL NAHL r-AI USHEH (MEAY,'ASVLUM'WARflER SROS | 




,2 


I'M GOING IN 

LL Hlflf LltLK E? ''". ' ^ ' -'.'., '.■'■ '.'. ' *'?.". l^! 




12 


10 


EVERYTHING, EVERYDAY EVERYWHERE 

: R8n LC.IS FEAT HKSCH . •" : ■■■ 




« 


22 


SUCCESSFUL 

MiMMWMtR«H.IK.H'L»m»MLLnM|IIIG 




14 

,5 


,. BEST 1 EVER HAD 

DRAKE IVCLTJG IAOHYiCASH SOHCT'LWitPSAL MOTLTAHUNVIG) 

■ 1 LOOK GOOD 

CHALIE BOY : 1l> 3RD J:Vt BAI'ERY. 


© 


22 


! 


greatest |3i3rsg;jj»Ji 

GAINER t'^BWWT^ 


© 


,6 


ia 


5 STAR CHICK 

10 GOTTI .POlO GROUNDS, 1 JHMG i 


18 


19 


e 


FRESH 

B THE 0 ;M0ON5'ONf Jl'/l EAT I £H V ; 




1. 


20 


BE ON YOU 

FU H OA FEAT HE-ro [KK krOY/ATLAJniC) 


© 


21 


2 


HOW LOW 

J.L'.L : ■ 




17 

23 


23 

1 


HOTEL ROOM SERVICE 

PITBULL (MR 30S.PC-_O GfiOUNOS. J, RMGj 
SHUT IT DOWN 

F'lTiULL FEAT AKDH.V3 rjz-"-:i" G''CL 'IE i i RVG 




25 


3 


GOTTA GET IT 

JUVENILE i TF F* ATI ANTIC 


© 


24 


4 


WE BE STEADY MOBBIN' 

LIL WAYNE FEAT GUCCI MANE NOT t iSTtDi 


26 




1 GET CRAZY 

HtCU MINAJ FEAT UL WAYNE IY0UNG MONEY! 


I 



5 



If! 

m 
i*- ; 
i 



42 I Go to www.billboard.biz for complete chart data 



Data for week of DECEMBER 5. 2009 



CHARTS LEGEND on Pago 39 



aterial 



nidscn nidscn 

60S SoundScan 



Billboard 




^HOT R&B/HIP-HOP SONGS 



TITLE 

■JOJJUCER (SOKlrVRITEHl 

Kl EMPIRE STATE OF MIND Jay-Z + Alicia Keys 



si ii y 


o > 


1 


12 


O 3 

o 


2 
4 

: 








K 




5 


n 




3 




E 

10 J 


6 
16 
B 


12 

(J) 16 


13 

20 


14 



PAPERS 



'TQVEN |U RAYMOND S GARRETTX DOTSOU 



■ M.IT 



I INVENTED SEX 

LQS OAMYSIRO |C MCKINNEY.T SCALES.! HEVERSOh A GRAHAM i 



Trey Songz Featuring Drake 

© SONG aOOK.'ATLANTIC ■ 



BAD HABITS 



MONEY TO BLOW Birdman Featuring Lll Wayne & Drake 

QRuMMA BQy iB nmiAMS a GHAKAM 0 CARTER C 6H0tS0H> 9 CASH MONEY UHWES&At MOTOWH'UMRQ 
FOREVER Drake Featuring Kany* Weal, IJ Wayne & Eminem 

flCi IDA iM S.WLELSASRAHAM,KrttSTOCARTEfl,MUATMEHS:. © KAPtfEV MASOKflOHE t'STBEAMUHtylHTEH SCOPE 



WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman 



REGRET LeToya Featuring Ludacris 

TANK. J FBAHKLIrt (TAWCKSTEP-tEie:* J WLEMT HE -LLCtiETT il MTiVSR . FBANKLJH C- BF.C'S£5t 6 CAPITOL 



Rapper scores con- 
setutive No. Is on 
the Miythmk chart 
lor the first lime in 
his career, having 
recently reigned for 
lour weeks with 
"Run This Town." 
Overall he cele- 
brates Ins fifth 
ctwt-lopper while 
Alicia Keys earns 
her fourth. 



I CAN TRANSFORM YA 



GREA1EST 
GAINER 'AIRPLAY 





:i 




IB 13 


10 




16 lb 


14 




%J} 20 


41 




18 


12 




u » 


24 




Q) 26 


25 




21 Id 


IS 




Q 23 


It 





Chris Brown Featuring Ul Wayne & Swizz Beat/ 

AKBHLO.CMWEIB • JIVE.JLG H 

IT KILLS ME Melanie Fiona I 

GODTn ME Mary Mary Featuring Kierra 'KiKi- Sheard 

,-, ■.-.■.■■-■= -LI riVlil.. r Q.'.'T'p; LL " I'.:- ^ LL, - I 

SAY AAH 

•-'N'.fi; ;-nf;.L fJVLi.lP SV-LKji:*: if • -g gEv;-j I yr t,[t , I, Ati.:, ? C'>,t ■ . ■ 

BREAK UP Mario Featuring Gucci Mane & Sean Garrett I 

s wmsus i:b.mvm;hu ^carn-ehs i;haiy'orcr oavis> Q j.rmo | 

NUMBER ONE R. Kelly Featuring Keri Hilson 

a KELLY 3 MIAK'ZM P. HAMILTON |R KELlY.R.HAMILTQH.fl HAMILTOH K l.HHSDHl Q JIVI JLG 



Rihanna Featuring Jeezy 

© SRP DCF JAIMOJMG 



Pleasure P 

A AlLAHTIC 



MILLION DOLLAR BILL 

SWIZ7 8FAT7 A KEYS |A KEYS K Of AN H HARRIS A W FEl DEH a TYSOKl 
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Alicia Keys 



SPOTLIGHT 

POLQlY CA DOM (R DAVIS U RAY M CIO J JONES; 
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I LOOK GOOD 



Chalie Boy 

• OIRTY 3RD. JIVE .-BATTERY | 



I AIN'T LEAVIN WITHOUT YOU 

! CAN'T LIVE WITHOUT YOU Ch; 

| THE UWOEROOGS <H J.MASOH JR .0 E THOMAS J FAUHTLEROY U S L RUSSELLI ©PI 



BeBe & CeCe Winans 

© BaCKALACO I 



Yo Gotti 



TRY SLEEPING WITH A BROKEN HEART 

| J.BHABAtEfl |J BMASKER.A.KEYS.PRtYWQLDS) 



Alicia Keys 

© MBK.J.'RMG | 



GANGSTA LUV 

C STEWART T NASH it NASH C A STEWART.C C 6R0A0US JR ) 



Snoop Dogg Featuring The-Dream 

© OOGGYSlUEvPftlORITYiCAPJlOL I 



WHAT I'VE BEEN WAITING FOR 
| SUCCESSFUL 



Brian McKnighl 

© HARD ftpa<iFI I 



' NFVraSUh D CAflTERl 



I'M GOING IN 



c lAirrn j wjEMmst 



Drake Featuring Lil Wayne & Young Jee/y 



j RUN THIS TOWN Jay-Z, Rihanna S Kanye West ^ 

| K yfE51.tO 10 IS C CARTER K WEST fc 'ftlLS^h R f tHlY.A ALA'ASl WHO ROC NATION | 

BEDROCK Young Money ; 

| IgLBTOlDJWtSOVLKlfirtl «SiEHAGftVW/j A l*iaCLUOTSm9C0VC UlAVI *3M, VOXvOfl' WiT- WWSiL W7 Wfii 
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I MOONSTONE 1 J IVEi'flATTfnY I 



i THE POINT OF IT ALL 

; H'j .Ae H AVUtj A-iu^' , t HAU :.l nlj I , AVILA B H AVI, t .1 0 WHI&Hl i 



LAST CHANCE 



COLE f TAYLOR. D L ALFORDl 



Keyshia Cole Duet With Monica 



TIE ME DOWN 



i Boyz Featuring Ray 



Fabolous Featuring Keri H 

© DESERT STORM/DEF JAU. 



THROW IT IN THE BAG 

C STEWART T HASH U D JACKSON.C A STEWART T.NASH I 



Fabolous Featuring The-Dream 

ffiO Bam STORMi'DEE JAW.10JMG 
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[ BLAME IT ON ME 



BULLETPROOF 



IRS DEVAUGmN C BRIDGES. C WUWFIELO) 



Raheem DeVaughn Featuring Ludacris 



WE BE STEADY MOBBIN' 


Lil Wayne Featuring Gucci Mane 


•SOT LISTED ID CARTER, 0 J0HNSO4I.R. DAVIS) 
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SOBEAUTIFUL 


Musiq Soulchild 


V-LSirj 5G'JLCHILD.._ hll'SOH. .» irjrjHNKt L HUtS-SM JR I 


© MIAHTIO 



I GOIN THRU CHANGES 

. i KftlllRi H R DECJi il 'n! . I'i ■ ■ >■ 



RIDGES T WILLIAMS C RIDENMOUP I 5ACLEP H Sf:>[KLEE| 



I I GET CRAZY 



VIDEO PHONE 
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GOTTA GET IT 



Beyonce 



Juvenile 



SEX THERAPY Robin Thicke 

| roflW OADCUKJ! SALCE IR THCIIjliXAKJ JONES m/WXtW V«KK5 O^TIB JGUjCK.WQ1I)| © 51W TW. TJtlFSCCft 



I SWEET DREAMS 
JIM j0r6W.«WilKIH5 DCO LOVE (B KHOWLtSJ 0 SCWHER WWTLKIMS.RCO LOW! 



Beyonce 

• MUSC WYJRLO'COLUWeiA 




With the aid ol 
Drake and his usual 
collaborator Ul 
Wayne, Birdman 
(pictured) achieves 
a new career peak. 



Ten ol her 19 chart 
hits have reached 
the lop 10 in lour 
weeks or less, 
Including this song, 
which extends her 
streak to lour 
straight tracks to 
reach the territory. 



TV 

51 Mb 



Hinaj earns double 
debuts on 
Mainstream RSB/ 
Hip-Hop as this 
track enters at Ho. 
39 and "Bedrock," 
her group effort 
with Young Honey, 
earns applause at 
Mo. JO. 



LU 

The group's lint 
album without 
Pleasure P arrives 
with 9,000 on the 
Billboard ZOO (No. 
97), a far difference 
from its last set, 
which led the list in 
2007 with 112,000 
units. 
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THIN K IN ABOUT YOU Maiio 
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I'M GOOD Clipse Featuring Pharrell Williams 

THE HEPTUNES (PL WILLIAMS G 'HCRNTON T THORNTON) © U UP COLUMBIA 
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DROP IT LOW Ester Dean Featuring Chris Brown 

POLIjYV D/i tZ<\ ■. .CS£j.E E'EAS C ESO'WN © ti'.^rv '■ , > , .-;,;:.i. IdNi : :.Tr[.M,^ U :l.-[r,f : : ■'[ 
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YESTERDAY Tonl Braxton Featuring Trey Songz 

FRANK E H UAS0N. JR <J FRANKS J ARMSTRONG M WHITE 1 BATTLE T 9RAKT0K1 AFLANHC 
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FLEX DJ Mi Rogers realuring Ehe Party Boyz 

HOT LISTED (HOT LISTED) DSF 
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RELIGIOUS R. Kelly 

THE KOTJMKTN i" KBJjfJE T ft'.VK^'IS A.aiJtONi JIVLJLG 
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OH Kevon Edmonds 

5 G CURTIS 5R |G C CUflTiS Sfl .K EDMONDS. J HtnLESBEYI 10 ■ i 
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O LET S DO IT Waka Flocka Flame 

WSEAT1 UXALPHURS.i SO CEY.ASYLUW vVARNtl Bias 
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ECHO R. Kelly 

IMrWITY.D, C AMPf H. R- KCLLV | A. KELLY, J, SUEUF. 0 CJVMPER. C. KELLY) JIVtJLG 
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TRY IT OUT Big Banh Black Featuring Kand 

7AYT0VEN (R HOLSD'.*. 6L""J5E- ' D'H'i-ON © DUCT "APET'IT JAV DJMG 
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LOVE COME DOWN Dlddy - Dirty Money 

fi«XLAlW.Ki«KiWIS^S4-UAJW5'j:i*S[;[W © « -:>■•,-..:,.:«» 
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MEDICINE Plies Featuring Keri Hilson 

POLOW DA f>OH i.A t WASHINGTON: BIG OATFS.'ATt ANTIC 
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5AY SOMETHING Timbaland Featuring Drake 

-MFJ^.-if inn:; TVi'^LLvi -Ami T .::L-v--nt, ■'.>::.- = •. 0i,|--,:i F.:-.(f,'' i"r:.:nr[ 
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CRAWL Chris Brown 

ME SSI ICE R H ATWEh (C gROWri A WtSSINGt^ 'I " JIVf LG 
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ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em 

KE [1 L.J0MMQN 1 rtAYK FRDHDJ C AflCEOi MUSiC LINE 
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THUG Slim Thug 

M^uT&r-c«/£i.wiu.'rtec.CLi."3iJ AXiLriL«.T"j-:...!. JiuEAnontit-Jt © asa hsG'Xtlmiei 
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HEADBOARD Hurricane Chris Featuring Mario + Plies 

'i'i '■'■'■:: : >■• >v:t:.r_ . :. ; i>". «E> r- ^ mh, 
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FED UP DJ Khaled Featuring Usher. Drake, Young Jeezy 8. Hick Ross 

TrtH.IHhtKjtKy!^.:l:ilWT*>l^.llY.I(W(SW*«[KIStA'^ © >t (-( -.I ri 
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STAYING IN LOVE Raphael Saadiq 

H SAADC'.R.SAADtO; © CDLIlUSlA 
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1 LOOK TO YOU Whitney Houston 

Z "i.'ti" E <iFiAKrn.p h ;.:n. ,■- ,r- hilly. © MUSnVRMG 
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BETTER BELIEVE IT Lil Boosie Featuring Young Jeezy S Webbie 

MOUSE Oh THA 'RACK i THATCH H GRADNEY JR ,J W JEHUNS tt WILLIAMSl © T R L L AS ¥ LUM WARNER BROS 
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LOL :-) Trey Songz Featuring Gucci Mane & Soulja Boy Tell'em 

t DM 4 P^lCE [1 fiEVFRE'j'l I TAYLDR T^CALsS 3 WAY R DAVIS) © SQIJG BOOK: At L ANTIC 
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NEVER KNEW 1 NEEDED Ne-Yo 

I fAAMCNY KE Vj |3 SMITH I WIZUi © Dtf .AM ft ALT C-IS.'I£>' I7JJMG 
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1 WANT TO KNOW WHAT LOVE IS Marlah Carey 
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PRETTY BROWN Amene Featuring Trey Songz 

M>H^,S«.1H( ^«UH.i^^l^^'i l.v>J k :uj:\<j:|IHlSAllLiM-..slh^.l^||lll-Hi'>..H.J'i;(t7'). © I- MiX^i 
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SOMEBODY COME GET ME Melanie Fiona 
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SWEAT IT OUT The-Drs-arr 

TNASH.C sTEWAHT |1 MASH C A ST EWAP'l © P.ADI0 UUuVBEF JAM.tQJMG 
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HELL OF A LIFE Tl. 

BANJA (C ; HARH-S, Jfl F It HILLS) © GPMD HUSTLE.' AtlANIlC 
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YOU'RE NOT MY GIRL Ryan Leslie 

R LESLIE |fl lESUE) © IJ E XT S E L EC T I Q N , C ASAS LAIICA.'UNrVERSAL MOT0WII.'UMRG 












. DON T MAKE EM LIKE U NO MORE Ruben Studdard 

HOT LISTED (NOT USTED) © '9 MOOR v FED 
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OH NO Chico OeBarge 

:;i ;Hf,Ki. r i -::vf.' : . i:.i T ^H::i i Hi.imaf a HiV i © RtALiTY.'.ESAM 
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BORROW YOU Eric Roberson 

ft bakfh iE aoeERSOH n aakfri © b:uj erro snut 
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RUSSIAN ROULETTE Rihanna 

: l-»T,IC')V 1,1 Y0 i5 i-MlT-i : KAIMONi © SRP.'DEr JAW.T0JMG 
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H.A.T.E.U. Marian Carey 
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VENUS VS. MARS Jay-Z 

MOT LISTED PHOT USTEDJ ROC NATIOH 
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SLOW DANCE Kei Hilson 

KS jJGAHJ D SfMFY |l>UJ«SrjlUTMEr4LAIIUBEMU • HTJELEY.ZEIC i lUtfiCtf I 
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THIS TIME K'Jon Featuring Lee England Jr. & Augustine Alvarez 

K'JOH.PROTEUS IKJOMtSONj © L-P i J P JftlVQUAL REPUHLIC'UHRG 
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CANT HARDLY WAIT NDamb 

[ 1 SVlVfIS III ,h-DAMtu H r;.'.H .IH H . HKfillH S 1.' [ LV»tl- DA:.'i, . - s'l'J - -lo in; © ::ni:: «:!! H TAX h .:Mf J 




E.J 




69 


G7 




BODY Marques Houston 

ilETAII. |U HOUSTON h C FISHER C £TCKES| © tWSKMTMKIjVT tl Q 
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BREAK UP TO MAKE UP Jeremih 

m.s:hjlt; ij feltdt; m schl'Lt; © mick s:-tJLt: ctr jaw iojhg 
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FISTFUL OF TEARS Maxwell 

HOT LISTED Hv- 'J-'-'- • ©COLUMBIA 
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INDEPENDENT CHICKS Candi Redd 
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RAMPING SHOP Vybz Karle & Spice 

KOT LISTED |V £ E RIMES T.E MERMAMSEN S SMITH/ © /i3IJAHEIM 
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SAY A COMMAND Pretty Ricky 

d a tmn >c b.swith.s b.smfth.s.smith,c uathis e oeanoai © bluestar big cat.tomuy boy 
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DON T STAY Laurti Izibor 

S LUMT l liiBOR (L iIHOR) • ATLANTIC 
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BETWEEN THE BULLETS 



'PAPERS' CHASE JAY IN TIGHT RACE 

Jay-Z's "Empire State of Mind" remains atop Hot R&B/Hip-Hop Songs, over 
Usher's "Papers," by the slimmest margin in charl points between the top two 
songs in six years. With each song earning slightly more than 35 million impres- 
sions, the rapper has a 1 3-potnt lead — a difference Usher coitld have overcome 
with one additional spin from almost any radio station. The chart last witnessed 
a margin this narrow in April 2003 when 11 points separated Sean Paul's "Get 
Busy" and 50 Cent's "21Questions.' With three weeks at No. 1. "Empire" match- 
es "I |ust Wanna Love You (Give It to Me)" as Jay-Z's longest stint on top as a lead artist. — Raphael George 




Data for week of DECEMBER 5, 2009 



For chart reprints call 646.654.4633 
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K| CITY ON OUR KNEES 
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UNTIL THL WHOLE. WOULD HEARS 

CAETINO OPOWHS 3;.'.0o STREET' RECNION.'PeG 
THE WORDS 1 WOULD SAY 

SIDEWALK PROPHETS [ £AVENE WDRD-CUHS 
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REVELATION SONG 

PHILLIPS CRIUS, I DEAN Him 
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WHAT FAITH CAN OO 

KDELESS BECTM1H 4 IIP:L 
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HOLD MY HEART 

•EKTH AVENUE H0RTM 0 331331 133 
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BORN AGAIN 

THIRD DAY FEAT LACEY MOSLEY ESSSflMIJPU 
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LEAD ME TO THE CROSS 

CHRIS AHO CONRAD V 33 
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SING. SING. SING 

CHPIE TCMLIF. 3 >.:3 3 3 OFABHOW'CHI CMG 
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THE MOTIONS 

MATTHEW WES" 3 .', I.':. 
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HE IS 

MARK SCHULTZ YiORiO.CL'FF 
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HOW HE LOVES 

DAI/13 CHOWDER BANC 33x3 'Err. 31^33 EM 333 
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MORE BEAUTIFUL YOU 

J0NNY DIAZ M 
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ALIVE AGAIN 

MA'T MAHER FEE-'.' <■ 1 
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LAY EM DOWN 
NEE010IREATHE ATEAHEIC.'WOflO CURB 
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HEAVEN IS THE FACE 

STEVEN CURTIS CHAPWAtl ! 3 [ .rr ,3 EMI CMG 
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LET THE WATERS RISE 

mikt ;>air CURB 
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FORGIVEN 
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FOLLOW YOU 

LEE1AND WITH BRANDON HEKtH EEEE'IT HL r.o 
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I'D NEED A SAVIOR 

RM0IW THE THIRSTY Rfi 
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ON AND ON 

CHASER 11.3 


© 


22 


16 


HE IS WITH YOU 

MKNOISA 3 : '3333, EM 3'3 
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IT'S YOUR LIFE 

FHAF.F F Sll A HATim J ' .3 1 1 H 
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SAFE 

PHIL WICKHAM FEAT BART MILLARD ITIO 
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GLORIOUS 

M A3l:J> 1 . 
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SALVATION IS HERE 
LINCOLN BREWSTER INTEGRITY 


© 


26 


6 


ALIVE 

POCKET FULL OF POLES OM H- .vi.iFI; .CDR8 
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BEAUTIFUL ENDING 

UAIILJ'A 3 Tl. 1 :..-3: 
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THLHL IS A WAY 

NEWW0RLDS0N 'NROP 
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ALWAYS 

SWITCRFOOT CREUENTIAL EMI CVG 
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YOUR HANDS 

JJ HELLER 3TIINF TAP I E 


32 


30 


2 


SOMETIMES 

MR" BROUWER BLACF 3131 
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FROM THE INSIDE OUT 

SEVENTH OAY SLUMBER 61CT00H S RAIL 
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HEALER 

KARIJOBE S'-I.H lv 
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WALK ON THE WATER 
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HEARTBEAT 

REMEDY DRIVE WORD EL RS 


37 


33 


14 


GLORY TO GOD FOREVER 

ill 


© 


37 


3 


FOR THE FIRST TIME AGAIN 
JASON GRAY CHUTE [ FY 
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AGAIN 

FLYLEAF A&H.OCTOIIE H'ERSCOPE 
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GOD-SHAPED HOLE (2010) 
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THE MEANING OF LIFE 
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FORGET AND NOT SLOW DOWN 

REUENT K MONO VS SEEPEOGOEEE 

DON'T YOU KNOW YOU'RE BEAUTIFUL 
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1 AM LOVED 
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MESS OF ME 
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NEVER SAW YOU COMING 

BEBO RC'RMAR 1113 EQOTH A HAIL 
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OUR TIME 
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WE WANT THE WORLD TO HEAR 

BIO OAODY WEAVE FERVENT WORD-CURS 
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VARIOUS ARTISTS 
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SKILLET 
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THE ALMOST 
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MICHAEL W. SMITH 
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THIRD DAY 
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ISRAEL HOUGHTON 
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D&CYFER DOWN 

CRASH J^^fiDVlCiENT IKTEGfllTv 





Willi I.UO stars at 34 of the 46 stations mon- 
itorod lor Hoi Gospel Songs, lormat vetefan 
f FMi HammOEid nolElw he liFEl No. I siEict 
ttie chart's HWS launch. As a lead artist, his 
Ejr»r best w*s Hie No. IS pek* of "This h the 
Day" In January 2007. It's also the Motel 
far* t« featured artist John P. Kee. 




With the group's fourth studio album. Casting 
Clowns nabs Its dlifd Mo. 1 start on Top 
Christian Alburns and best Nielsen SoundScan 
week to dale (167.000 copies). The group 
logged its previous best week when "The 
Altar and the Boor" moved 179,000 In 
September 7007 (see story, page U). 
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REVELATION SONG 
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SING. SING, SING 
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HE IS WITH YOU 
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SAFE 
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HEAVEN IS THE FACE 
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WHAT DO 1 KNOW OF HOLY 
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FRED HAMMOND 

IPVE UNSTOPPABLE f IWIMOIjjj VEPrT V 43311 J 
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MARY MARY 
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CLOSE TO YOU 
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NK'.'tU FORGIVEN 
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JUSTIFIED 
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BEAUTIFUL ENDING 
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GOD IN ME 
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UNTIL THE WHOLE WORLD HEARS 
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GOD FAVORED ME 
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ON AND ON 
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RESTORED 
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FORGET AND NOT SLOW DOWN 
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WAIT ON THE LORD 
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THE MEANING OF LIFE 
HAWK NELSON BEC/E00EH 1 NAIL 
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PRAISE HIM IN ADVANCE 

MAIHriN SAPP VERITY 3LG 
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HOLD MY HEART 

TENTH MfNUE HOilEH HEUKCM FvG 
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RAIN ON US 
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FROM THE INSIDE OUT 

SEVERER OAY SLUMBER BEC TOOTH A NAIL 
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HOW 1 GOT OVER 
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LET THE WATERS RISE 

FAIK ESCKAlfi ..ORE 


12 


12 


33 


ALL 1 NEED 
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OUR TIME 
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ALREADY' HERE 

EP AN COLRTNEY WILSCR 3-iRlT f- 3 33 13 33 . .',33.3 
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IT'S YOUR LIFE 
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FORWARD MOTION 
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AWESOME GOO 
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DONT YOU KNOW YOU RE BEAUTIFUL 
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EVERY PRAYER 
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LORD DO IT FOR ME 
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AGAIN 
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BROKEN VESSEL 
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GRACE 
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NOBODY BUT JESUS 
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ANTIDOTE 
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THIS JOY 
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HOW HE LOVES 
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FOLLOW YOU 
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GOOD NEWS 
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ABANDON FOREFBDH 1 Eli CMG 


24 


24 


14 


1 LOVE THE LORD 
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1 LOOK TO YOU 
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LOVE SONGS 

NUUUE HEAH.'CMO 


29 

© 


2Q 

-ill 


8 


MISS YOU 

RON -'[HXOW AflOf E 

H'l'ffl FRESH OUT THE OVEN I 

QHjB LOLA FEATURING fit BULL EPIC 


O 


35 


3 


3 

BRITNEY SPEARS JtVE-JLG 


32 


33 


5 


ANGEL ON THE DANCEFLOOH 

DAVE MATTHIAS FEATURING NATALIA f LOBES CAPfmi.<: 


© 


37 


4 


WORKIN' GIRL 
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GIVE ME LOVE 
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RELEASE ME 
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LIVING IN HIGH DEFINITION 

GEORGE BENSCH i: ;:S.:i IRI ■ J'Ju 


O 


11 


:i 


TIJUANA DANCE 

RICK BRAUN AHTISTRY 


10 


t 


.in 


WHO WILL COMFORT ME 

MELODY GARDOT V£Rv; 


© 


14 


7 


BOGOTA BY BUS 

jiisS CJOK ;: i -.J:-i n 


© 


12 


IB 


TOUCH 

BONEY JAMES COHCORD/CMG 


© 


16 


6 


RETRO BOY 

RICHARD ELLIOT ARTISTRY 


14 


111 


92 
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ANDREA BOCELLI 
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CELTIC THUNDER 
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CELTIC THUNDER 
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RODRIGO Y GABRIELA 
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THE VERY BEST 
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TE VES FATAL 
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GRACIAS A Tl 
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LO INTENTAMOS 
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SU VENENO 

AVEWURA 1 PREMIUM LACNi 
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LA CALABAZA 
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FELIZ 

ian» Garcia s.;i,' _;,M.. 








ERES TODO TODO 

JUL10N ALlfAHEZ V SL N3RTEN0 9ANDA MtM J-.L- 


© 




* 

30 
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I^IJ.IItij ME ENAMORE DE Tl 1 

cnniiH riiAYAh^E 
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EQUIVOCADA 
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32 
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SIN EVIDENCIAS 

! ANU A MS in :.A 
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ESTUVE 

ALEJANDRO FERNANDEZ rOMjYiS.Ai 
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GRITO MUNDIAL 

iiATO <AHKi= : 1. A>- : . 
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CELOS 

FANNY LU [UUKMtt MUSIC LATIKOl 




34 


8 


CAMINOS DIFERENTES 
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TE AMO 
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35 


27 


15 


EL BORRACHO 

nfu^j v itcn in ;i.'i'Lh.:;o 
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la El Recodo scores its eighth No. 1 on 
alMeBcwMiplavas u MeGustaTodode I 
Ti" jumps 4-1 00.1 million kstener impressions, | 
up 27%). Reaching (tie lop in five weeks, the 
song is the second-fastest arrival at No. 1 this 
year, onfy trailing the song It replaces. 
Inttxable's "Hay Ojitos," whkh look locir. 
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MARCO ANTONIO SOLIS 
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EL TRONO DE MEXICO 
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WISIN & YANDEL 
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LOS RIELEROS DEL NORTE 
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EL TIGRILLO PALMA 

I. h;i i:= in;w 


i 


27 


21 


54 


EL TRONO DE MEXICO 
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VICENTE FERNANDEZ 

NECESITD DE Tl SONY MUSIC LATIN S32B2 
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JUAN GABRIEL 


1 


© 


E 


1 
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4/1> WO OOJOS.'SQNY MUSX LATIN * 
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NOEL SCHAJRIS 

UNO NO IS UNO SONY MUSiC LATIN SS390 





In Its 17th week on the chart, "Mi Cams 
Huete A Ti" becomes the third Tropical Airplay 
chart-topper t« Tito "El Bambino," stepping 
2-1 with 2 million listener impressions. He's 
now tied with Daddy Yankee lor second-most 
No. Is by a mate rhythmic artist on the list. 
The leader is Don Omar, with five. 
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Under new label I'ina. Tony Dizc's new set "La Melodiadela Calle Up- 
dated" lands atop Latin Rhythm Albums (3,000). Previous effort "La 
Mclodia dc la Calle" bowed at No. 20 in the May 3, 2008. issue and 
peaked at No. 3 a week later. Despite the title, "Updated" is a brand-new- 
set that marks his departure from WY. the imprint oflongtime collabo- 
rators Wisin & Yandel. Lead single "til Doctorado" climbs 1 1-5 on Latin 
Rhyllim Airplay (8.6 million in audience, up 22%). — Rauly Ramirez 
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Mm iin; vii « iv^MiHr .'.J.Aj-jjvrjrr Mlsk 
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HM in- r lv.;r.n1l-,lir.-.^ '.', '.■'■ •ii:lilrrr.- 
HiLO-PUJtriTi ASOLf.-SSjcsCo LLC ASCAT •tanu 
FtmsWBrFMIrr.-(| '.:*.'■■"' rl.l A W IIM«: It. 
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M.(l:'l/iHHnjLLC KSCAFj L1 13 
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EM-;ve;'M.fi: ■iri-Jin; kwm r.; s ->, r.»- 
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SOIEAUTTFUll^.JEI,lLll.lj.t AICAJ U mi^V\i>. 

Caiwilo-. AStVrLiJjll Syfc iSCir tVI ^ I Mitii 

le ASCAP'AVIHrtGujtt ASCAP| URN 18 
S0MEBC0T COME GET ME iGJuF ;iir. , M <i: 

• \ . :tcii Mu.. •>.' •.. •. m. .-. 

-.J.'.' „',.i!,-.lr:lh.. .ll;i.il H:L.'.:K11|- 

LH*»jr>M SiXWI.HLFEHBI 
S0MEDAT _--l.ti'/ u ., '.X'/'EVI Ma; I . 
'Air.: . "..n.Jr-'.f Yi-r^y <•,',«■ LrNHoti. 



SOUTHSRHVOICE S;it, A , |.v -%rl -lin; :-rn[^i, 
■r.-l-.ir..l ...U,-.i,. r".T \r.*i Mi'ti , VV't. I'M; ■!] 

csii m oca 

SOY TOOt) n,T0,i.,-.,Mr-.r irr Wli I V 
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SWEAT IT OUT : 1!'. Mr . '■ t„ ". .j f> ,'.'' V.'-.M.r.' 
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Don 1 lit PNIt HL'V'tiV. HEW Hi 
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FI.I Fu1i.-i;.'.h*>M.r.> • >• " ajWOTVtrt. 
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EXECUTIVE 
TURNTABLE 



Send submissions to: execabillboard.com 

RECORD COMPANIES: Universal Music Group International 
appoints Andrew Kronfeld executive VP of international mar- 
keting, effective in early 2010. He is GM of Universal Motown 
Records in New York. 

PUBLISHING: EMI Music Publishing North America names 
Rich Christina senior VP of creative and Leotis Clyburn 
senior director of creative. Christina was VP of A&R at 
Sony/ATV Publishing, and Clyburn was creative director at 
TVT Publishing. 

BMI names Peter Ripley director of online communica- 
tions and marketing. He was a Web consultant/project man- 
ager for the company's network of Web sites. 




RELATED FIELDS: Australia's Film, Television and Radio 
School names Michael Smellie chairman for a three-year 
term. He was president of media development for the Asia Pa- 
cific region at German media company Bertelsmann. 

Marc Shaiman has been named music director for the 82nd 
Academy Awards. He has worked on the Oscar show on three 
previous occasions and has been nominated for best original 
score on numerous films. 

AECG, a division of Opus 1 Music Library, appoints Charley 
Brooks VP of marketing. She was West Coast representative 
of career development and industry relations at McNally 
Smith College of Music. 

-Edited by Mitchell Peters 



GOODWORKS 



ACTORS BAND TOGETHER FOR CHARITY 

Greg Grunberg plays a police detective on NBC's "Heroes." 
but for Ihe actor, his real hero is his 1 3-year-old epileptic son. 

"My son is without question my hero, because he's dealing 
with it ever) - day." says Grunberg, who's determined to move 
epilepsy research forward. 

To accomplish this goal, he rallied a "supergroup" of mu- 
sically inclined actors to start Band Prom TV. whose lineup in- 
cludes self-taught drummer Grunberg. guitarists James Denton 
("Desperate Housewives") and Adrian Pasdar ("1 leroes"). fid- 
dle player Jesse Spencer ("House") and singer Bob Guiney 
("The Bachelor"). All the proceeds 
thai the group earns from albums, 
merch and concerts — where it plays 
rock covers ranging from Bruce 
Springsteen to the Killers — are do- 
nated to such charities as the Fender 
Music Foundation, the National 
Coalition Against Domestic Vio- 
lence, Save the Children and the Pe- 
diatric Epilepsy Project. 

"We're not fooling ourselves by 
thinking people are coming out just for the music," Grunberg 
says. "We are actors, but we don't take ourselves too seriously." 

When Grunberg founded the project three years ago. he 
though il would only last for a couple of shows. But "the of- 
fers keep pouring in," he says. "We won't play for under 
Si 00,000 now, because we need to make a dent." So far. Band 
From TV has raised more than $2 million. 

Last October, the group released the CD/ DVD set "Hoggin' 
All the Covers," which reached No. 28 on Billboard's Top In- 
dependent Albums chart and No. 10 on Top Heatseekers Al- 
bums. It has sold 2,000 copies in the United States, according 
to Nielsen SoundScan. — Sandy Gordon 
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Kfm Tribbte receives an award for "One in Every Crowd" by 

JjMontgomery Gentry. From left RPM Music Group creative manager Lady A 

Ryan Cook. SESAC director of writer/publisher relations Shannan pt ■ l _ r i 

Tipton-Neese and director of writer/publisher relations John Mutlins, relatior 

Tnbble. RPM Music Group chief creative officer Blake Chancey and Shann. 

5ESAC associate VP of writer/publisher relations Tim Fink associ* 
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n award for country 
ector of writer/publisher 



Lady Antebellum's Hillary Scott receives an award for country 
performance activity. From left: SESAC director of writer/publisher 
relations John Mullins and director of writer/publisher relations 
Shannan Tipton-Neese. producer Victoria Shaw, Scott and SESAC 
associate VP of writer/publisher relations Tim Fink. 



2009 SESAC NASHVILLE MUSIC AWARDS 

The SESAC Nashville Music Awards, held Nov. 9 at the performing rights organization's head- 
quarters in Nashville, honored Monty Powell with the songwriter of the year award and named 
"Sweet Thing"— a No. 1 hit Powell penned for Keith Urban— song of the year. Powell earned 
songwriter of the year accolades on the strength of "Sweet Thing" and his other No. 1 for Urban, 
"Kiss a Girl." Eden Valley Music and Universal Tunes, the publishing companies for Powell, were 
named country publishers of the year. One of the evening's highlights was a performance by 
Universal South artist Joe Nichols, photos: courtesy of ed rode 




Anthony Smith picks up an award for his song "I Want My Life Back" as 

recorded by Bucky Covington From left; SESAC director of writer/ SESAC director of writer/publisher relations Amy Beth Hale (center) and 

publisher relations Shannan Tipton-Neese, Grand Poobah Publishing pres- associate VP of writer/publisher relations Tim Fink (far right) present 

ident Gil Grand, SESAC director of writer/publisher relations John Mullins, Americana songwriters Savannah Dustin and Kevin Welch (from left) a 

Smith and SESAC associate VP of writer/publisher relations Tim Fink. performance award for their work on Micky & the Motorcars' album "Naive." 



Nancl Griffith 

takes the stage 




Songwriter Tim Johnson picks up his perfor 
"Do You Believe Me Now." From left: SESAC directo 
Mullins. Suto One Copyright-: America senior VP/GM _. 
writer/publisher relations Shannan Tipton-Neese, Johnson an 
writer/publisher relations Tim Fink. 
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Taylor Swift received her sec-und , ■jrtseeutfve song of the year award for "Love 
Story," making her the youngest per^H^^^^B back-to-back wins. Teardrops on 
My Guitar" earned the award in 2003. Ffom left BMI VP of writer/publisher relations 
Jody Williams, Sony/ATV Music Publishing Nash 1 . 1 He president/CEO Troy Tomlinson. 
Swift. Sony/ATV Music Publishing chairmJjj'CEO Martin Bandter. BMI prestdent/CEO 
Del Bryant and assistant VP of wnter/putfteher relations Clay Bradley 



From left: Patty Griffin Vince Gill 
Willie Nelson. Kris Kristofferson 

and BMI president/CEO Del Bryant 



INSIDE TRACK 



SAADIQ PREPS NEW SET 

Raphael Saadiq contends that he hasn't started work- 
ing on the follow-up to his 2008 album, "The Way I 
See It," but in the next breath he acknowledges that 
"I've recorded some things. I've got a couple of things 
I like." 

Look for him to return to his home studio in Janu- 
ary to start working in earnest on the set, and Saadiq 
says fans can expect it to follow the old-school-fueled 
path the former Tony! Toni! Tone! leader has been fol- 
lowing since his 2002 solo debut, "Instant Vintage." 

"There will be more uptempos," Saadiq says, "but 
there'll be some '60s and some '70s and some soulful 
kind of funk, kind of rock ... I love playing with all dif- 
ferent types of music, but I've had more fun this year 
playing music than I've had in my whole life, so I think 
I want to play in that arena again a little bit. But I want 
to raise the bar a whole lot, too." 

While fans wait for that next album they can sam- 
ple some other Saadiq work that's currently available. 
He collaborated on a pair of songs on Ledisi's latest 
album, "Turn Me Loose," and co-wrote and produced 
Mary J. Blige's "I Can See in Color" for the film "Pre- 
cious: Based on the Novel Push by Sapphire." Saadiq 
is also executive producer of a new sitcom, "Love That 
Girl," and is developing videogames with his com- 
pany IIIFonic. 




2009 BMI COUNTRY AWARDS 
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On the red carpet (from left) are 
BMI Country Award winner Keith 
Urban and his wife, Nicole Kidman, 
with Kris and Lisa Kristofferson. 



Kris Kristofferson (center) gives a 
thumbs up while receiving a standing 
ovation alongside producer Don Was 
and Kristofferson s wife, Lisa 



The 57th annual BMI Country Awards, held Nov. 
10 at BMI's Music Row offices, celebrated the writ- 
ers and publishers of the past year's 50 most- 
performed country songs from the BMI reper- 
toire. The ceremony honored Kris Kristofferson as 
BMI Icon; named Taylor Swift's "Love Story" song 
of the year, Bobby Pinson songwriter of the year 
and Sony/ATV Music Publishing publisher of the 
year; and saluted Brooks & Dunn with the Presi- 
dent's Award. A highlight of the evening was a 
tribute to Kristofferson that featured perform- 
ances by Patty Griffin, Vince Gill and Willie Nelson. 

PHOTOS; COURTESY OF JOHN RUSSELL (except whore noted) 
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Bobby Pinson 

shows off his award. 
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From left: Ronnie Dunn. BMI VP of writer/publisher 
relations Jody Williams and president/CEO Del 
Bryant, and Kix Brooks photo: courtesy of peyton moge 



From left: Sony/ATV Music Publishing Nashville 
president/CEO Troy TbmUnaon, Sony/ATV Music 
Publishing chairman/CFO Martin Bandlar, BMI 
I president/CEO Dal Bryant, Kits KftStOfhHion 
I Taylor Swift, Bobby Ptnson, BMI VP of writer/ 
1 publisher relations Jody Williams, assistant VP of 
writer/publisher relations Clay Bradley and senior 
VP of writer/publisher relations Phil Graham. 
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BDSCertified Spin Awards October 2009 Recipients: 



4900,000 SPINS 

Yeah/Usher Feal. Ludacris & Lil Jon/LaFace/JLG 
Boulevard of Broken Dreams/Green Day/Reprise 

♦ 800,000 SPINS 

The Middle/Jimmy Eat World/Dreamworks 

4500,000 SPINS 

Hot N Cold/ Katy Perry/Capitol 

4400,000 SPINS 

You Belong With Me/Taylor Swift/Big Machine 
SoWhat/Pink/LaFace/JLG 

4300,000 SPINS 

Use Somebody/ Kings ol Leon/RCA/RMG 

Realize/Colbie Caillat/ Universal Republic 

Our Song/Taylor Swilt/Big Machine/Universal Republic 

Love Remains the Same/Gavin Rossdale/lnterscope 

Halo/Beyoncc/ Music World/Columbia 

First Time/Lifehouse/Geffen/lnterscope 

4200,000 SPINS 

When You're Gone/Avril Lavigne/RCA/RMG 

Psycho/Puddle of Mudd/Flawless/Geffen/lnterscope 

No Surprise/Daughlry/19/RCA/RMG 

Love Don't Live Here/ Lady Antebellum /Capitol Nashville 

Fire Burning/Sean Kingston/Beluga Heights/Epic 

Down/ Jay Sean Feal. Lil Wayne/Cash Money/Universal Republic 

4100,000 SPINS 

Whatcha Say/Jason Derulo/Beluga Heights/Warner Bros. 

Wetter (Calling You Oaddy)/Twista Feal. Erlka Shevon/Get Money Gang/Capitol 

Welcome to the Future/ Bi ad Paisley/Arista Nashville 

Throw It in the Bag/Fabolous Feat. The-Dream/Desert Storm/Del Jam/IDJMG 

The Day That Never Comes/Mciallica/Warner Bros. 

Sweet Dreams/Beyonce/Music World/Columbia 

Run This Town/ Jay-Z. Rihanna & Kanye West/Roc Nation 

Party in the U.S.A./ Miley Cyrus/ Hollywood 

Paparazzi/ Lady GaGa/Streamline/KonLive/Cherrytree/lnlerscope 

Only You Can Love Me This Way/Keith Urban/Capitol Nashville 

Magic/Robin Thicke/StarTrak/lnterscope 

Love Your Love the Most/Eric Church/Capitol Nashville 

Gettin' You Home (The Black Dress Song)/Chris Young/RCA 

Faliin' for You/Colbie Caillat/ Universal Republic 

Closer to Love/Mat Kearney/ Aware/Columbia 

American Ride/'oby Keith/Show Dog Nashville 

450,000 SPINS 

You're Going Down/ Sick Puppies/RMR/Virgin/Capitol 
Whiskey Hangover/ Godsmack/Universal Republic 
Wasted/Gucci Mane Feat. Plies/ Asylum/Warner Bros. 
Toes/Zac Brown Band/Home Grown/Atlantic/Bigger Picture 
The Fixer/Pearl Jam/Monkeywrench 
One Time/ Justin Bieber/lsland/IDJMG 
Meet Me Halfway/Black Eyed Peas/lnterscope 
Jars/Chevelle/Eplc 

Imma Star (Everywhere We Are)/ Jeremih/Mick Schultz/Def Jam/IDJMG 
I'm Alive/ Kenny Chesney with Dave Mafthews/BNA 
Forever/Drake. Kanye West. Lil Wayne & Eminem/Harvey Mason/ 

Zone 4/Streamline/lnterscop 
Do I/ Luke Bryan/Capitol Nashville 
Cowboy Casanova/ Carrie Underwood/19/Arista Nashville 
Check My Brain/Alice in Chains/Virgin/Capitol 
Bonfire/Craig Morgan/BNA 
Already Gone/Kelly Clark . n /19/RCA/RMG 
All I Ask For Anymore/Trace Adkins/ Capitol Nashville 



Madison Square Garden, Proud Host Of 
THE 25TH ANNIVERSARY 

ROCK AND ROLL 

HALL OF FAME CONCER1 

October 29th and 30th, 2009 



BRUCE SPRINGSTEEN 

& THE E STREET BANE 

U2 STEVIE WONDER 

ARETHA FRANKLIN PAUL SIB 

JEFF BECK BAND METALLIC A 

SIMON & GARFUNKEL 

CROSBY, STILLS & NASH MICK JAGGER 



THE BLACK EYED PEAS 

ON BROWNE RAY DAVIES DION 

HEN FOGERTY BILLY GIBBONS 

BUDDY GUY BB KING 

LENNY KRAVITZ JOHN LEGEND 

fNIE LENNOX JERRY LEE LEWIS 

LITTLE ANTHONY 

& THE IMPERIALS 

DARLENE LOVE SAM MOORE 

TOM MORELLO OZZY OSBOURNE 

BONNIE RAITT LOU REED 

SMOKEY ROBINSON 






